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The effects of Facebook on Arab students®
social well-being
Dr. Amany Albert *

Abstract:

This paper seeks to understand how Facebook
affects youth social well-being. It tries to investigate
the relationship between intensity of Facebook use and
feeling happy, having Life satisfaction, social trust,
Self-Esteem, Loneliness, Shyness, through 6 scales.

The first section discus well-being meaning and
the social factors used in this study. The next section
outlines the methodological approach for an empirical
test of research questions generated by our review. We
then present results. The paper closes with a discussion
of the implications of our findings, as well as study
limitations and overall conclusions.

We found that almost the entire sample had less
than 200 contacts, more than half of facebook users
spend from 1-5 hours daily.

The intensity of Facebook use was positively
associated with depression-happiness scale, social
trust, Self-Esteem, and Loneliness, and negatively
associated with life satisfaction and Shyness.

Facebook Members and non members were
negatively associated with social trust, Self-Esteem,
and Loneliness. The attitude towards Facebook was
positively associated with depression-happiness scale,
Satisfaction with life, and Self-Esteem.

*Lecturer of Public relations and Advertising, Mass communication
Faculty- Pharos University, Alexandria- Egyp.t
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Introduction:

The rapidly expanding Internet has infiltrated
Arab youth life. The number of users is growing, and
both the mass and the scholarly media are fascinated
with this technology.

The use of social network sites (SNS) such as
Facebook, MySpace, youtube, and twitter grew faster
among Arab youth. In a previous research 2009 the use
of Arab youth in the Egyptian Universities was about
(65.3%). The intensity of using Facebook, showed
some concerns about the impact of the online
community on their well being. Especially, more than
(50%) from the Arab youth used Facebook when they
felt depressed or lonely.

The rising question is, does facebook affect youth
well-being? Does online involvement increase, decr-
ease, or supplement the ways in which people engage?

From one side facebook is providing new and
better ways of engaging in community and finding
information. However, others argue that Facebook
decre ase in-person communication.

What is social well-being?

Well-being is a good or satisfactory condition of
existence;a state characterized by health, happine-
ss, and prosperity. Laughter is taken as a sign of well-
being. Also economic/ physical /emotional conditions

The term quality of life is used to evaluate the
general well-being of individuals and societies. The
term is used in a wide range of contexts, quality of life
include not only wealth and employment, but also the
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built environment, physical and mental health, educa-
tion, recreation and leisure time, and social belonging.

Social well-being can be seen as the area of
overall well-being involving social relationships, social
participation, social networks, and social support.
Feelings of having a ‘social role’ or identity may also
play a part in this aspect of well-being.

Social Factors:

There are wide range of personal social factors,
which are likely to be affected by using Facebook.
Such factors are involved in an individuals’ well-being.

Some researchers confirm that social capital is
strongly linked to subjective well-being through many
independent channels and in several different forms.
Ties to friends and neighbors, workplace ties,
trustworthiness and trust: all appear independently and
robustly related to happiness and life satisfaction.

There are many topics cover well being, such as
anger, anxiety and phobias, assertiveness, bereave-
ment, Depression, eating disorders, head injuries, mood
swings, self-esteem, social anxiety and shyness, stress,
panic or worry, wellbeing, wellness, mood-improve-
ment and relaxation

In this paper we questioned some factors such as
happiness, life satisfaction, Social trust, Self-Esteem,
Loneliness and Shyness.

Happiness:  According to Merriam-Webster’s
Online Dictionary, the definition of happiness is: a
state of well-being and contentment, a pleasurable or
satisfying experience.

Happiness is a mental or emotional state of well
being characterized by positive or pleasant emotions
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ranging from contentmentto intense joy. Enjoying,
showing, or marked by pleasure, satisfaction, or joy.

Life satisfaction:

Life satisfaction is the fulfillment or gratification
of a desire, need, or appetite. Pleasure or contentment
derived from such gratification.

It is the way a person perceives how his or her life
has been and how they feel about where it is going in
the future. It is a measure of well being as well as a
cognitive, global judgment.

It is having a favorable attitude of one's life as a
whole. Well being is commonly understood and meas-
ured either in its life satisfaction or in its happiness
conceptions.

Social trust:
Trust is the assured reliance on the character,
ability, strength, or truth of someone or something.

Social trust-that is, the belief that others around
you can be trusted-is itself a strong empirical index of
social capital at the aggregate level. High levels of
social trust in settings of dense social networks often
provide the crucial mechanism through which social
capital affects aggregate outcomes. Some researchers
include social trust within their definition of social
capital.

Social capital, is found to support both physical
health and subjective well-being.

Some researches confirmed that trust and well-
being are tightly linked, showing that those who feel
themselves to be living in a trustworthy environment
have much higher levels of subjective well-being.
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Self-esteem:

Self-esteemis a term in psychology to reflect
a person's overall evaluation or appraisal of his or her
own worth.

Self-esteem encompasses beliefs (for example, "I
am competent”, "I am worthy") and emotions such as
triumph, despair, pride and shame. 'The self-concept
iswhat we think about the self; self-esteem, the
positive or negative evaluation of the self, is how we
feel about it'.

Among the most powerful predictors of subjective
wellbeing, are genetic make-up and personality factors,
such as optimism and self-esteem.

Loneliness:

Loneliness is an unpleasant feeling in  which
a person feels astrong senseof emptiness and solitude
resulting from inadequate levels of social relationships.

Loneliness is not a subjective experience, since
humans are social creatures by nature. Loneliness has
also been described as social pain-a psychological
mechanism meant to alert an individual of isolation and
motivate her/him to seek social connections.

The network of social connections that exist betw
een people, and their shared

values and norms of behavior, which enable and
encourage mutually advantageous social cooperation.

Both loneliness and social networks have been
linked with mood and wellbeing. Researchers found
that Loneliness and social networks both independently
affect mood and wellbeing in the elderly, underlying a
very significant proportion of depressed mood.
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Shyness:

It is asocial psychology term used to describe
the feeling of apprehension, lack of comfort, or
awkwardness experienced when a person is in proximity
to, approaching, or being approached by other people,
especially in new situations or with unfamiliar people.

Many studies have documented the ways in which
shyness can be a barrier to personal well-being and
social adjustment throughout childhood and adoles-
cence. Shyness as experienced during emerging adul-
thood may continue to be a risk factor for successful
development.

Does Facebook affect relations?

There is less agreement, however, about how the
internet has influenced different aspects of society. It is
important to understand what the consequences of the
diffusion and high use of the Internet are for people’s
lives.

Some says the internet leads to a decline in social
ties and increase depression and loneliness. Others say
it makes Dbetter, and new social relationships and
decrease loneliness and depression.

Even though, we find ourselves facing a Paradox,
which is the inverse proportion between the numbers of
friends one has on Facebook and the number of friends
one has in real life.

The paradox can be explained by reasoning that
somebody who is so active in Facebook must have a
lack of real life social interactions to account for the
time they can afford to spend on the Internet. On the
converse, somebody with a very active social life does
not typically worry about spending too much time on
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social networking sites, hence the lack of Facebook
friends.

For example one person could have 3,000 friends
on Facebook, but real relation in life. On the other
hand, another one only has 30 friends on facebook,
but active in her or his social relations.

Does Facebook Increase well-being?

Some people say that Facebook is stimulating
positive change in people’s lives by creating new forms
of online interaction and enhancing offline
relationships. The Internet may foster contact with
weak ties of acquaintanceship at the expense of
socially-close ties. Weak ties provide new information
and access to diverse networks while strong ties
provide commitment, friendship, and supportiveness.
Internet is increasing social capital, civic engagement,
and developing a sense of belonging to online
community. They suspect that people not only have
more relationships than in pre-Internet times, they are
in more frequent contact with their relationships, and
the strengthening of the bonds through more frequent
contact means that ties can be more readily mobilized
for aid.

The experiences of frequent Internet users
probably provide the best window into the future, as
more people come to use the Internet and as more
people use it frequently and routinely.

