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Abstract : 

     This study aimed to identify the role of marketing deception in 

building the mental image of beneficiaries: a field study in hospitals in 

the city of Riyadh. 

The study found a statistically significant influence relationship 

between marketing deception practiced in (product - prices - promotion 

- social distribution) from the point of view of beneficiaries and 

building the mental image in hospitals in the city of Riyadh. 

The study presented a number of recommendations related to the topic, 

the most prominent of which are increasing awareness and educating 

beneficiaries and providing them with information and skills that will 

increase their ability to distinguish misleading marketing practices if 

they exist, educating hospitals about the danger of practicing marketing 

deception, especially the long-term risks, strengthening the role of the 

secret shopper and activating this role. The need to pay attention to 

beneficiaries in the hospital development process and provide them 

with real services that they need and develop and provide them in an 

appropriate manner for them. Tightening oversight by the bodies 

responsible for protecting beneficiaries from deceptive practices and 

imposing strict penalties for those who use marketing deception. 

 Keywords: marketing deception - mental image 
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 فبأن عملية الخداع التسويقى مضللة وتحريبينما يؤكد 

شتراه ت الممقصود يقع على المستهلكين وذلك بتحقيقهم منفعة أقل من المتوقعة للمنتجا

Pride, & Ferrell.,2000).
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Sipila, & Kuisma 

,2017)
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ن ة بيتوجد علاقة تأثير ذات دلالة احصائينتائج الفرضية الرئيسية للدراسة "

 التوزيع –الترويج  –الاسعار  –الخداع التسويقى  الذي يمارس في ) المنتج 

 " الاجتماعي ( من وجهه نظر المستفيدين وبناء الصورة الذهنية 

 

 ( 1-7جدول )

 العلاقة بين المتغيرات المستقلة والمتغير التابع
 

Model Summaryb 

Model R R Square Adjusted R Square 
Std. Error of the 

Estimate 

1 .512a .262 .254 .42331 

a. Predictors: (Constant), الترويج ,السعر ,المنتج ,الاجتماعى التوزيع 

b. Dependent Variable: الذهنية الصورة 

 SPSS.V26 برنامج مخرجات على بالاعتماد الباحث إعداد من:  المصدر

71

- R

0.512
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- R Square

R 

Square0.26226 2

 

- 254

Std. Error of the Estimate0.42331

26.2
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 (2-7جدول )

 تحليل الانحدار لاختبار الفرضية الرئيسية 

 

ANOVAa 

Model 
Sum of 

Squares 
df Mean Square F Sig. 

1 

Regression 21.954 4 5.489 30.630 .000b 

Residual 61.820 345 .179   

Total 83.774 349    

a. Dependent Variable: الذهنية الصورة 

b. Predictors: (Constant), الترويج ,السعر ,المنتج ,الاجتماعى التوزيع 

72

ANOVA

- Regression Sum of Squares

83.774Degrees of 

Freedom4Regression 

Mean Square5.489p-

value0.000

- Residual Sum of Squares

61.820345
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Residual Mean Square

0.063

Total Sum of Squares83.774

- 0.000
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