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Abstract

The tour guide’s possession of culture and 

personal characteristics is an essential factor in his 

following rational tourist behavior towards the 

tourism organization and tourists, which is 

reflected in the tourist’s satisfaction and develops 
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loyalty and belonging to the organization. The 

research aimed to explore the importance of the 

tour guide’s personal culture, determine the 

personal characteristics of the tour guide, and 

clarify the role of culture. The personality of the 

tour guide in achieving tourist satisfaction. The 

research followed the analytical descriptive 

approach, the inductive approach, and the 

quantitative approach. The questionnaire was also 

used to collect study data from a random sample of 

tourists in Baghdad Governorate, which amounted 

to 384 individuals. The research concluded that 

there was a statistically significant effect of the 

open, disciplined, and social personal culture. The 

compatibility and flexibility of the tour guide 

depends on the tourist’s satisfaction. 

Keywords: Personal culture - personal traits - tour 

guide - tourist satisfaction - Baghdad 
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Prediction Of Consequential Outcomes, Annu. Rev. 
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