An analysis of the impact of the Internet needs to
consider how the Internet may be contributing to new
forms of interaction and community that cannot be
measured using standard indicators of social capital.
The fact that people are not interacting in visible public
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spaces does not mean that they are in isolation. They
may be going online to chat with friends on instant
messenger, visiting online communities by playing
multi-user games or exchanging short text messages
through “list serves” or “newsgroups” The Internet
makes it necessary to redefine our understanding of
what social life is and hence, to introduce new ways to
measure it.

Shaoke Zhang et al. discussed how the use of
social network websites is meaningful to the users and
how these websites influence their social life online
and offline in their proximal communities. They put in
mind three elements important to individual and
collective life: social identity, social engagement, and
social tie. They found that Facebook heightened the
visibility of social identities. Facebook broadly
facilitated offline activities from proposing and plan-
ing through to report and commenting. People who use
Facebook features differentially as they maintain
strong and weak ties. Social identities, social engage-
ments, and social ties are mutually reinforcing and
cultivating with the affordances of Facebook.

Does Facebook decrease well-being?

The Internet’s has got some Effects on commun-
ity, first it decreases community as it draws people
away from family and friends. Further, by facilitating
global communication and involvement, it reduces
interest in the local community and its politics.

It transforms community: The Internet provides
the means for inexpensive and convenient commun-
ication with far-flung communities of shared interest.
Through its low costs and asynchronous nature it
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increases communication among friends and family,
especially contact with those who are far away.

It supplements community it is another means of
communication to  facilitate  existing  social
relationships and follow patterns of civic engagement
and socialization. The Internet blends into people’s
life. People will use the Internet to maintain existing
social contacts by adding electronic contact on to
telephone and face-to-face contact. Further, they
continue their hobbies and political interests online.

Some other scholars argue the consequences: (a)
The weakening of private community: social contact
with Kin, friends, workmates, and neighbors. (b) The
decline of public community: gatherings in public
places, involvement in voluntary organizations, civic
concerns, and commitment to community.

Although people who have been on the Internet a
long time have no greater general sense of community,
they do have a greater sense of online community than
those who have only been online for a short time.
People who exchange many emails with friends have a
greater sense of general community online, and people
who exchange many emails with kin have a greater
sense of community online with Kin.

Literature review:

Emily S. Orr et al. investigated the personality
trait of shyness and its relation with certain features of
an online communication tool (Facebook). One
hundred three undergraduate students at a university in
southwestern Ontario enrolled in the present study. The
authors  hypothesized that shyness would be
significantly related to the quantity of time spent on
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Facebook, the number of contacts, and attitudes toward
Facebook. The findings supported that shyness was
significantly positively correlated with the time spent
on Facebook and having favorable attitudes toward the
social networking site. Furthermore, shyness was
significantly negatively correlated with the number of
Facebook "Friends." Additionally, they found that shy
individuals reported spending more time on Facebook.
Finally, they found that attitudes toward Facebook
were significantly associated with shyness, such that
shy individuals reported having more favorable
attitudes toward Facebook than did non-shy
individuals.

Charles Steinfield, et al. worked in a longitudinal
analysis of panel data from users of a popular online
social network site, Facebook, investigated the
relationship between intensity of Facebook use,
measures of psychological well-being, and bridging
social capital. Two surveys conducted a year apart at a
large U.S. university, complemented with in-depth
interviews with 18 Facebook users, provide the study
data. Intensity of Facebook use in year one strongly
predicted bridging social capital outcomes in year two,
even after controlling for measures of self-esteem and
satisfaction with life. These latter psychological
variables were also strongly associated with social
capital outcomes. Self esteem served to moderate the
relationship between Facebook usage intensity and
bridging social capital: those with lower self-esteem
gained more from their use of Facebook in terms of
bridging social capital than higher self-esteem
participants. We suggest that Facebook affordances
help reduce barriers that lower self-esteem students
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might experience in forming the kinds of large,
heterogeneous networks that are sources of bridging
social capital.

Moira Burke, Cameron Marlow and Thomas
Lento tried to measure the relation between Social
Network Activity and Social Well-Being, They found
that directed communication is associated with greater
feelings of bonding social capital and lower loneliness,
but has only a modest relationship with bridging social
capital, which is primarily related to overall friend
network size. Surprisingly, users who consume greater
levels of content report reduced bridging and bonding
social capital and increased loneliness.

Shaoke Zhang et al. investigated social effects and
affordances of communication media such as Facebook
on people’s social lives with regard to social identity,
social engagement, and social ties. Social interactions
are pervasive and people’s social lives are carried out
in complex fabrics of social context. Social relations
can be strong or weak, social engagements can be
intensive or mild, and social identities can be high or
low. All these can be magnified in engineered social
networks strongly mediated by information technology.

Through a qualitative study of 90 Facebook
scenarios from 18 college students, they were able to
look into how new communication media influence the
integration of online and offline social interactions.
From  Facebook  activities the  participants
demonstrated, they saw 1) Facebook users’ identities
are multifaceted and embodied in social interactions in
different context; 2) Facebook provides supports for
social engagements that are mutually cultivating with
social ties and social identity; 3) while Facebook
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provide means to maintain existing ties and facilitate
weak ties, Facebook appropriates different affordances
for strong ties and weak ties in the context of social
engagements.

They found that Facebook made social identities
more visible. Facebook does not create a virtual world
or completely online communities. As the study shows,
activities and identities of Facebook users have their
real world origins. Take the field and track team, the
Harry Potter group, and music band for example, these
groups have their history and traditions, which are
rooted in real world interaction. They are not created or
enabled purely online by Facebook. When those
Facebook users interact online, their feelings may
largely be rested on and nurtured by their past
experience.

Facebook broadly facilitated offline activities
from proposing and planning through to report and
commenting. people who use Facebook features
differentially as they maintain strong and weak ties.
Social identities, social engagements, and social ties
are mutually reinforcing and cultivating with the
affordances of Facebook.

John T. Cacioppo, James H. Fowler, Nicholas A.
Christakis tried to figure the discrepancy between an
individual’s loneliness and the number of connections
in a social network.

Results indicated that loneliness occurs in
clusters, extends up to 3 degrees of separation, is
disproportionately represented at the periphery of
social networks, and spreads through a contagious
process. The spread of loneliness was found to be
stronger than the spread of perceived social connect-
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ions, stronger for friends than family members, and
stronger for women than for men.

The results advance understanding of the broad
social forces that drive loneliness and suggest that
efforts to reduce loneliness in society may benefit by
aggressively targeting the people in the periphery to
help repair their social networks and to create a
protective barrier against loneliness that can keep the
whole network from unraveling.

Junghyun Kim, Robert LaRose, and Wei Peng,
conducted a research on the Relationship between
Internet Use and Psychological Well-Being. The
research started from the assumption that one of the
major motives driving individuals’ Internet use is to
relieve psychosocial problems (e.g., loneliness,
depression).

This study showed that individuals who were
lonely or did not have good social skills could develop
strong compulsive Internet use behaviors resulting in
negative life outcomes (e.g., harming other significant
activities such as work, school, or significant
relationships)instead of relieving their original
problems. Such augmented negative outcomes were
expected to isolate individuals from healthy social
activities and lead them into more loneliness.

Kim Junghyun et. al, tried to measure the
relationship between internet use and psychological
well-being. The study showed that individuals who
were lonely or did not have good social skills could
develop strong compulsive Internet use behaviors
resulting in negative life outcomes (e.g., harming other
significant activities such as work, school, or
significant relationships) instead of relieving their
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original problems. Such augmented negative outcomes
were expected to isolate individuals from healthy
social activities and lead them into more loneliness.
Even though previous research suggests that social use
of the Internet (e.g., social networking sites, instant
messaging) could be more problematic than
entertainment use (e.g., downloading files), the current
study showed that the former did not show stronger
associations than the latter in the key paths leading to
compulsive Internet use.

Kraut et al. (1998) reported small but reliable
negative effects of using the Internet on measures of
social involvement and psychological well-being
among Pittsburgh families in 1995-1996.

