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Summary

The Native advertising has become a focus of interest for
marketers and researchers and a priority for Advertisers on
social media. Therefore, the aim of this study is to
investigate the factors that have an impact on the
effectiveness of the Native advertising on social media and
understand the value of this type of ads as well as Measure
the attitude towards native advertising and the effect of this
attitude on purchasing intention for consumers. the study
developed a proposed model describes the relationship
between the variables which draws upon the web
advertising model (Ducoffe., 1996). The study employed
the quantitative approach by applying an experiment by
using a questionnaire applied to 156 participants of social
media users (n= 165). The study showed several results,
namely that the attitude towards advertising is very
important when the consumer wants to buy. Whereas, the
consumers will have positive attitude towards the native ads
when he considers them informative entertaining and
personalized. which makes the consumers feel the value of

the advertising which effect the purchasing intention.
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