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Summary 

Egypt is primarily an agricultural country, as it possesses natural resources that have supported 

agricultural activities for thousands of years. Egypt has certain relative advantages in the production of 

various agricultural crops. The importance of this study lies in examining Egypt's competitive position in 

the international market for agricultural products. This involves identifying key strengths and utilizing 

them to maximize the economic returns from agricultural exports. This, in turn, contributes to increasing 

the country's share of foreign currency and supports ongoing social and economic development at the 

desired levels. 

Egypt's agricultural exports data indicate that the most important export crops are oranges, potatoes, 

grapes, onions, cotton, frozen vegetables, dried beans, strawberries, frozen potatoes, and tomatoes, 

respectively. These crops accounted for approximately 80% of Egypt's total agricultural exports during 

the period from 2011 to 2020. The average annual value of agricultural exports from these crops was 

around $1.7 billion. 

The problem of the study can be summarized as the weak competitiveness of crops from developing 

countries in global markets and negatively impacts the returns from these exports in hard currency. It may 

also lead to an increase in the trade deficit. Therefore, the main objective of the study is to examine the 

situation of Egypt's agricultural exports and identify its competitive position to maximize the benefits 

from marketing opportunities for exportable agricultural crops in the international market. 

The study relied on several secondary local data sources, including the Ministry of Agriculture and Land 

Reclamation's economic affairs sector, the Central Agency for Public Mobilization and Statistics, the 

Central Bank of Egypt, international data from the International Trade Centre (ITC) and the World Trade 

Organization (WTO), as well as local data on gross domestic product, agricultural gross domestic 

product, agricultural commodity prices, quantity and value of agricultural exports and imports, and global 

data from the Food and Agriculture Organization (FAO) database. 

To achieve its objectives, the study employed various descriptive and quantitative analytical methods. 

The study consisted of three sections. The first section addressed the theoretical framework of the study, 

including the problem, objectives, sample, data sources, and research methodology. It also estimated 

several quantitative indicators related to export competitiveness, which were divided into two categories: 
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1. Traditional indicators of the competitiveness of Egypt's major agricultural export crops: 

 Relative price index 

 Market share index 

 Market penetration index 

 Instability coefficient 

2. Competitiveness of Egyptian agricultural exports in international markets using the modern approach: 

 Remaining demand elasticity 

These indicators were measured to assess the institution's contribution and identify the position of 

Egyptian crops in domestic and international markets. This helps expand activities, develop competitive 

capacities, and meet demand in the external market through exports, which have a positive impact on the 

economy. Foreign trade is essential for economies as it allows countries to specialize in certain areas and 

sell their products to other countries. This leads to increased efficiency, greater product diversity, and 

stimulates competition among nations, resulting in increased innovation and reduced prices. International 

trade also promotes economic growth. 

The second section of the study discussed the theoretical framework of international trade and export 

competitiveness. It covered theories explaining international trade, the international framework governing 

international trade operations, and an introduction to the World Trade Organization, including its 

objectives and activities. It also explored the advantages and importance of international trade, as well as 

the negative aspects of international trade. Lastly, it addressed the competitiveness of goods and services 

in global markets. 

Chapter 3 discusses the analysis of the competitive situation of Egyptian export crops. It consists of eight 

sections. The first section focuses on descriptive statistics, including the development of area, production, 

productivity, global production, exports, and global imports. It also analyzes Egypt's exports of oranges 

and measures the competitive indicators of the most important Egyptian agricultural export crops using 

both traditional and modern methods. 

The data on oranges indicates that the average orange cultivation area during the period from 2011 to 

2020 was about 343.72 thousand acres. The data also reveals that Egyptian oranges are exported to a large 

number of global markets, with exports reaching approximately 134 countries worldwide. 

The results of the relative price of oranges indicate that, except for Turkey and Greece, Egypt enjoys a 

significant price advantage compared to its competitors on the global level. Furthermore, the market share 

of Egyptian oranges shows that Egypt dominates the markets of Jordan, India, Saudi Arabia, Russia, 

Oman, Ukraine, and Kuwait, with a percentage of the total orange market in these countries reaching 

approximately 69.2%, 66.8%, 53.3%, 48.9%, 45.5%, 44.5%, and 39.7%, respectively. These results 

demonstrate that Egyptian oranges have a large market share in most of their importing markets, which 

can be attributed to their competitive price and quality level. 

