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Abstract

The efficiency of the tourism guidance 

function depends on its ability to deliver tourism 

information to tourists of all kinds with great 

accuracy. Tourism public relations is one of the 

most important strategic tools that improve the 

efficiency of the tourism guidance function. From 

this point of view, the research aimed to explore 

the importance of tourism public relations, stand 

on tourism public relations activities, define the 

stages of planning for tourism public relations, 

identify the importance of the tourism guidance 

profession, identify its communication functions, 

and identify the functions of the tourism guide 

profession. The research relied on distributing to 

collect and analyze data using the program (SPSS, 
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V.24), And the study sample consisted of a random 

sample of tourist guides in Baghdad, the size of 

which was 190 items. The study concluded that 

there are statistically significant differences 

between the opinions of tour guides about the 

degree of practicing tourism public relations 

activity in tourism guidance, and it also showed a 

statistically significant relationship between facing 

obstacles to the practice of tourism public relations 

and proposals to develop it for tour guides in 

Baghdad. The study recommended the necessity of 

having a department specialized in managing 

tourism public relations activities in tourism 

companies, and strengthening contacts with 

international tourism institutions such as the World 

Tourism Organization in order to promote attract 

tourism to Iraq. 

Keywords: Tourism Public Relations - 

Tourism Guidance Tasks - Baghdad. 
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