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Abstract

The study aimed to determine the direct and indirect effect of augmented
reality dimensions on customer perceived value through mediating role of impulse
buying. The study relied on an online questionnaires to collect data from IKEA
customers, and the number of valid questionnaires was 369 questionnaires. Path
analysis method was applied to test the study hypotheses using WarpPls 7 .

The results showed that there is a significant positive effect of augmented
reality dimensions (informativeness, interactivity, telepresence, augmentation and
ease of use) on impulse buying. The results also revealed that there is a significant
positive effect of augmented reality dimensions (informativeness, interactivity,
telepresence, augmentation and ease of use) on customer perceived value. Finally,
The results indicated that there is a significant positive indirect effect of augmented
reality on customer perceived value through the mediating role of impulse buying.
Keywords: The Augmented reality, the Customer perceived value, Impulse Buying.
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