The results of the market penetration index for oranges indicate that Egypt has the ability to penetrate 

some of the global imported markets and increase its exports in those markets, thus raising its market 

share. This is due to the importance of these crops in those markets. 

Regarding the volatility of orange exports, the results of the coefficient of instability indicate that 

Egyptian orange quantities are characterized by instability. However, the direction of orange exports has 

become more stable compared to export price fluctuations. 

The results of the residual demand elasticity index show that there is no significant market power for 

Egyptian oranges. In this case, there is complete competition, and the demand curve is perfectly elastic, 
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meaning that it is possible to increase the exported quantities to these markets, but within the framework 

of competitive prices without raising the price. 

Chapter 2 focuses on descriptive statistics, including the development of area, production, productivity, 

global production, exports, and global imports. It also analyzes Egypt's exports of potatoes and measures 

the competitive indicators of the most important Egyptian agricultural export crops using both traditional 

and modern methods. 

The data on potatoes indicates that the average potato cultivation area was about 2.4 thousand acres. The 

data also reveals that Egypt exports potatoes to nearly 84 countries worldwide. 

The results of the relative price of potatoes indicate that Egypt enjoys a significant price advantage 

compared to its competitors on the global level. Furthermore, the market share of Egyptian potatoes 

shows that Egypt dominates the markets of Lebanon, Russia, Slovenia, Turkey, and Greece. It is evident 

that Egypt has a large market share in most of the importing markets, which can be attributed to the 

competitive price and quality of Egyptian potatoes. 

The results of the market penetration index for potatoes indicate that it is more difficult to increase 

exports in these markets compared to oranges. This indicates the challenges in expanding exports in these 

markets. 

Regarding the volatility of potato exports, the results of the coefficient of instability indicate that potato 

quantities are characterized by instability. The direction of potato exports is also unstable. 

The results of the residual demand elasticity index indicate that there is no significant market power for 

Egyptian potatoes. In this case, there is complete competition, and the demand curve is perfectly elastic, 

meaning that it is possible to increase the exported quantities to these markets, but within the framework 

of competitive prices without raising the price. 

Chapter 3 discusses descriptive statistics on the evolution of area, production, productivity, global 

production, exports, and global imports of grapes, as well as Egypt's exports of grapes and measuring the 

competitiveness indicators of Egypt's major agricultural export crops using both traditional and modern 

methods. 

The data on grape crops indicate that the average grape cultivation area reached about 190.6 thousand 

acres during the period (2011-2020). The average value of Egyptian grape exports was around $230 

million, with an average annual increase of approximately $3.26 million during the same period. The 

results of the grape price index indicate that Egypt enjoys a significant price advantage compared to its 

competitors. These results show that Egypt is one of the major exporters of grapes worldwide. 

Furthermore, the results indicate that Egypt has a significant price advantage compared to its competitors 

such as Peru, the United States of America, China, and the Netherlands. These countries have a higher 

price advantage than Egypt. The market share results show that Egyptian grapes dominate the markets in 

Sudan, Slovenia, and South Africa, indicating that Egypt has a large market share in these markets. The 

market penetration index for grapes indicates a low market penetration rate, meaning that increasing 

exports to these markets is challenging. The instability results indicate that grape quantities are 

characterized by instability. However, grape exports have become more stable in terms of export price 

fluctuations compared to quantity. The results of the residual demand elasticity index are statistically 

significant for Egypt's grape exports, indicating that Egypt has market power and is capable of raising 

prices and achieving extraordinary profits. 

Chapter 4 discusses descriptive statistics on the evolution of area, production, productivity, global 

production, exports, and global imports of onions, as well as Egypt's exports of onions and measuring the 
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competitiveness indicators of Egypt's major agricultural export crops using both traditional and modern 

methods. 

