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City branding strength: Indexes and determinants.
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Abstract:

The term “Branding” appeared at the beginning of its inception in some American universities under the name
“Corporate identity” Universities became interested in how to identify them and tried to develop programs for
institutional identity. Hence, it was necessary to find distinct graphics or logos and take many measures to make
new launches and develop many promotional materials. Advertising, as cities, especially under global conditions,
locate themselves in competitive environments, then they must achieve a deep understanding of the perceptions of
stakeholders, and the extent to which knowledge of the global city brand is shared among stakeholder groups, where
the conceptual framework of the global brand has been adapted in the context of the global brand. To fit the context
of cities and countries simultaneously and individually it was reached to address the global brand in raising the city’s

competitive ability and emphasizing its identity, and the extent of its importance, whether at the local or regional
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level. In order to reach the international level - which is often the global brand at the level of one country as a whole
- it is necessary to carefully define the variables that are built upon. Qualitative and quantitative measurement on its
basis and understanding the standards of the city’s global brand by reviewing the determinants of building the global
brand globally and locally, especially in light of the dominant economic globalization controlled by the media and
social media. Studying the influence and impact of the environment and society on that value - the value of the
global brand of cities - and the extent of its ability to interact with society, which increases secondary variables
related to society’s influence on it in addition to the basic economic indicators, in order to ultimately achieve social-
spatial development at the state level, reaching the global level. It aimed the research monitors global city brand

assessment metrics and demonstrates how cities can build a strong branding.

Keywords: City branding, indexes, determinants.
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