They called the effects a “paradox” because
participants in the sample used the Internet heavily for
communication, which generally has positive effects.
In a 3-year follow-up of the original sample, they
found that negative effects dissipated over the total
period. They also report findings from a longitudinal
study in 1998-99 of new computer and television
purchasers. This new sample experienced overall
positive effects of wusing the Internet on
communication, social involvement, and well-being.
Using the Internet generally predicted better outcomes
for extraverts or those with more social support but
worse outcomes for introverts or those with less
support. Although using the Internet had slightly
different benefits for teens and adults, controlling for
age does not change the main conclusions.

Dennis Mazalin and Susan Moore investigated the
relationships between the levels of identity develop-
ment, Internet use and social anxiety among a sample
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of 161 older adolescents/young adults aged between 18
and 25.

Results indicated that, for males only, higher
levels of social anxiety and less mature identity
statuses were associated with more frequent Internet
use, specifically time spent in chat rooms, online
browsing for personal use, and games. For females
(who were in this sample less socially anxious, more
identity-developed, and lower users of the Internet than
males), social anxiety and identity status were not
significantly associated with time spent online.
Discussion centered around the potential roles of
Internet use in reinforcing already-existing social
anxiety or, alternatively, in supporting and maintaining
social contacts in those

with lower levels of social deficit.

Leo Sang et al. questioned what kinds of
psychological features do people have when they are
overly involved in usage of the internet? Internet users
in Korea were investigated in terms of internet over-
use and related psychological profiles by the level of
internet use. They used a modified Young’s Internet
Addiction Scale, and 13,588 users (7,878 males, 5,710
females), out of 20 million from a major portal site in
Korea, participated in this study.

Among the sample, 3.5% had been diagnosed as
internet addicts (IA), while 18.4% of them were
classified as possible internet addicts (PA). The
Internet Addiction Scale showed a strong relationship
with dysfunctional social behaviors. More IA tried to
escape from reality than PA and Non-addicts (NA).
When they got stressed out by work or were just
depressed, 1A showed a high tendency to access the
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internet. The 1A group also reported the highest degree
of loneliness, depressed mood, and compulsivity
compared to the other groups. The 1A group seemed to
be more vulnerable to interpersonal dangers than
others, showing an unusually close feeling for
strangers. Further study is needed to investigate the
direct relationship between psychological well-being
and internet dependency.

Hsieh-Hua Yang et al, designed a questionnaire to
measure the university students’ friendship network
and the time of Internet use. Name generation was used
to identify the friendship network. The result showed
that the higher the discrepancy between nomination
and reciprocal dyads, the longer the time spent using
the Internet. Internet is infiltrating into every aspect of
life, especially social relations.

Daniel S. Holder attempted to assess the effects of
Facebook on interpersonal relationships by comparing
existing social networks with Facebook.com networks
via the unique “birthday” feature on the site at the
University of Chicago.

By asking them how many immediate (family)
and distant friends do you have? How many
Facebook.com friends do you have? How often do you
check your Facebook.com account per day? How do
you make new friends on Facebook.com? How many
events over the past year have you attended in part
because of their placement on Facebook.com via
messages  from  groups you’ve joined or
advertisements?

The study found that this technology augments
existing relationships and social obligations. The study
also suggests the network becomes part of the user’s
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“trans-active memory.” The number of friends in exis-
ting networks was greater than those in Facebook.com,
a fact probably due to the college and high-school only
population of thenetwork. Facebook. com seems to
reinforce existing relationships more than directly
facilitating the creation of new ones.

The purpose of the present study was to examine
the influence of personality and competency factors on
Facebook use. This research investigated how the Five-
Factor Model of personality relates to Facebook use.

Ninety-seven students at a university in
Southwestern Ontario participated in the present study.
The sample was comprised of 15 men and 82 women,
having an average age of 21.69 years (SD = 5.40).
Students were compensated with partial course credit
for their participation.

Despite  some expected trends regarding
Extraversion and Openness to Experience, results
indicated that personality factors were not as influential
as literature suggested. The results also indicated that a
motivation to communicate was influential in terms of
Facebook use. Personality variables were associated
with some aspects of Facebook use. For example,
individuals high on the trait of Extraversion were found
to belong to significantly more Facebook groups.

Surprisingly, levels of Extraversion were not
associated with number of ‘‘Facebook Friends,” or
communicative functions of Facebook. These results
suggest that although those high on the trait of
Extraversion may utilize Facebook as a social tool,
they do not use Facebook as an alternative to social
activities.
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Mustafa KOC and Karen Ann designed a
quantitative research with a survey. The data were
collected from 758 undergraduate students from the
College of Education of a major Anatolian university.
They investigated the potential impacts of Internet café
use on Turkish college students’ social capital.

They found that Internet café usage did not
significantly influence on loneliness and prosaically
attitudes. Spending more time at Internet cafés and
frequent entertainment-based online activities led to a
decrease in the quality of social networks with both
family and friends. Frequent online communication
activities led to an increase in the quality of social
networks with friends, and such effects were the same
for participants who stay alone, stay with family, and
stay with friends. It was concluded that Internet
technology was more than a simple and neutral tool
that may constitute complex social dimensions
involving profound alterations for youth’s social life.

Hypotheses and Research Questions

This study uses original survey data to test the
effects of using Facebook on young adults’ well being.
Based on this brief review of the relation between
social network and well being literature, our empirical
analysis on Facebook community is guided by five
main hypotheses. Formally, the hypotheses are as
follows:

e H1. Intensity of Facebook use is positively
associated with social scales.

e Hla: Intensity of Facebook use is positively
associated with happiness.

e H1b: Intensity of Facebook use is positively
associated with life satisfaction.
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e Hlc: Intensity of Facebook use is positively
associated with social trust.

e H1d: Intensity of Facebook use is positively
associated with Self-Esteem.

e Hle: Intensity of Facebook use is positively
associated with Loneliness.

e H1f: Intensity of Facebook use is positively
associated with Shyness.

e H1g: Intensity of Facebook use positively associated
with Loneliness.

e H2: Chatting all the time on Facebook is positively
associated with Loneliness.

e H3: Chatting all the time on Facebook is positively
associated with shyness.

e H4: There is an association between Facebook users
and social scales.

e Hd4a: Facebook use is positively associated with life
satisfaction.

e H4b: Facebook use is positively associated with
social trust.

e H4c: Facebook use is positively associated with
Self-Esteem.

e H4d: Facebook use is positively associated with
Loneliness.

e H4g: Facebook use is positively associated with
Shyness.

e H5: Attitude towards Facebook is positively
associated with well being scales.

e H5a: Intensity of Facebook wuse is positively
associated with happiness.
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e H5b: Facebook use is positively associated with life
satisfaction.

e H5c: Facebook use is positively associated with
social trust.

e H5d: Facebook use is positively associated with
Self-Esteem.

e Hb5e: Facebook use is positively associated with
Loneliness.

e H5f: Facebook use is positively associated with
Shyness.

We also investigate the following research
questions:

What is the relationship between intensity of
Facebook use and Depression-Happiness scale? What
is the relationship between intensity of Facebook use
and Life satisfaction scale? What is the relationship
between intensity of Facebook use and social trust
scale? What is the relationship between intensity of
Facebook use and Self-Esteem scale? What is the
relationship between intensity of Facebook use and
Loneliness scale? What is the relationship between
intensity of Facebook use and Shyness scale?

Is there a difference between facebook users and
non users in Depression-Happiness, Life satisfaction,
social trust, Self-Esteem, Loneliness, Shyness scales?

Method

Sample and procedure

The data reported here were collected between
March 1 to June 26 2011, Out of approximately 515
invitations sent out for the survey over, only 409
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surveys were completed, resulting in a total of 400
usable respondents.

Table (1)
Demographics of facebook Users

Gender N %
Male 51.3 205
Female 48.8 195
Total 400 100.0

University N %
1.00 200 50.0
2.00 200 50.0
Total 400 100.0

PRACTICA N %
1.00 200 50.0
2.00 200 50.0
Total 400 100.0

To address these questions, a survey with 400
students was conducted from 6 October University and
Cairo University 50% (N=200) each. Of those who had
an account, 51.3% (N = 205) were male and 48.8% (N
= 195) were female.

