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Heterotrait-monotrait ratio (HTMT) aladdaly jiladll (dua
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The mediating role of Website Reputation in the relationship
between online
customer reviews and online repeat purchase intention:

an applied study
Abstract

This study aimed to determine the relationship between the dimensions
of online customer reviews (perceived usefulness, perceived ease of use,
perceived enjoyment, and perceived control); the website reputation; and the
online repeat purchase intention. Data were collected from customers who
made purchases through online shopping sites in the Kingdom of Saudi
Arabia. To achieve the aim of this study questionnaire form consisting of 28
items was designed. The study was conducted on a sample of 321 individuals.
And it was analyzed using the Smart-PLS program. It is a statistical tool for
examining data through (SEM) least squares equation modeling.

The results indicated a significant positive correlation between
dimensions of online customer reviews, website reputation, and online repeat
purchase intention. The results also revealed that there is a direct significant
effect of the dimensions of OCRs on the website reputation, as well as on the
online repeat purchase intention, except for the dimensions of perceived ease
of use and perceived control. The results also showed that the website
reputation partially mediates the positive effect of the dimensions of online
customer reviews and online repeat purchase intention.

Key Words: Online customer reviews, online repeat purchase intention,
website reputation, e-marketing, online stores.
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