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Abstract:

This research aims to determine the nature of the relationship between
impulsive buying and the dimensions of the customer guilt. In order to collect
primary data, a self-administered survey was relied upon. The online survey was
prepared using Google Drive to make it available to a wide audience of cosmetics
consumers in Dakahlia. Data was collected from 400 consumers and analyzed
statistically. The results of the research showed that there was a correlation between
impulsive buying with all dimensions of the customer guilt. The research also
presented a set of suggestions and recommendations that could help companies
specialized in marketing such products understand how impulsive buying affects
people’s feelings of guilt.

Keywords: impulsive buying, customer guilt
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