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Abstract:

The present study aimed at determining the relationship between Store Environment
and Customer Engagement: the mediating role of Luxury Value Perceived. Data were
collected from 385 participants on Customers of gold and jewelry stores. This study
employed path analysis to test the research hypotheses by using Warp PLS5
program. The research result showed that there is a significant positive effect of the
Store Environment on Luxury Value Perceived and Customer Engagement .This
study achieved a theoretical and practical contribution for those interested in this
field.

Keywords: Store Environment, Customer Engagement
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