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Abstract 
  

     The study presents a general concept of heritage and the importance of 

the Nubian social heritage as a tourist attraction and the extent of tourists’ 

satisfaction with the Nubia region as a tourist destination.  

The descriptive   approach and statistical analysis using the SPSS statistical 

program for a number of questionnaires that were distributed to the tourists 

arriving in the Nubia region to identify the tourists’ satisfaction with Nubia 

as a tourist destination. Increase his satisfaction with Nubia as a tourist 

destination 

The study also recommended a number of recommendations, the most 

important of which was to design brochures about the Nubia region, 

showing the most famous tourist and archaeological areas, the most 

important Nubian customs, values and traditions, and the most famous 

Nubian foods and drinks 

Keywords: heritage, Nubia, tourism social heritage, tourist attractions 
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