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= Abstract :

This research deals with the study of electronic blogs in context of Apparel Marketing as one
of the most marketing skills fashion brand needs is communication activities, since consumers
become dependent on the Internet to get information and exchange opinions through electronic
means , nowadays one of the important forms of brands' electronic presence is blogs, especially
in the field of fashion. so this search was conducted on what the blog is, its origin and
development, its characteristics, then the role of the blog in marketing clothing and the
determinants of its use in brands' communications in the field of ready-made clothes, then the
analytical framework for this research came To develop a proposal for criteria for using the
blog through the following points:

— Choosing an international brand in the field of ready-to-wear (NIKE) .

— Analytical study of the blog page of the chosen brand .

— Divide the blog into mandatory points .

— Deduce the sub-points of the previous points .
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Blog - Branding - Clothing Marketing
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NIKE, Inc. Media Resources

MORE FROM NIKE

Nike News Archive

Media Resources

Shop Nike.com
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Editor's Note: This story has been updated from the original February 5, 2020 posting

ta reflect product and release modifications due to the Covid-19 pandemic.

Nike has partnered with four international icons of style to create new expressions of
sport in time for the world's biggest sporting event this summer in Japan.

Sport-inspired collections from Yoon Ahn of AMBUSH, Jun Takahashi of
UNDERCOVER, Chitose Abe of sacai and Virgil Abloh’s Off-White each celebrate the
unigue ways sport manifests. The designers equally express the inherent style of
athletes and athletic apparel, and individually, each approaches the theme from
different points on the sporting spectrum.

Collectively, the initiative signifies the unifying value of sport as spark of imagination,

possibility and vibrancy. Whether touching on the edges of sport culture, the
rebellious spirit of barrier-breaking, the formation of new archetypes, or the

A jgdiall e miag 1 (V1) pdy JSi

rebellious spirit of barrier-breaking, the formation of new archetypes, or the
exuberance of fandom, all lanes combine in honor of intentional movement.

Visit nikelab.com to learn more.

Collection Release Dates
Off-White July 23

UNDERCOVER July 28

AMBUSH July 30

sacal August 4
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