The sample for the survey consisted of students
enrolled in different faculties. Majors varied from %50
(N=200) practical fields including faculties of
(medicine, engineering, Dentistry, Pharmacy, physical
therapy, Commerce, to 50% (N=200) theoretical
faculties including (mass communication, Language,
Lawyer, Tourism).
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The sample for the survey consisted of students
enrolled in 10 faculties, each faculty were given 45
questionnaire paper in both universities.

The margin of error associated with this sample is
plus or minus 4.54% with a 95% confidence level. This
margin of error is reported as 4.5% for simplicity. With
a relatively low margin of error, the results of this
survey can be generalized to the broader student
population at the 6 October University and Cairo
University.

Measurement

The survey asked participants to complete the
questionnaire on their Facebook usage and their well
being. Participation was voluntary.

Overall, they spent approximately seven to ten
minutes on the survey.

Facebook preference was measured with Likert
measurement. Response options ranged from 1 to 7, as
1 reflects a level of strong disagreement with the state-
ment, and 7 reflects a level of strong agreement with
the statement.

Questionnaire

The questionnaire contained questions about who
are having a Facebook account. How long do they
spend on Facebook?

The number of contacts they have. Their attitude
towards facebook, how long do they chat, how many
groups they joined, also they were asked to fill some
scales like: Depression-Happiness, Life satisfaction,
social trust, Self-Esteem, Loneliness, and Shyness.
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Study scales

Intensity of Facebook Use

The traditional approach for measuring media use
in communication research is to gauge the frequency or
duration of exposure to a medium, but this approach
fails to account for the richer user experience provided
by interactive online sites.

A more complete measure of intensity of
Facebook use was developed by Ellison, Steinfield,
and Lampe (2007), who created a scale to gauge user
engagement in Facebook activities based on number of
“friends,” amount spent on the network on a typical
day, and level of agreement with the following
statements:

“Facebook is part of my everyday activity,” “I am
proud to tell people I am on Facebook,” “Facebook has
become part of my daily routine,” “I feel out of touch
when I haven’t logged onto Facebook for a day,” and
“I would be sorry if Facebook shut down.” The same
scale was used in this study.

The response choices for the number of “friends”
ranged from 1 (less than 50) to 5 (400 or more).

The duration question used a 7-point scale (from 1
= no time at all to 7 = more than 3 hours per day),
while the response choices for the Likert-scale
questions ranged from 1 (disagree) to 3 (agree). They
recoded to range from 5 to 15.

These individual items were first recoded to range
from 0 to 1 before taking an average to create the scale,
due to differing item scale ranges (see Table 2).
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Table (2)

Descriptive Statistics for Scale of Intensity

of Facebook Use

SD M %
Intensity of Facebook Use
(Cronbach’s alpha =.7548)
122.901 | 128.26 | About how many total Facebook friends
do you have?
24.7 Less than 50.
32.8 From 50 to less than 100.
27.1 From 100 to less than 200.
8.0 From 200 to less than 300.
7.4 From 300 to more than 400.
82.957 | 100.00 | On atypical day, about how much time
do you spend on Facebook?
2.7% 0 No time at all
9.0 1 Less than 10 min
14.7 2 10 to 30 min
17.7 3 More than 30 min, up to 1 hr
26.4 4 More than 1 hr,up to 2 hrs
10.4 5 More than 2 hrs, up to 3 hrs
19.1 6 More than 3 hrs
748 1.93 Facebook is part of my everyday activity
.796 2.18 I am proud to tell people I am on
Facebook
773 2.01 Facebook has become part of my daily
routine
.835 1.80 I feel out of touch when I haven’t logged
onto Facebook for a day
.766 1.72 | feel I am part of the Facebook
community at the campus
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Short Depression-Happiness Scale:

Respondents are asked to answer 6 sentences
which describe how they felt the past seven days, some
statements describe positive feelings and some describe
negative feelings.

It consists of six statements: | felt dissatisfies with
my life, | felt happy, | felt cheerless, | felt pleased with
the way | am, | felt that life was enjoyable, | felt that
life was meaningless. Response choices were 1 (never),
2 (rarely), 3 (some of the time), 4 (often).

Rosenberg Self-Esteem Scale (Rosenberg, 1965)

This scale is a ten item Likert scale with items
answered on a four point scale - from strongly agree to
strongly disagree. The original sample for which the
scale was developed consisted of 5,024 High School
Juniors and seniors from 10 randomly selected schools
in New York State.

It consists of six statements: On the whole, | am
satisfied with myself. At times, | think | am no good at
all. | feel that | have a number of good qualities. | am
able to do things as well as most other people. | feel |
do not have much to be proud of. | certainly feel
useless at times. I feel that I’'m a person of worth, at
least on an equal plane with others. | wish | could have
more respect for myself. All in all, I am inclined to
feel that | am a failure. | take a positive attitude toward
myself.

Response choices were 4 strongly agree, 3 agree,
2 disagree, 1 strongly disagree, Sum the scores for the
10 items. The higher the score, the higher the self
esteem. Scoring: SA=3, A=2, D=1, SD=0. Items with
an asterisk are reverse scored, that is, SA=0, A=1,
D=2, SD=3.
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The Satisfaction with Life Scale (SWLYS):

The Satisfaction with Life Scale (SWLS) is a
measure of life satisfaction developed by Ed Diener
and colleagues (Diener, Emmons, Larsen &Griffin,
1985).

The SWLS is a short, 5-item instrument designed
to measure global cognitive judgments of one's lives.
Life satisfaction is distinguished from affective
appraisal in that it is more cognitively than emotionally
driven. Life satisfaction can be assessed specific to a
particular domain of life (e.g., work, family) or
globally.

The SWLS also has good converge ntvalidity,
being related to, but still separate from, constructs such
as depression, negative and positive affect, self-esteem,
anxiety, and psychological distress (see Pavot and
Diener 2008).

It consists of five statements: In most ways my
life is close to my ideal, the conditions of my life are
excellent, 1 am satisfied with my life, So far | have
gotten the important things | want in life, If I could live
my life over, | would change almost nothing. Using the
1-7 scale: Strongly disagree, Disagree, Slightly dis-
agree, Neither agree nor disagree, slightly agree, agree,
Strongly agree.

Respondents who score from (25 — 35) are highly
satisfied, from (24-20) are in average score, (19-15) are
slightly below average, (14-10) are dissatisfied, (9-
5)are Extremely Dissatisfied.

Social Trust Scale:

A popular measure of social trust is Rosenberg’s
(1956) Faith in People scale, Social trust was measured
with the statements “Generally speaking, would you
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say that people can be trusted,” “People try to take
advantage of you if they got the chance,” “People try to
be fair,” “You can't be too careful in dealing with
people,” “People try to be helpful,” and “People are
just looking out for themselves”.

Response choices were 1 (never), 2 (hardly ever),
3 (some of the time), 4 (most of the time), and 5 (all of
the time).

UCLA Loneliness Scale:

Respondents are asked to answer 6 sentences
which are, how often do you feel unhappy doing so
many things alone? How often do you feel you have
nobody to talk to? How often do you feel you cannot
tolerate being so alone? How often do you feel as if
nobody really understands you? How often do you find
yourself waiting for people to call or write? How often
do you feel completely alone? How often do you feel
you are unable to reach out and communicate with
those around you? How often do you feel starved for
company? How often do you feel it is difficult for you
to make friends? How often do you feel shut out and
excluded by others?

Response choices were 1 (I never feel this way), 2
(I rarely feel this way), 3 (I sometimes feel this way), 4
(I often feel this way), and 5 (all of the time).

