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Abstract
The success of tourism companies has been
associated with their ability to design and publish
their content, as well, optimizing the content for
search engines helps in making the content more
accessible to clients searching for related topics.
The main objective of this research is to evaluate
the adoption of content marketing strategies and
search engines by Egyptian tourism companies
category (A) as a means of marketig their tourism
services. The current study depends on the
descriptive analytical method. A questionnaire was
prepared to collect data related to the study
variables. Therefore, it was targeted to reach 400
individuals by distributing the questionnaire form
to employees in tourism companies category (A) in
Alexandria Governorate, the total number of
responses that were retrieved was (384) forms,
with a response rate of 96%. The responses were
analyzed using SPSS v.28. This research found that
tourism companies do not pay adequate attention to
some strategies of content marketing and
optimising search engines due to unsufficient
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awareness of the importance of applying these
strategies and lack of required human expertise.
Keywords: Content Marketing, Search Engines,
Tourism Companies, Egypt
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