The data on onion crops indicate that the average onion cultivation area reached about 160.1 thousand 

acres. There are 114 countries importing Egyptian onions. The results of the onion price index indicate 

that Egypt enjoys a significant price advantage compared to its competitors worldwide, except for India, 

Iran, and the Netherlands, where they have a higher price advantage than Egypt. The market share results 

for onions show that Egypt has a significant market share in most importing markets due to the 

competitive price and quality of Egyptian onions. The market penetration index for onions indicates that 

Egypt has the ability to penetrate some of the global importing markets for onions and increase its exports 

in these markets, thereby increasing its market share. This is due to the importance of these crops in those 

markets. The instability data indicates the annual instability in the quantity and value of exported onions. 

The results of the residual demand elasticity index indicate that there is no statistically significant market 

power for the onion crop. This means that there is complete competition, and the demand curve is 

perfectly elastic, which allows for increasing the exported quantities to these markets based on 

competitive prices without raising the price. 

Chapter 5 discusses descriptive statistics on the development of area, production, productivity, global 

production, exports, and imports of cotton, as well as measuring the competitiveness indicators of Egypt's 

most important agricultural export crops using both traditional and modern methods. 

The data on cotton production indicates that the average cotton crop area reached around 285.7 thousand 

acres, with an average annual value of cotton exports amounting to about 61 million dollars. The results 

of the relative price index for Egyptian cotton compared to competing countries indicate that Egypt does 

not have a competitive price advantage compared to all cotton-exporting countries worldwide. The results 

of the market share index revealed that Egyptian cotton dominates the markets of the United States of 

America and Slovenia. The market penetration index showed a low penetration rate for cotton markets, 

indicating the difficulty of increasing exports in these markets. The data also indicated that cotton 

quantities and values are characterized by instability. Furthermore, the results of the remaining demand 

elasticity index imply significant results for Egypt in cotton exports, meaning that Egypt possesses market 

power and is capable of raising prices and achieving extraordinary profits. 

Chapter 6 discusses descriptive statistics on the development of area, production, productivity, global 

production, exports, and imports of beans, as well as measuring the competitiveness indicators of Egypt's 

most important agricultural export crops using both traditional and modern methods. 

The data on bean production indicates that the average bean crop area reached around 99.9 thousand 

acres. The results of the general relative price for beans indicate that Egypt does not have a price 

competitive advantage compared to its global competitors. The results also showed that Egyptian beans 

have a significant market share in most importing markets, which can be attributed to the competitive 

quality of Egyptian beans. The market penetration index results indicated that Egypt has the ability to 

penetrate some global importing markets for beans and increase its exports in these markets, thereby 

raising its market share. The data also indicated that bean exports are characterized by stability in both 

quantity and value. 

Chapter 7 discusses descriptive statistics on the development of area, production, productivity, global 

production, exports, and imports of strawberries, as well as measuring the competitiveness indicators of 

Egypt's most important agricultural export crops using both traditional and modern methods. 

The data on strawberry production indicates that the average strawberry crop area reached around 20.68 

thousand acres. Egyptian strawberries are exported to approximately 112 countries worldwide. The 
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results of the relative price index for strawberries indicate that Egypt has a significant competitive 

advantage, as the index value is lower than 100% for all competing countries globally, except Greece. 

The results also showed that Egyptian strawberries have a large market share in most importing markets, 

which can be attributed to the competitive price and quality of Egyptian strawberries. The market 

penetration index results indicated that Egypt has the ability to penetrate some global importing markets 

for strawberries and increase its exports in these markets, thereby raising its market share. The data also 

indicated that strawberry exports are characterized by stability in both quantity and value. Furthermore, 

the results of the remaining demand elasticity index imply significant results for Egypt in strawberry 

exports, meaning that Egypt possesses market power and is capable of raising prices and achieving 

extraordinary profits. 

Chapter 8 discusses descriptive statistics on the development of area, production, productivity, global 

production, exports, and imports of tomatoes, as well as measuring the competitiveness indicators of 

Egypt's most important agricultural export crops using both traditional and modern methods. 

The data on tomato production indicates that the average tomato crop area reached around 454.8 thousand 

acres. The results of the relative price index for tomatoes indicate that Egypt has a significant price 

competitive advantage compared to its global competitors, highlighting the importance of export crops. 

