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Research summary in English: 

The current research focuses on the creative impact of artificial 

intelligence on digital marketing design, specifically on how AI is used 

to analyse data and understand user behaviour to improve the digital 

marketing experience. AI is considered an effective tool to enhance 

user experience quality and promote innovation in media content 

design. 

A field study was conducted to determine users' opinions on 

the creative impact of AI on digital marketing design. The study 

showed that using AI to analyse data helps to improve user 

experience and customize content better, as well as enhance creativity 

in marketing design. 

The research analysed how AI techniques are used to analyse 

user data and predict their preferences and interests, and how this 

information is used to design unique and customized user 

experiences, thereby increasing response rates and improving the user 

experience. 

The research identified the most prominent examples of using 

AI in creative design for digital marketing campaigns, such as using AI 

in designing video and audio advertising content, generating marketing 

texts, and designing creative designs. The importance of improving 

training and education in the fields of artificial intelligence and digital 

marketing design was also identified, to promote the effective use of 

available technologies and obtain the full benefits of investing in these 

innovative technological solutions. 

The research recommends employing AI in data analysis and 

understanding user behaviour and content customization, as well as in 

designing and implementing digital marketing strategies, to improve 

user experience and enhance creativity in digital marketing. 

Keywords:  

Artificial Intelligence - Digital Marketing Design - User 

Experience - Innovation - Data Analysis - Predictive Intelligence 
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