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Abstract

The current research aims to create 4 designs of symbols of
Kuwaiti culture, produced in the style woven fabrics printed by digital
printing technology, which emphasizes the Kuwaiti culture, in order to
measure the effect of these designs on the purchaseability of the Kuwaiti
consumers. To achieve its objectives, the research adopted the
descriptive, experimental, and analytical approaches, and the new designs
were judged using a questionnaire form, where the arbitration was carried
out by 376 Kuwaiti female consumers, After evaluating the proposed
designs and analyzing the results of the research statistically, it became
clear that there was a statistically significant relationship between each of
the Kuwaiti motifs and symbols used in the new designs that consolidate
the Kuwaiti cultural identity and ethnocentrism, and between the Kuwaiti

— £A4 -
AT oYY gl —(Y1) ) Jeaboa =L asal) —pailil) laal)




— el Al Gigany Sl dlas

consumers’ attitudes towards the demand for purchasing designs of
woven and printed fabrics using digital printing technology. Design No.
(4) is the best of the innovative designs, while Design No. (2) is the least
innovative design, according to the opinions of the study sample
specialists and students.

Keywords: rooting the Kuwaiti identity, buying demand, woven and
printed fabrics, digital printing technology, Kuwait.
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