The market share results for tomatoes indicated that Egypt exports large quantities to Seychelles and 

Tunisia and is one of their most important suppliers. However, the market penetration index results 

showed a low penetration rate in these markets, indicating the difficulty of increasing exports in these 

markets. The data also indicated that tomato exports are characterized by stability in both quantity and 

value. Furthermore, the results of the remaining demand elasticity index imply significant results for 

Egypt in tomato exports, meaning that Egypt possesses market power and is capable of raising prices and 

achieving extraordinary profits. 

The study concluded with important recommendations, including expanding the cultivated areas of crops, 

focusing on exporting some dried crops that can increase commodity prices, training a skilled workforce 

to handle technology, and implementing policies that align with trade flows. Additionally, providing 

policies, facilitations, and marketing strategies that study markets to differentiate from competitors, 

catering to the preferences of local consumers and consumers worldwide. 
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رس١ًٍ رٕبفغ١خ الأعٛاق اٌزظذ٠ش٠خ ٚالاعز١شاد٠خ  اٌّظش٠خ:اٌزدبسح اٌذ١ٌٚخ ٌٍّٕزدبد اٌضساػ١خ  عنوان الرسالة:

 اٌشئ١غ١خ ٚرسذ٠ذ لٛح اٌغٛق

  زّذٞ ِب٘ش ِسّذ اٌغ١ذأٟ اسم الباحـث :
 اٌّبخغز١ش فٝ اٌؼٍَٛ اٌضساػ١خ   الذرجة العلمية:

 الالزظبد اٌضساػٟ القسم العلمى :

 02401فجشا٠ش  41 قة مجلس الكلية : مواف تاريخ

 ، و١ٍخ اٌضساػخ، خبِؼخ إٌّٛف١خاٌضساػٟ الالزظبدأعزبر     زّذ ِسّذ طلاذ اٌخٌٟٛأأ.د/  لجنة الإشراف:

 خبِؼخ إٌّٛف١خ ، و١ٍخ اٌضساػخ،الالزظبد اٌضساػٟأعزبر  زغٓ ٔج١ٗ اثشا١ُ٘ اثٛ عؼذأ.د/ 
 

 الملخص

اسد اٌطج١ؼ١خ ِب عبػذ ػٍٝ اعزٛطبْ ٔشبط اٌضساػخ ثٙب ِٕز آلاف بَ الأٚي، ز١ث رّزٍه ِٓ اٌّٛرؼذ ِظش ثٍذا صساػ١ب فٟ اٌّم

اٌغ١ٕٓ، ٚرّزٍه ِظش ثّٛاسد٘ب رٍه ثؼض ا١ٌّضاد إٌغج١خ فٟ أزبج ػذد ِٓ اٌّسبط١ً اٌضساػ١خ اٌّخزٍفخ، ٚرجشص أ١ّ٘خ ٘زٖ 

بد اٌضساػ١خ، ٌٍٛلٛف ػٍٝ أُ٘ ٔمبط اٌمٛح ٚالاعزفبدح ِٕٙب اٌذساعخ فٟ ثسث اٌّٛلف اٌزٕبفغٟ ٌّظش فٟ اٌغٛق اٌذٌٟٚ ٌٍّٕزد

ثّب ٠غبُ٘ فٟ رؼظ١ُ اٌؼبئذ الالزظبدٞ ِٓ ٔشبط اٌزظذ٠ش اٌخبص ثبٌّٕزدبد اٌضساػ١خ، الأِش اٌزٞ ٠غبُ٘ فٟ سفغ زظخ اٌذٌٚخ 

 ز٠ٛبد اٌزٟ رٕشذ٘ب اٌذٌٚخ.  اٌز١ّٕخ الاخزّبػ١خ ٚالالزظبد٠خ ثبٌّغِٓ إٌمذ الأخٕجٟ ٚاٌزٞ ٠غبُ٘ فٟ ثذأ ٚاعزّشاس ػ١ٍّبد 

ٚرش١ش ث١بٔبد اٌظبدساد اٌضساػ١خ اٌّظش٠خ إٌٝ أْ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠خ ٟ٘ اٌجشرمبي، اٌجطبطظ، اٌؼٕت، اٌجظً، 

