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Abstract: 

   The research aimed to measure the role of the promotional 

strategy in building the mental image. The researcher used the 

analytical descriptive approach. The study sample consisted of 

(343) individual clients of health organizations (patients and their 

representatives) in Riyadh. Promotion plays an effective role in 

building the mental image, and there is a statistically significant 

relationship between the promotion strategy and the mental 

image, as there is a statistically significant relationship between 

advertising and the mental image in the health organizations in 

Riyadh, and there is also a statistically significant relationship 

between personal selling and the mental image, and there is also a 

relationship There is a statistically significant relationship 

between public relations and the mental image. There is also a 

statistically significant relationship between stimulating sales and 

the mental image. There is also a statistically significant 

relationship between direct marketing and the mental image. 

Attitudes about the role of the promotion strategy in building the 

mental image differ according to the personal characteristics of 

the respondents ( gender, age group, marital status, educational 

qualification), and the study recommended that health 

organizations should take great care of the promotion strategy 

variable so that they can progress, succeed and achieve continuity, 

as well as provide the necessary training programs for their 

employees to improve their ability to achieve the goals of the 

organization and work to attract customers to benefit Of the 

services provided by the organization and interaction with it. 

Keywords: promotion strategy, mental image 
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(Kotler&Armstrong,2016,11 ) 

 (Yigit,et al,2007,21 ) 
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 أقل من 

   إلى أقل من  من 

   إلى أقل من  من 

سنة فأكثر 
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-  (Descriptive Statistics)
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- (Multiple Linear Regression 

Analysis)

- (Independent Two Samples T 

Test)

- ANOVAAnalysis of Variance))

-  (Reliability and Validity Test )

(SPSS)
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