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Abstract:

The current research aimed to explore the relationship between shopping
through social media platforms and the customer's engagement of the brand,
with a focus on shoppers through social media in Egypt. The research
studied the role of social media platforms and the consumer engagement
with the brand applied to the shoppers via social media in Egypt. The study
relied on a descriptive analytical approach using a sample survey. The data
was collected through questionnaires distributed to a River sample of
shoppers through social media in Egypt. A total of 387 valid questionnaires
were analyzed a response rate of 96%. Data analysis was conducted using
the SPSS Ver. 22 statistical program and AMOS ver. 23 program. The
results of the study revealed a significant relationship between shopping via
social media platforms and reaching the target audience. This relationship
influenced the customer's engagement of the brand through various
methods, such as presenting the company's products and offering
promotional incentives, which positively impacted customer satisfaction and
brand loyalty. The study highlighted the importance of companies focusing
on the preferences and needs of customers, given the rising reliance on
shopping via social media for brand. The results also indicated that
shopping through social media platforms enhances customer engagement,
promotes a positive perception of the brand, and contributes to achieving
better customer satisfaction and loyalty. These efforts lead to wider reach
and dissemination of products and services among customers.

Key words: Shopping through social media, customer brand engagement,
shoppers through social media in Egypt.
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