اٌمطٓ، اٌخضشاٚاد اٌّدّذح، اٌفبط١ٌٛبء اٌخضشاء اٌدبفخ، اٌفشاٌٚخ، اٌجطبطظ اٌّدّذح، اٌطّبطُ ػٍٝ اٌزٛاٌٟ، خلاي اٌفزشح 

% ِٓ اخّبٌٟ اٌظبدساد اٌّظش٠خ ٌٍّسبط١ً اٌضساػ١خ؛ ز١ث ثٍغ ِزٛعظ 02( ثأ١ّ٘خ ٔغج١خ ثٍغذ زٛاٌٟ 0244-0202)

 ١ٍِبس دٚلاس ع٠ٕٛبً. 4.1اٌم١ّخ اٌغ٠ٕٛخ ٌٍظبدساد اٌضساػ١خ ِٓ ِدّٛػخ اٌّسبط١ً عبٌفخ اٌزوش زٛاٌٟ 

عٛاق اٌؼب١ٌّخ؛ ٚ٘ٛ الأِش اٌزٞ ٠ٕؼىظ ٚرزٍخض ِشىٍخ اٌذساعخ فٟ ضؼف اٌمذسح اٌزٕبفغ١خ ٌّسبط١ً اٌذٚي إٌب١ِخ فٟ الأ

دساد ِٓ اٌؼّلاد اٌظؼجخ؛ ٚلذ ٠ؤدٞ إٌٝ ص٠بدح اٌؼدض فٟ ا١ٌّضاْ اٌزدبسٞ، ٌٚزا فئْ ثبٌغٍت ػٍٝ اٌؼبئذ ِٓ زظ١ٍخ ٘زٖ اٌظب

ٟ ٌٍذساعخ ٠زّثً فٟ دساعخ اٌٛضغ اٌخبص ثبٌظبدساد اٌضساػ١خ ٌّظش، ٚاٌزؼشف ػً اٌّشوض اٌزٕبفغٟ ٌٙب ف اٌٙذف الأعبعٟ

 رؼظ١ُ الاعزفبدح ِٓ اٌفشص اٌزغ٠ٛم١خ ٌٍّسبط١ً اٌضساػ١خ اٌزظذ٠ش٠خ فٟ اٌغٛق اٌذٌٟٚ. إطبس

ٚلذ اػزّذد اٌذساعخ ػٍٝ اٌؼذ٠ذ ِٓ اٌج١بٔبد اٌّس١ٍخ اٌثب٠ٛٔخ، ِثً ث١بٔبد لطبع اٌشؤْٚ الالزظبد٠خ ثٛصاسح اٌضساػخ 

اٌجٕه اٌّشوضٞ اٌّظشٞ، ٚاٌج١بٔبد اٌذ١ٌٚخ ِٓ خلاي ٚاعزظلاذ الأساضٟ، ٚاٌدٙبص اٌّشوضٞ ٌٍزؼجئخ اٌؼبِخ ٚالإزظبء، ٚ

اٌّسٍٟ إٌبرح (، ثبلإضبفخ اٌٝ ث١بٔبد WTO(، ٚث١بٔبد ِٕظّخ اٌزدبسح اٌؼب١ٌّخ )ITCلٛاػذ ث١بٔبد ِشوض اٌزدبسح اٌذ١ٌٚخ )

اٌؼب١ٌّخ ِٓ خلاي الإخّبٌٟ ٚإٌبرح اٌّسٍٟ اٌضساػٟ ٚأعؼبس اٌغٍغ اٌضساػ١خ ٚو١ّخ ٚل١ّخ اٌظبدساد ٚاٌٛاسداد اٌضساػ١خ ٚ

 (.FAOلبػذح ث١بٔبد ِٕظّخ الأغز٠خ ٚاٌضساػخ )

 ٚاػزّذد اٌذساعخ ٌزسم١ك أ٘ذافٙب ػً رطج١ك ػذد ِٓ الأعب١ٌت اٌزس١ٍ١ٍخ اٌٛطف١خ ٚاٌى١ّخ.

