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Abstract: 

The aim of the research is to identify the relationship between visual 
forms (colors, shapes, symbols, lighting, etc.) and rhetorical forms 
(metaphor, metonymy, metaphor) in analyzing political caricatures. And 
to reveal the ideological patterns that the political caricaturist relied on 
in his drawings. The study used the symbolic theory as the most 
appropriate theories for the research. This study is considered one of 
the descriptive analytical studies. The research relied on the survey 
method: This study belongs to the survey method, which is one of the 
most appropriate scientific methods in line with descriptive studies to 
survey caricatures in the news portals under study, represented by (Al-
Akhbar - Al-Wafd - Youm7) as national and partisan newspapers, 
especially by analyzing visual rhetoric with the rhetorical forms of these 
drawings to reach accurate results for the study. 

The results of the study reached: 

• News portals used colors in the political caricatures published in them 
to achieve elements of visual rhetoric in the backgrounds or in the 
pictures, or in writing the texts. The most prominent use of them was to 
achieve contrast and attract the attention of viewers, such as using a 
white background and writing on it in black. 

• The news portals in the study sample relied heavily on the use of 
(figures/metaphor) in political cartoons, then (symbolic figures/allusion), 
while (metaphor) was rarely used compared to other forms of visual 
rhetoric. 

The news portals in the study sample relied on images and backgrounds 
in the political cartoons published in them to achieve the elements of 
visual rhetoric, as they expressed political ideas in a way that attracts 
viewers. The backgrounds also helped the drawings and ideas appear 
and become clear in a way that contains rhetorical figures to convey its 
meaning and reach the target audience in a sound manner. 

Keywords: Political cartoon - visual rhetoric - symbolic theory
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