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Abstract:

The current research aims to determine the role of customer
identification as a mediating variable between customer perception of
restaurant innovativeness dimensions and customer value co-creation
behaviors in the light of the stimulus — organism — response(S-O-R)
model. The research was conducted on a sample of (385) customers of
fast-food restaurants in Egypt(Local-International). A number of
statistical methods were used and the research model was tested using
structural equation modeling. The research reached several results, the
most important of which are: There is a significant effect of customer
perception of restaurant innovativeness dimensions (Technology-driven
service innovativeness, experiential innovativeness) on customer value
co-creation behaviors (customer participation behavior, customer
citizenship behavior), Also, there is a significant effect of customer
perception of restaurant innovativeness dimensions on customer
identification. In addition to that, there is a significant effect of customer
identification on customer value co-creation behaviors. The results of
the research also showed that there is no role of customer identification
as a mediating variable between customer perception of restaurant
innovativeness dimensions and customer participation behavior, but
there is a role of customer identification as a mediating variable between
customer perception of restaurant innovativeness dimensions
(product/menu innovativeness, Technology-driven service
innovativeness) and customer citizenship behavior.

Key words: Customer Perception of Restaurant Innovativeness
dimensions, Customer Identification, Customer Value Co-Creation
Behaviors, The Stimulus — Organism — Response (S-O-R) Model
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swipes-familiar-ideas-from-fast-casual-restaurants/(10.9.2024) at 5p.m
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