ٚرضّٕذ اٌذساعخ ثلاثخ أثٛاة، ز١ث رٕبٚي اٌجبة الأٚي الإطبس إٌظشٞ ٌٍذساعخ ِزضّٕب ِشىٍخ اٌذساعخ، ٚاٌٙذف ِٓ 

ٚػ١ٕخ اٌذساعخ، ِٚظبدس اٌج١بٔبد، ٚإٌّٙد١خ اٌجسث١خ اٌّزجؼخ فضلاً ػٓ رمذ٠ش ػذد ِٓ اٌّؤششاد اٌى١ّخ اٌّزؼٍمخ اٌذساعخ، 

 -اٌظبدساد ٚاٌزٟ رُ رمغ١ّٙب إٌٝ لغ١ّٓ:  ثزٕبفغ١خ

 أولاً: مؤشرات تنافسية أهم المحاصيل التصذيرية الزراعية المصرية وفقا للطريقة التقليذية وهي:

 ٌٕغجِٟؤشش اٌغؼش ا 

  ِؤشش اٌسظخ اٌغٛل١خ 
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  ِؤشش اخزشاق اٌغٛق 

 ِؼبًِ ػذَ الاعزمشاس 

 ثانياً: تنافسية الصادرات الزراعية المصرية في الأسواق العالمية وفقا للطريقة الحذيثة وهي:

 ِٟشٚٔخ اٌطٍت اٌّزجم 

اٌّس١ٍخ ٚاٌذ١ٌٚخ ٚ٘زا  ٚرمبط ٘زٖ اٌّؤششاد ٌّؼشفخ ِذٜ ِغبّ٘خ اٌّؤعغخ ِٚؼشفخ ِشوض اٌّسبط١ً اٌّظش٠خ فٟ الأعٛاق

فٟ اٌغٛق اٌخبسخٟ ِٓ خلاي اٌزظذ٠ش أثش أؼىبعٙب ػٍٝ  ٠غبػذ ػٍٝ رٛع١غ أٔشطزٙب ٚر١ّٕخ لذسارٙب اٌزٕبفغ١خ ٚرٍج١خ اٌطٍت

اٌخبسخ١خ ضشٚس٠خ ٌلالزظبد. ِّب ٠غّر ٌٍجٍذاْ ثبٌزخظض فٟ ِدبلاد ِؼ١ٕخ ٚث١غ ِٕزدبرٙب إٌٝ ثٍذاْ الالزظبد، اٌزدبسح 

 دٞ رٌه إٌٝ ص٠بدح اٌىفبءح ٠ٚغّر ثزٕٛع أوجش فٟ إٌّزدبد، وّب أْ اٌزدبسح اٌخبسخ١خ رسفض إٌّبفغخ ث١ٓ اٌذٚي،أخشٜ، ِّب ٠ؤ

 رؼض٠ض إٌّٛ الالزظبدٞ.ٟ ِّب ٠ؤدٞ إٌٝ ص٠بدح الأثذاع ٚرم١ًٍ الأعؼبس. ٚرغبػذ اٌزدبسح اٌخبسخ١خ أ٠ضب ف

ذ١ٌٚخ خ ٚرٕبفغ١خ اٌظبدساد ِزضّٕب إٌظش٠بد اٌّفغشح ٌٍزدبسح اٌث١ّٕب رٕبٚي اٌجبة اٌثبٟٔ الإطبس إٌظشٞ ٌٍزدبسح اٌخبسخ١

ٚالإطبس اٌذٌٟٚ اٌسبوُ ٌؼ١ٍّبد اٌزدبسح اٌذ١ٌٚخ ٚاٌزؼشف ػٍٝ ٔشأح ِٕظّخ اٌزدبسح ٚأُ٘ أ٘ذافٙب ٚٔشبطبرٙب، ِٚؼشفخ ١ِّضاد 

 ٚأ١ّ٘خ اٌزدبسح اٌذ١ٌٚخ، ِٚؼشفخ رٕبفغ١خ اٌغٍغ ٚاٌخذِبد فٟ الأعٛاق اٌؼب١ٌّخ.

