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Abstract:  
The goal of the research is to identify the role of empowering workers in sup

porting marketing performance in investment hospitals in the governorate of Giza an

d to understand the importance of empowering those working on marketing perform

ance. The researcher used two types of data, namely, secondary data, which contribu

te to the formation of the intellectual framework of the subject, which pertain to the t

opics related to the role of empowering workers and supporting marketing performa

nce. The primary data is the data obtained through the survey, with the aim of testing

 the validity or error of the assignments on the study and knowing the views of the s

ample researched regarding the role of empowering workers and knowing the views 

of the research sample regarding the support of marketing performance 

One of the most significant results was the statistically significant positive eff

ect between employee empowerment and marketing performance support in the hos

pitals under study according to demographic variables, as: 

1- Type: For the empowering dimension, there are statistically significant differenc

es in (Axis of Freedom of Choice - Axis of Meaning of Work Axis of 

Delegation of Authority), while there are no statistically significant differences 

in (Axis of Training of Workers). For the marketing performance dimension, 

there are statistically significant differences in (market share axis - quality of 

service axis), while there are no statistically significant differences in (customer 

satisfaction axis - sales volume axis). 

2- Education: For the empowered dimension, there are statistically significant 

differences in (axis of freedom of choice - axis of labor), while there are no 

statistically significant differences in (axis of worker training - axis of 

delegation of authority). For the marketing performance dimension, there are 

statistically significant differences in the Quality of Service Axis, while there 

are no statistically significant differences in the Market Share Axis - Customer 

Satisfaction Axis - Sales Volume Axis.  

3- Years of practical experience: For the empowered dimension, there are 

statistically significant differences in (axis of labor meaning), while there are no 

statistically significant differences in (axis of freedom of choice - axis of 

training of workers - axis of delegation of authority). For the marketing 

performance dimension, there are no statistically significant differences in 

(market share axis, customer satisfaction axis, sales volume axis, quality of 

service axis). 

Key words: (Empower Employees, Marketing Performance, Marketing Mix).
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 المقدمة: أولًا:
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 الدراسة: مشكلة ثانياً:
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 الدراسة: أهمية ثالثاً:

 :انعهًيت الأهًيت :أولًا
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 الدراسة: فروض خامساً:

الأول انفرش  

  

  

  

  

انثران   انفش 

انثانر   انفش 

 الدراسة: ونمىذج متغيرات سادساً

:انًضتقم انًتغيش :أولًا

:انتابع انًتغيش :ثانياً
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 الدراسة: منهدية سابعاً:

 :إنً وتنقضى :نبياناثا جًع يصادس

 

 

 

 الدراسة: وعينة مدتمع ثامناً:

 :انذساصت يجتًع

انًضتقم انًتغيش  

انعايهين تًكين  

  انتابع انًتغيش

انتضىيق  الأداء  

 

الاختياس حشيت  

انضهطت تفىيض  

 انتذسيب

انعًم يعنً  

 

انضىقيت انحصت  

انًبيعاث حجى  

انخذيت جىدة  

انعًلاء سضا  

1ع 1 ف  

  1 ف

2ع 1 ف  

3ع 1 ف  

4ع 1 ف  



0202العدد الثالث                                                 مجلة الدراسات والبحوث التجارية                       

 

 173 

1

43097.6

450:

 

    

 450 20 430 

 100 4.4 95.6 

:

 البيانات: لتحليل الإحصائية الأساليب :عشر ثاني

SPSS WV.26

 Cronbach's alpha 

 Internal consistency 

 Confirmatory factor analysis 

 Describtive statistics

MeanStandard Deviation

Coefficient of Variation

 

 (T-Test

 

                                           
( )



0202العدد الثالث                                                 مجلة الدراسات والبحوث التجارية                       

 

 174 

 Friedman Test 

 Linear Regression Analysis 

 Mann-Whitney Test 

 Kruskal-Wallis

 الدراسة: حدود :عشر ثالث

 

 

 

 

 

 الدراسة: مصطلحات عشر: حادي
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 للدراسة: النظري الإطار ثانياً:
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 العاملين: تمكين أبعاد

 التمكين: عملية وفىائد مزايا

1

                                           
(1) Jalal Hanagsha (2016): Examining the Effects of Employee Empowerment teamwork, and Employee 

training on organizational commitment, procedia Social and Behavioral Sciences Vol. 229, pp. 298-

306.
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 انتضىيق : الأداء
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 انتضىيق : الأداء تعشيف
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 انتضىيق : الأداء وخصائص صًاث
2

 

 

 

 

 

 

 

 انتضىيق : الأداء يقاييش
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 انتضىيق : الأداء ينافع
1

 انتضىيق : الاداء أبعاد
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صىقيت حصت  

انخذيت جىدة  

انعًلاء سضاء  

 الأسباح
انعًلاء خذيت  

انًنتجاث حجى  

والابتكاس انتعهيى  
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 للبحث: الميداني الإطار ثالثاً:
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 :انذساصت لأبعاد انثباث نقياس كشونباخ أنفا يعايم .1

Cronbach's alpha:
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عهً ان انًؤهم اننىع انًحىس الأبعاد عًهيتان انخبشة صنىاث   

  

   

   

   

   

 انذساصت: تىصياث

 انزين  انًذي انًضؤونت انجهت انتنفيز انيت انتىصيت و
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 انزين  انًذي انًضؤونت انجهت انتنفيز انيت انتىصيت و
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