Cheek and Buss Shyness Scale:

Respondents are asked to read each item carefully
and decide to what extent it is characteristic of their
feelings and behavior. The sentences are: | feel tense
when I'm with people I don't know well. I am socially
somewhat awkward. | find it difficult to ask other
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people for information. | am often uncomfortable at
parties and other social events. When in a group of
people, | have trouble thinking of the right thing to say.
It takes me a long time to overcome my shyness in new
situations. It is hard for me to act natural when | am
meeting new people. | feel nervous when speaking to
someone in authority.

| have doubts about my social competence. | have
trouble looking someone right in the eye. | feel
inhibited in social situations. | find it hard to talk to
strangers. | am more shy with members of the opposite
Sex.

To calculate your score add up the numbers you
gave for questions 1 through 13. A score between 13-
35 indicates that you are not a shy person. A score
between 36-49 indicates that you are somewhat shy. A
score between 50-65 indicates that you are a very shy
person.

Response choices were 1= very uncharacteristic or
untrue, strongly disagree 2 uncharacteristic, 3= neutral,
4 = characteristic, 5 = Very Characteristic or true,
strongly agree. The average shyness score for college
students according to Cheek and Buss is 33.Surveys
indicate that about 40% of Americans consider
themselves to be shy, and that over 80% of these
people do not like being shy.

Only 7% of Americans say they have never
experienced feelings of shyness.

Results:

Before proceeding to the formal tests of the
hypotheses, it was important to gain an understanding
of the differences between those who do (74.8%,
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N=299) have a Facebook account and who do not
(25.3% (N=101) have a Facebook account.

Of the sample surveyed, 74.8% (N=299) of
students had a Facebook account and 25.3% (N=101)
did not have. Comparing these results with a previous
study done by the author, show a raising percentage for
using facebook (10% in a period not more than two
years). (Amany Albert, 2009) While multiple non
Arab studies showed that somewhere between 80 and
90 % of all college students have a profile on an SNS
(Gross et al. 2005; Lampe et al. 2006; Stutzman 2006).

Almost the entire sample had less than 200
contacts:

(32.8%) for those who had 50 to less than 100,
(27.1%) for those who had 100 to less than 200
contacts, (24.7%) for those who had Less than 50
contacts, while only (15.4%) of the sample had more
contacts from 200 to less than 400.

This somehow shows that youth are careful in
choosing and adding who will see their activities and
photos on Facebook.

More than half of facebook users spend from
1-5 hours daily.

(55.9%) of the sample spend a long time varied
from 1 to 5 hours. While only (9%) spend Less than 15
minutes, which means there is a heavy use of facebook.

Users' opinion in facebook:

Although using Facebook heavily from more than
half of the sample, only (24.7%) of them strongly
agreed that it is part of their everyday activity. We can
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notice that the majority (43.8%) were neutral about this
statement. The same neutral opinion about: Facebook
has become part of my daily routine (40.5%). While
the majority strongly disagreed (46.8%) with the
statement I feel out of touch when I haven’t logged
onto Facebook for a day. which means, using facebook
for long times doesn't control their life as they were
able to manage their daily life without facebook.

Although facebook is a strong network to connect
people, the majority (47.5%) strongly disagreed for
being part of the Facebook community at the campus.

The majority had a positive attitude towards
facebook, they were proud to tell people they were on
Facebook (42.4%).

Table (3)
Attitude towards Facebook
strongly Neutral strongly
disagree agree

Sentence

% N % N % N

314 | 94 | 438 | 131 | 247 | 74 [ Partofmyeveryday
activity

241 | 72 | 334 | 100 | 424 | 127 | Proudtotel peoplel
’ ' ' am on Facebook

has become part

29.1 87 40.5 121 | 304 91 of my daily
routine
46.8 140 26.4 79 26.7 80 I feel out of touch

when I haven’t logged

part of the FB
475 | 142 | 33.4 | 100 19 57 community at the

campus
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Intensity of Facebook Use

According to the scale developed by Ellison,
Steinfield, and Lampe (2007), facebook intensity was
based on number of “friends,” amount spent on the
network on a typical day, and level of agreement with
some statements.

Nearly (50%) of respondents were heavy users of
Facebook, while (22.1%) were classified as light users.

Activities on facebook

Only quarter of the sample chatted all the
time they spent on Facebook:

Only (19.7%) chatted almost all the time, (5.4%)
chatted all the time they spend on Facebook, while
(39.8%) chatted for sometimes, while (28.8%) chatted
in rare times, and (6.4%) never chatted. This shows
again how the sample members are controlling their
Facebook use.

Joining groups:

(86%) joined different groups, while only (14%)
didn't join. Of the half spent 1-5 hours on Facebook,
only (5.4%) red and sent messages on different groups.
There were higher activities in dealing with groups for
those who spend Less than 15 minutes (39.5%). This
means there are many other activities than interactivity
on groups.

The best sentence described the majority use for
groups was | usually read and write (34.5%) then |
rarly visit it (28.4%), then | only read the
wall/discussion board (21.8%) and finally | start
writing new topics to be discussed (15.3%).
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Table (4)
Time spent on Facebook and on groups
% N Time spent on % N | Time spent on Facebook
Groups
25.7 | 67 No time at all 2.7 8 No time at all
39.5 | 103 | Less than 15 minutes.| 9.0 27 Less than 15 minutes.
21.8 | 57 | From 15-30 minutes. | 14.7 | 44 From 15 -30 minutes.
7.7 | 20 | From 31-60 minutes. | 17.7 | 53 From 31-60 minutes.
5.0 ] 13 From 1-2 hours. 264 | 79 From 1-2 hours.
-- -- From 2-3 hours. 104 | 31 From 2-3 hours.
A4 1 More than 5 hours 19.1 | 57 More than 5 hours
100 | 261 Total 100.0 | 299 Total
Table (5)
Short Depression-Happiness Scale
Std. Me Never Rarely Sometime Often Depression-
cv Happiness
D an % N| % |N|] % N | % |N Scale
et
1011 | 211 | 47901 | 371 | 111 | 241 | 72| 208 | 89 | 00 | 27 | dissatisfie
d with my
life
784 | 317 | 2473 | 33 | 10 | 134 | 40| 458 | 137 | 375 | 112 h' felt
appy
968 | 232 | 4172 | 244 | 73 | 304 | 91| 338 | 101 | 114 | 34 | felt
cheerless
| felt
888 | 300 | 2060 | 87 | 26 | 130 | 39| 475 | 142 | 308 | 92 | Pleased
the way |
am
| felt life
918 | 295 | 3112 | 104 | 31 | 137 | 41| 468 | 140 | 29.1 | 87 was
enjoyable
my life
1.038 | 1.98 | 52.42 | 431 | 129 | 278 | 83| 174 | 52 | 117 ] 35 was
meaningless
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The three positive sentences in this scale, showed
a strong attitude towards being happy, as (82.3%) felt
happy often and sometimes. While (78.3%) felt pleased
the way they were often and sometimes. And
(75.9%%) felt life was enjoyable often and sometimes.

The three negative sentences in this scale show
that there is a strong attitude against being depressed.
Almost two thirds (70.9%) never and rarely felt that
their life were meaningless, (61.2%) of the sample
were never or rarely felt dissatisfied with their life,
while (54.8%) Never or rarely felt cheerless.

Respondents’ opinion of feeling happy is more
stable and agreeable (CV =24.73), compared to | felt
that my life was meaningless. (CV = 52.42).

Table (6)
Life Satisfaction Scale

CcVv

f Neither ;
Strongly Agree slightly agree nor S_Ilghtly
agree agree disagree disagree

Strongly

Disagree disagree

Mean

% [ NJ] % | NJT% | N|] % | N % N | % N % N

Scale

29.82

3.0 12 6.5 26 3.3 13 19.0 76 30.5 122 | 243 97 135 54

1.473
4.94

My life is

ideal

25.63

25 10 2.8 11 43 17 8.3 33 223 89 36.3 145 23.8 95

1.407
5.49

My life is

excellent.

29.54

43 17 45 18 4.8 19 5.0 20 225 90 325 130 26.5 106

1.598
5.41

lam
satisfied

33.94

45 18 8.0 32 6.0 24 103 41 235 94 245 98 23.3 93

1721
5.07

| have gotten
things | want.