اٌثبٌث رس١ًٍ اٌٛضغ اٌزٕبفغٟ ٌّسبط١ً اٌزظذ٠ش اٌّظش٠خ ٚخبء فٟ ثّب١ٔخ فظٛي، رٕبٚي اٌفظً الأٚي  اٌجبة ٚرٕبٚي

زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد اٌؼب١ٌّخ ٚطبدساد ِظش ٌالإزظبءاد اٌٛطف١خ 

ً اٌزظذ٠ش٠خ اٌضساػ١خ اٌّظش٠خ ٚفمب ٌٍطش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠مخ ٌّسظٛي اٌجشرمبي ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١

 اٌسذ٠ثخ. 

 10..1.ثٍغذ ٔسٛ  (0202-0244أٚضسذ اٌج١بٔبد اٌخبطخ ثبٌجشرمبي أْ ِزٛعظ ِغبزخ ِسظٛي اٌجشرمبي خلاي اٌفزشح )

اٌزٟ ٠ظذّس ا١ٌٙب، ز١ث ثٍغ  أٌف فذاْ ٚأٚضسذ ث١بٔبد طبدساد اٌجشرمبي اٌّظشٞ إٌٝ ٚخٛد ػذد وج١ش ِٓ الأعٛاق اٌؼب١ٌّخ

 ػٍٝ ِغزٜٛ اٌؼبٌُ. 4.1ػذد اٌذٚي اٌزٟ ٠ظذّس ا١ٌٙب ِب ٠مشة ِٓ 

ٚرش١ش ٔزبئح اٌغؼش إٌغجٟ ٌٍجشرمبي أٗ ثبعزثٕبء أعؼبس ثشرمبي وً ِٓ رشو١ب ٚا١ٌٛٔبْ ػب١ٌّبً، فئْ ِظش رزّزغ ث١ّضح عؼش٠خ 

١ش ٔزبئح اٌسظخ اٌغٛل١خ ٌٍجشرمبي إٌٝ أْ ِسظٛي اٌجشرمبي اٌّظشٞ رٕبفغ١خ وج١شح ث١ٓ ثبلٟ ِٕبفغ١ٙب ػٍٝ ِغزٜٛ اٌؼبٌُ، ٚرش

ذ، ١ُٙ٠ّٓ ػٍٝ الأعٛاق الأسد١ٔخ ٚإٌٙذ٠خ ٚاٌغؼٛد٠خ ثبلإضبفخ إٌٝ عٛق الارسبد اٌشٚعٟ ٚعٍطٕخ ػّبْ، ٚأٚوشا١ٔب ٚاٌى٠ٛ

%(، ..10%(، )...3%(، )22.0%(، )0..2ثٕغجخ ِئ٠ٛخ ِٓ إخّبٌٟ عٛق اٌجشرمبي فٟ أعٛاق ٘زٖ اٌذٚي رجٍغ ٔسٛ )

ٞ ٠سزً زظخ عٛل١خ وج١شح فٟ ِؼظُ %( ػٍٝ اٌزٛاٌٟ ٠ٚزضر ِٓ إٌزبئح أْ اٌجشرمبي اٌّظش1...%(، )%11.3(، )13.3)

الأعٛاق الاعز١شاد٠خ ٌٗ، ٠ٚشخغ رٌه اٌٝ رٕبفغ١خ عؼش اٌجشرمبي اٌّظشٞ فضلا ػٓ ِغزٜٛ اٌدٛدح ، ٚأٚضسذ ٔزبئح ِؤشش 

٠ٙب اٌمذسح لاخزشاق ثؼض الأعٛاق اٌؼب١ٌّخ اٌّغزٛسدح ٌىً ِّٕٙب ٚص٠بدح طبدسارٙب فٟ ٘زٖ اخزشاق اٌغٛق ٌٍجشرمبي اْ ِظش ٌذ

ق، وّب أٚضسذ ٔزبئح ِؼبًِ ػذَ الاعزمشاس أْ االأعٛاق ٚسفغ زظزٙب اٌغٛل١خ ٚرٌه لأ١ّ٘خ رٍه اٌّسبط١ً فٟ رٍه الاعٛ

