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Abstract: 

The study aimed to identify the effect of the brand attributes of 

computers related to the purchasing decision on consumer preference. 

for computers? The study assumed the following hypothesis: There is a 

statistically significant effect at the level  (  0.05) of the brand 

attributes factor attributed to the country of origin, quality, price, ease 

of use, on consumer preference for a brand of durable goods for 

computers. This study is based on the descriptive analytical approach, 

with the use of the random sample method, where the number of the 

sample was (171) single, while the data was analyzed using the "SPSS" 

statistical program, frequencies, percentages, arithmetic means, and 

standard deviations, with the use of simple regression analysis 

methods. Correlation and the T-test, (T-test), and the study showed 

several results, the most important of which are: the existence of an 

effect of the brand attributes factor related to the consumer’s 

purchasing decision on the brand preference of computers, and among 

the recommendations of the study: marketers should study and analyze 

the brand attributes factor affecting the brand Consumer preferences 

accurately and attentively. 

Keywords: consumer, consumer behavior, brand, preference 
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