58.55

3.65

24.0 96 16.5 66 6.0 24 16.0 64 118 47 128 51 13.0 52

2.137

1 would change

nothing.
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Although they are satisfied with their lives they
want to make some changes on it. The sample showed
high satisfaction with their lives, as they agreed with
the following sentences (68.3%) in most ways my life
is close to my ideal, (82.4%) the conditions of my life
are excellent, (81.5%) | am satisfied with my life.
(71.3%) So far | have gotten the important things |
want in life. And showed high disagree (46.5%) with
the sentence if | could live my life over, | would
change almost nothing. Respondents’ opinion of the
statement "the conditions of my life are excellent", is
more stable and agreeable (CV =25.63), compared to |
would change almost nothing (CV = 58.55).

Table (7)
Social Trust Scale
c Never Rarely Sometimes Often Always | = o
A E 53w
Olo] g SE®

% N % N % N % N % N

36.68

93 | 37| 300 ] 120 | 36.0 | 144 | 185 74 6.3 25

1.038
2.83
can be
trusted

31.22

4.5 18 | 155 | 62 393 | 157 | 275 | 110 | 133 | 53

1.027

3.29

Take
advantage

41.42

1.251
3.02

16.0 | 64 | 150 | 60 338 | 135 | 213 85 140 | 56

You can’t be
too careful

33.13

3.8 15| 245 ] 98 39.0 | 156 | 205 82 123 | 49

1.037
3.13
try to be
helpful

29.32

3.8 15| 10.0 | 40 255 | 102 | 338 | 135 | 27.0

1.085
3.70
looking out
for
themselves
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The scale showed a low social trust with others,
as they agreed with the following: Generally speaking,
would you say that people can be trusted (60.8%). And
People try to be helpful (39%) for sometimes, and
(24.5%) for rarely. For the revised sentences, high
agreement for the following sentences: People are just
looking out for themselves (86.3%), People try to take
advantage of you if they got the chance (80.1%), You
can’t be too careful in dealing with people (69.1%).

Respondents’ opinion of the statement "People
are looking out for themselves ", is more stable and
agreeable (CV =29.32), compared to the statement
people can be trusted (CV = 36.68).

Table (8)
Self-Esteem Scale

cv SD | Mean disagree fjtrongly Agree Strongly
sagree agree Self-Esteem
Scale

% | N % | N| % | N|] % |N
satisfied with
2453 | 758 | 309 | 35 | 14 | 143 | 57 | 525 | 210 | 208 | 119 myselt
3472 | 854 | 246 | 133 | 53 | 385 | 154 | 37.5 | 150 | 108 | 43 'a”;t”gugo‘)d

16.40 .556 3.39 5 2 2.0 8 55.3 | 221 | 42.3 | 169 | good qualities.

2060 | 688 | 334 | 1.8 | 7 | 73 | 20 | 468 | 187 | 443 | 177 able to do
things.
don't have

3875 | 899 | 232 | 190 | 76 | 410 | 164 | 205 | 118 | 105 | 42 much to
proud of.

feel useless at

33.87 .840 2.48 133 | 53 | 353 | 141 | 420 | 168 9.6 38 -
times.

I’m a person

21.81 711 3.26 2.8 11 7.3 29 51.0 204 39.1 156
of worth

I wish I have
30.13 961 3.19 100 | 40 8.3 33 343 | 137 | 476 | 190 more respect
for myself.

42.81 .899 2.10 27.0 | 108 | 445 ] 178 | 19.8 79 8.8 35 I am a failure.

positive
22.57 729 3.23 2.8 11 9.5 38 50.0 | 200 37.8 | 151 | attitude toward
myself.
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The scale showed high Self-Esteem, as Res-
pondents agreed with the following statements:

| feel that I have a number of good qualities.
(97.6%).

| am able to do things as well as most other
people. (91.1%).

I feel that I’'m a person of worth, at least on an
equal plane with others. (90.1%), | take a positive
attitude toward myself. (87.8%), On the whole, | am
satisfied with myself (82.3%).

The revised sentences, showed high disagreement
in the following:

All in all, I am inclined to feel that | am a failure
(71.5%). | feel | do not have much to be proud of
(60%).

At times, | think | am no good at all (51.8%).
Except a high agreement with | wish | could have more
respect for myself (81.9%).

and a moderate agreement with | certainly feel
useless at times (51.6%)

Respondents’ opinion of the statement "I feel that
| have a number of good qualities”, is more stable and
agreeable (CV =16.40), compared to the statement All
inall.

| am inclined to feel that | am a failure (CV =
42.81).
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Table (9)
UCLA Loneliness Scale
Never Rarely Sometimes Often
cv sD Mean How often do
you feel
% N % n % N % N
unhappy
27.00 .883 3.27 5.8 23 11.8 47 32.3 129 50.3 | 201 doing things
alone?
you have
46.68 | 1.069 2.29 31.0 124 25.0 100 283 113 15.8 63 nobody to
talk to?
you cannot
39.62 1.042 2.63 18.3 73 245 98 33.0 132 24.3 97 tolerate
beingalone
as if nobody
41.14 1.086 2.64 215 86 19.3 77 335 134 25.8 | 103 understands
you?
waiting for
42.23 | 1.081 2.56 23.0 92 213 85 328 131 | 23.0 92 people to
call?
feel
52.81 1.072 2.03 423 169 25.8 103 18.5 74 135 54 completely
alone?
unable to
49.54 1.075 2.17 37.3 149 215 86 28.0 112 13.3 53 communicate
?
starved for
34.08 | 1.036 3.04 12.3 49 15.0 60 29.5 118 | 433 | 173 company?
difficult for
54.80 1.074 1.96 47.3 189 215 86 19.0 76 12.3 49 you to make
friends
shut out and
51.93 1.101 212 40.3 161 21.8 87 23.3 93 14.8 59 excluded by
other

nobody understands you?

Respondents agreed feeling unhappy doing things
alone (82.6%), feeling starved for company (72.8%),
cannot tolerate being so alone (57.3%), feel as if

waiting for people to call or write (55.8%).

The revised sentences, showed high disagreement
in the following: | feel you have nobody to talk to
(56%), | feel completely alone (68.1%), | feel you are
unable to reach out and communicate with those
around you (58.8%), | feel it is difficult for you to
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make friends (68.8%), | feel shut out and excluded by
others (62.1%).

Respondents’ opinion of the statement "I feel
unhappy doing things alone", is more stable and
agreeable (CV =27.00), compared to the statement |
feel it is difficult for me to make friends (CV = 54.80).

Table (10)
Cheek and Buss Shyness Scale
. Strongly -
Strongly - Neither agree i
ov sD Mean Slightly agree nor disagree ;Isg?:leﬁ Shyness Scale
% N % N % N

tense when I'm with
1.195 3.40 35.15 53.3 213 23.3 93 23.5 94 people 1 don't know
well.

I am socially

1.165 2.49 46.79 79.3 317 145 58 6.3 25 awkward.

difficult to ask other
1.197 261 45.86 75.9 303 15.3 61 9.0 36 people for
information.

uncomfortable at

1.388 2.76 50.29 67 268 18.0 72 15.0 60 social events.

inagroup, | 've
1.262 258 48.91 73.3 293 17.5 70 9.3 37 trouble of things to
say.

long time to
1.310 2.85 45.96 67.6 270 18.3 73 143 57 overcome my shyness
in new situations

hard to act neutral
1.287 2.85 45.16 66.6 266 21.3 85 12.3 49 when I am meeting
new people

nervous when
1.237 275 44.98 70.8 283 19.0 76 10.3 41 speaking to someone
in authority.

doubts about my

1.142 2.36 48.39 81.6 326 13.8 55 4.8 19 social competence.

trouble looking

1.417 3.13 45.27 55.5 222 22.0 88 22.6 90 someone in the eye.

| feel inhibited in

1.260 3.46 36.42 45.5 182 30.8 123 23.9 95 social situations.

I find it hard to talk

1.258 282 44.61 70.3 281 175 70 12.3 49 to strangers.

