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Abstract

This research aims to determine the impact of hedonic shopping on new
product adoption through the mediating role of the consumer applied to
customers of mobile phones in the Arab Republic of Egypt. To achieve this
research, afield study was conducted and applied to a sample of 400 mobile
phone customers to study this effect. The number of valid lists reached 385,
where primary data was collected through a questionnaire prepared
specifically for this purpose based on theoretical concepts and scientific
studies in this regard. The data was analyzed using the structural equation
building method (SEM) using the WARPPLS-8 program, and the results
revealed the presence of a positive moral effect for all dimensions of
hedonic shopping on the customer guilt, and hedonic shopping also had A
direct and positive impact on new product adoption, and at the same time
the consumer guilt mediates the relationship between purchasing for
hedonic shopping and new product adoption. These results were relied
upon and linked to the results of previous studies to reach a set of theoretical

conclusions and administrative recommendations.

Keywords: Hedonic shopping, consumer guilt, new product adoption.
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