I am more shy with

1.380 3.21 42.99 53.6 214 235 94 231 92 opposite sex.
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Respondents agreed whether slightly of strongly
on the following: | have doubts about my social
competence (81.6%), | am socially somewhat awkward
(79.3%), | find it difficult to ask other people for
information (75.9%), When in a group of people, |
have trouble thinking of the right thing to say (73.3%),
| feel nervous when speaking to someone in authority
(70.8%), | find it hard to talk to strangers (70.3%), It
takes me a long time to overcome my shyness in
new situations (67.6%), | am often uncomfortable at
parties and other social events (67%), It is hard for me
to act neutral when I am meeting new people (66.6%).

| have trouble looking someone right in the eye
(55.5%), | feel tense when I'm with people | don't
know well (53.4%), | am more shy with members of
the opposite sex (53.6%), | feel inhibited in social
situations. (45.5%) with high percentage (30.8%) of
undecided opinions (neither agree nor disagree).

Respondents’ opinion of the statement "I feel
one", is more stable and agreeable (CV =27.00),
compared to the statement | feel it is difficult for me to

make friends (CV = 54.80).

Table (10)
Stability among scales
De\?itadt.ion Mean cv N scales
.51506 1.9291 26.70 299 Attitude to facebook
.51907 2.5881 20.06 299 Depression-Happiness scale
1.14768 4.9110 23.37 400 Satisfaction with life
A7617 3.1950 14.90 400 Social trust
.30020 2.8848 10.41 400 Self Esteem
59277 2.4712 23.99 400 Loneliness
.79429 2.8675 27.70 400 Shyness
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Comparing the degree of stability and agreement
among different scales, we calculated the mean of each
scale, the CV, and the Std. of Deviation. Respondents’
opinion of the scale "Self Esteem", was more stable
and agreeable (CV =10.41), compared to the scale of
shyness (CV =27.70).

Table (11)
Facebook Intensity with scales

Life Satisfaction Scale Depression-Happiness Scale

Total agree Neutral Disagree Agree Neutral disagree

Facebook
Intensity

% N % N % N % N % N % N

29.8% 15).1 57 105.7 4 15.1 5 105.7 2;&.1 7 100.0 3 High

NN

% % 7 % % % % 0
2 110 10.4 3 2 .
28.1% 7.4% 22 9.7% 9 % 33 % 1 9.4% 28 8.4% 5 Medium
1 13.7 4
22.1% 8.0% 24 6.0% 8 8.0% 24 17% 5 6.7% 20 % 1 Low

100.0 34.4 10 314
% % 3 %

34.1 10 27.8 8 40.1 12 321 9
% 2 % 3 % 0 % 6

» ©

More than one third of the sample (34.4%) agreed
on life satisfaction scale, (19.1%) of them had high
intensity of Facebook use. Almost one third (32.1%)
disagreed on Depression-Happiness Scale, (13.7%) of
them had low intensity of Facebook use.

Short Depression-Happiness Scale

A significant difference (.000) was found between
heavy, medium and low users of Facebook with the
depression happiness scale, as Pearson Chi-Square
value (43.346) at a degree of freedom (4) with a
Contingency Coefficient value (.356) showing a high
relation going towards those who agree on the scale.*
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* max 0.7 from 0.2 to 0.4 good . * high
significant (***) 0.00 * medium significant (**) 0.05 *
low significant (*) 0.1

Life Satisfaction Scale

No significant difference (.354) was found
between heavy, medium and low users of Facebook
with the Life Satisfaction scale, as Pearson Chi-Square
value (4.404) at a degree of freedom (4) with a
Contingency Coefficient value (.120).

Table (12)
Self-Esteem Scale Social Trust Scale
s 2
Total agree Neutral disagree agree Neutral disagree % %
gz
% N % N % N % N % N % N
498% | 1679% | 50 | 194% | 58 | 1379 | 41 | 217% | 65 | 184% | 55 | 97% | 29 High

28.1%

6.7% 20 11.0% 33 10.4% 31 9.0% 27 8.0% 24 11.0% 33 Medium

22.1%

4.3% 13 5.4% 16 12.4% 37 7.7% 23 8.7% 26 5.7% 17 Low

100.0%

27.8% 83 35.8% 107 36.5% 109 38.5% 35.1% 26.4%

Social Trust Scale

A significant difference (.020) was found between
heavy, medium and low users of Facebook with the
Social Trust Scale, as Pearson Chi-Square value
(11.637) at a degree of freedom (4) with a Contingency
Coefficient value (.194) showing a good relation going
towards those who agree on the scale.*

Self-Esteem Scale

A significant difference (.002) was found between
heavy, medium and low users of Facebook with the
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Self-Esteem Scale, as Pearson Chi-Square value
(17.207) at a degree of freedom (4) with a Contingency
Coefficient value (.233) showing a good relation going
towards those who agree on the scale.*

Table (13)
(N =299)

Total

Shyness Scale

UCLA Loneliness Scale

agree

Neutral

disagree

agree

Neutral

disagree

Facebook
Intensity

%

% N

%

N

%

N

% N

% N

49.8%

15.7
%

14.7 4
% 4

19.4
%

58

17.4
%

52

181 5
% 4

14.4 4
% 3

High

28.1%

6.7%

10.4 3
% 1

11%

33

9.4%

28

104 3
% 1

8.4% 2

Medium

22.1%

6.0%

6.4% 1

9.7%

29

7.4%

22

4.7% 1

10% 3

Low

100.0
%

28.4
%

314
%

R

40.1
%

12
0

34.1
%

10
2

331 9
% 9

328 9
% 8

A significant difference (.097) was found between
heavy, medium and low users of Facebook with the
UCLA Loneliness Scale, as Pearson Chi-Square value
(7.849) at a degree of freedom (4) with a Contingency
Coefficient value (.160) showing a good  relation
going towards those who agree on the scale.*

No significant difference (.628) was found
between heavy, medium and low users of Facebook
with the Cheek and Buss Shyness Scale, as Pearson
Chi-Square value (2.596) at a degree of freedom (4)
with a Contingency Coefficient value (.093) showing a
good relation going towards those who agree on the
scale.*

The scale measuring intensity of Facebook use
was positively associated with depression-happiness
scale, social trust, Self-Esteem, and Loneliness, which
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means that depressed, less social trust, less self-esteem,
and Lonely persons spend more time on Facebook,
providing support for the first hypotheses (H1la, Hlc,
Hld and Hle). The scale measuring intensity of
Facebook use was negatively associated with life
satisfaction and Shyness, showing no support for the
first hypotheses (H1b and H1f).

The relation between chatting on facebook and
feeling lonely or shy.

No significant difference was found between
Chatting all the time on Facebook and Loneliness, as
Pearson Chi-Square value (.425) with a Contingency
Coefficient value (.046) showing No relation.

No significant difference was found between
Chatting all the time on Facebook and shyness, as
Pearson Chi-Square value (.415) with a Contingency
Coefficient value (-.047) showing No relation.

Chatting all the time on Facebook was negatively
associated with Loneliness and Shyness, showing no
support for the second and third hypotheses.

The relation between ""Members and non members
of facebook™ and *'social scales"".

Table (14)
Social Trust Life Satisfaction Scale
Total Agre Neutra disagre Total Agree Neutral disagree

e | e

299 115 105 79 299 103 94 102 N
Member

74.8% 28.8% 26.3% 19.8% 74.8% 25.8% 23.5% 25.5% %

101 43 30 28 101 32 45 24 N

Non
25.3% 10.8% 7.5% 7.0% 25.3% 8.0% 11.3% 6.0% %

400 158 135 107 400 135 139 126 N Total

100.0% 39.5% 33.8% 26.8% 100.0% 33.8% 34.8% 31.5% %
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A significant difference (.039) was found between
users and nonusers of Facebook towards Satisfaction
with Life , as Pearson Chi-Square value (6.477) at a
degree of freedom (2) with a Contingency Coefficient
value (.126) showing a good relation going towards
those who agree on the scale.*

No significant difference (.598) was found
between users and nonusers of Facebook towards
Social Trust , as Pearson Chi-Square value (1.027) at a
degree of freedom (2) with a Contingency Coefficient
value (051) showing NO relation.

Table (15)
Loneliness Self esteem

Total agree Neutral disagree agree Neutral disagree

299 102 99 98 83 107 109 N Member

s

74.8% 25.5% 24.8% 24.5% 20.8% 26.8% 27.3% %

101 31 47 23 31 41 29 N Non-
25.3% 7.8% 11.8% 5.8% 7.8% 10.3% 7.3% %

400 133 146 121 114 148 138 N Total
100.0 33.3% 36.5% 30.3% 28.5% 37.0% 34.5% %

%

No significant difference (.366) was found
between users and nonusers of Facebook towards
Social Trust , as Pearson Chi-Square value (2.011) at a
degree of freedom (2) with a Contingency Coefficient
value (.071) showing NO relation.

No significant difference (.039) was found
between users and nonusers of Facebook towards
Social Trust , as Pearson Chi-Square value (6.491) at a
degree of freedom (2) with a Contingency Coefficient
value (.126) showing NO relation.
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Table (16)
Shyness

shyness

Total

agree

Neutral

disagree

299

85

94

120

Members

74.8%

21.3%

23.5%

30.0%

%

101

49

34

18

Non-

25.3%

12.3%

8.5%

4.5%

%

400

134

128

138

N

Total

100.0%

33.5%

32.0%

34.5%

%

A significant difference (.000) was found between
users and nonusers of Facebook towards Satisfaction
with Life, as Pearson Chi-Square value (20.104).

At a degree of freedom (2) with a Contingency
Coefficient value (.219).

Showing a good
who agree on the scale.*

relation going towards those

Being a member on Facebook or not was
positively associated with life satisfaction and Shyness,
which means that those who are not satisfied with their
life, and shy persons spend more time on Facebook,
providing support for the fourth hypotheses (H4a and
H4g).

Facebook Members and non members were
negatively associated with social trust, Self-Esteem,
and Loneliness, showing no support for the first
hypotheses (H4b, H4c, and H4d).
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Relation among ""Attitude towards Facebook™ and
"* well being scales™.

The Spearman rank correlation analysis was
conducted for individual attitudes towards Facebook as
well as the aggregate relationship among the well being
scales.

Parameter estimates, standard errors and
associated p-values for the complete-case analysis are
given in Table 2##, in the form of a series of linear
regression models.

Table (17)

Shynes ]| Lonelines || Self Social || Satisfactio || Happines || Attitud
s s esteem|| trust n s e

SPEARMA
N .
094 118 176 || 085 119 292 Correlation |l Attitude
Coefficient || towards
Facebook

I I S e

SPEARMA
178 211 .359 .254 -.029 292 N .
Correlation
Coefficient || Happiness
Sig. (2-
[T | |

Correlation || Satisfactio

004 907 || 535 618 040 Sig. (2-
tailed)
(3 [ 2 [

065 140 || 230 031 254 085 || Correlation  Social trust
Coefficient
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= T T ]

Correlation || Self esteem
D
]
I8 [ Y ——

243 140 953 211 118 Corre'la'tion Loneliness
Coefficient

E

473 || 104 || .0es -144 178 094 || Correlation
Coefficient
N 1 I e

The study showed a significant correlation of high
strength between the attitude towards Facebook and the
depression- Happiness scale as Pearson Chi-Square
value (rtho=.000), (Spearman’s correlation coefficient =
292; P < 0.05). This means, those who had good
attitude towards Facebook tend to be happier in their
lives.

Shyness

The study showed a significant correlation of
good strength between the attitude towards Facebook
and the Satisfaction with life scale as Pearson Chi-
Square value (rho=.040), (Spearman’s correlation
coefficient = .119; P < 0.05). This means, those who
had good attitude towards Facebook tend to satisfied
with their lives.

The study showed a significant correlation of
good strength between the attitude towards Facebook
and the self esteem scale as Pearson Chi-Square value
(tho=.002), (Spearman’s correlation coefficient
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=.176; P < 0.05). This means, those who had good
attitude towards Facebook tend to highly esteem
themselves.

There were no significant correlations (P > 0.05)
between Facebook Attitudes and Social trust,
Loneliness, Shyness scales.

The scale measuring attitude towards Facebook
was positively associated with depression-happiness
scale, Satisfaction with life, and Self-Esteem, which
means that depressed, less satisfied with life, and less
self-esteem persons spend more time on Facebook,
providing support for the fifth hypotheses (H5a, H5b,
and H5d).

The scale measuring intensity of Facebook use
was negatively associated with Social trust, Loneliness,
Shyness scales. (H5c, H5e, and H5f).

Relation among Depression-Happiness Scale and
well being scales.

The study showed a significant correlation of high
strength between Depression-Happiness Scale and the
Social trust scale as Pearson Chi-Square value
(rho=.000), (Spearman’s correlation coefficient =
.254; P < 0.05). This means, those who had good
attitude towards Facebook tend to have social trust in
others.

The study showed a significant correlation of high
strength between the Depression-Happiness Scale and
the Self esteem scale as Pearson Chi-Square value
(rtho=.000), (Spearman’s correlation coefficient
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=.359; P < 0.05). This means, those who had good
attitude towards Facebook tend to esteem themselves.

The study showed a significant correlation of high
strength between the Depression-Happiness Scale and
the Loneliness scale as Pearson Chi-Square value
(rtho=.000), (Spearman’s correlation coefficient =
211; P < 0.05). This means, those who had good
attitude towards Facebook tend to feel lonely with their
lives.

The study showed a significant correlation of
good strength between the Depression-Happiness
Scale and the Shyness scale as Pearson Chi-Square
value (rho=.002), (Spearman’s correlation coefficient
=.178; P < 0.05). This means, those who had good
attitude towards Facebook tend to feel Shy.

There were no significant correlations (P > 0.05)
between happiness and Satisfaction scales.

Relation among Satisfaction with life and well
being scales.

The study showed a significant correlation of high
strength between Satisfaction with life and the self
esteem scale as Pearson Chi-Square value (rho=.000),
(Spearman’s correlation coefficient =-.253; P < 0.05).
This means, those who had Satisfaction with life tend
to be less Lonely.

The study showed a significant correlation of
good strength between Satisfaction with life and
Shyness scale as Pearson Chi-Square value (rho=.004),
(Spearman’s correlation coefficient =-.144; P < 0.05).
This means, those who had Satisfaction with life tend
to be less shy.
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There were no significant correlations (P > 0.05)
between Satisfaction with life and Social trust, Self
esteem scales.

Relation among Social trust scale and well being
scales.

The study showed a significant correlation of high
strength between Social trust scale and the self esteem
scale as Pearson Chi-Square value (rho=.000),
(Spearman’s correlation coefficient =-.230; P < 0.05).
This means, those who had good Social trust tend to
esteem themselves.

The study showed a significant correlation of
medium strength between Social trust scale and
Loneliness scale as Pearson Chi-Square value (rho=
.005), (Spearman’s correlation coefficient =.140;
P < 0.05). This means, those who felt Loneliness tend
to esteem themselves.

There were no significant correlations (P > 0.05)
between Social trust scale and Shyness scales.

Relation among Self esteem scale and well being
scales.

The study showed a significant correlation of high
strength between esteem themselves and Loneliness
scale as Pearson Chi-Square value (rho=.000),
(Spearman’s correlation coefficient =.243; P < 0.05).
This means, those who tend to esteem themselves felt
Loneliness

The study showed a significant correlation of high
strength between esteem themselves and Shyness scale
as Pearson Chi-Square value (rho=.000), (Spearman’s
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correlation coefficient =.194; P < 0.05). This means,
those who esteem themselves tend to be shy.

Relation among Loneliness scale and well being
scales.

The study showed a significant correlation of high
strength between loneliness and Shyness scale as
Pearson Chi-Square value (rho=.000), (Spearman’s
correlation coefficient =.473; P < 0.05). This means,
those who are lonely tend to be shy.
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