مبي أوثش اعزمشاساَ ثبٌٕغجخ ٌزمٍجبد أعؼبس اٌزظذ٠ش و١ّبد اٌجشرمبي اٌّظشٞ رزغُ ثؼذَ الاعزمشاس ٚأطجر اردبٖ طبدساد اٌجشر

خ اٌطٍت اٌّزجمٟ ػذَ ِؼ٠ٕٛخ ٔزبئح ِسظٛي اٌجشرمبي أٞ لا ٠ٛخذ لٛح عٛل١خ ِمبسٔخ ثبٌى١ّخ، ٚأٚضسذ ٔزبئح ِؤشش ِشٚٔ

اٌّظذسح اٌٝ  ٚرىْٛ فٟ ٘زٖ اٌسبٌخ ِٕبفغخ ربِخ ٠ٚىْٛ ِٕسٕٟ اٌطٍت خظ أفمٟ لأٙبئٟ اٌّشٚٔخ أٞ ِٓ اٌّّىٓ ص٠بدح اٌى١ّبد

 ٘زٖ الأعٛاق، ٌٚىٓ فٟ اطبس اٌغؼش اٌزٕبفغٟ ٚػذَ سفغ اٌغؼش.

زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد ٌرٕبٚي اٌفظً اٌثبٟٔ الإزظبءاد اٌٛطف١خ 

خ اٌضساػ١خ اٌّظش٠خ ٚفمب اٌؼب١ٌّخ ٚطبدساد ِظش ٌّسظٛي اٌجطبطظ ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠

 ٌٍطش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠مخ اٌسذ٠ثخ.



 

 

 

 
 

Hamdy Maher Mohamed Elghedany 

124 

أٌف فذاْ ٚرٛضر ث١بٔبد  0.1أٚضسذ اٌج١بٔبد اٌخبطخ ثبٌجطبطظ أْ ِزٛعظ ِغبزخ ِسظٛي اٌجطبطظ ثٍغذ ٔسٛ 

أْ  دٌٚخ ػٍٝ ِغزٜٛ اٌؼبٌُ، ٚرش١ش ٔزبئح اٌغؼش إٌغجٟ ٌٍجطبطظ إٌٝ 01ِسظٛي اٌجطبطظ أٗ ٠ظذّس إٌٝ ِب ٠مشة ِٓ 

ِظش رزّزغ ث١ّضح عؼش٠خ رٕبفغ١خ وج١شح ث١ٓ ِٕبفغ١ٙب ػٍٝ ِغزٜٛ اٌؼبٌُ، ٚأٚضسذ ٔزبئح اٌسظخ اٌغٛل١خ اْ اٌجطبطظ 

٠ٚزضر أْ ِظش ٌٙب زظخ عٛل١خ وج١شح ، اٌّظش٠خ ر١ّٙٓ ػٍٝ الأعٛاق اٌٍجٕب١ٔخ ٚالارسبد اٌشٚعٟ ٚعٍٛف١ٕ١ب ٚرشو١ب ٚا١ٌٛٔبْ

بئح ِؤشش اخزشاق ٌه اٌٝ اٌغؼش ٚاٌدٛدح اٌزٕبفغ١خ ٌٍجطبطظ اٌّظش٠خ، وّب أشبسد ٔزفٟ ِؼظُ الأعٛاق الاعز١شاد٠خ ٠ٚشخغ ر

ّسظٛي اٌجطبطظ اٌٝ طغش ٔزبئح ِؤشش اخزشاق اٌغٛق ِمبسٔخ ثبٌجشرمبي ٚرؼٕٟ رٌه طؼٛثخ ص٠بدح طبدسارٙب فٟ ٌاٌغٛق 

الاعزمشاس، ٚأطجر اردبٖ طبدساد ٘زٖ الأعٛاق، وّب أٚضسذ ٔزبئح ِؼبًِ ػذَ الاعزمشاس أْ و١ّبد اٌجطبطظ رزغُ ثؼذَ 

اٌجطبطظ رزغُ ا٠ضب ثؼذَ الاعزمشاس، ٚأشبسد ٔزبئح ِؤشش ِشٚٔخ اٌطٍت اٌّزجمٟ اٌٝ ػذَ ِؼ٠ٕٛخ ٔزبئح ِسظٛي اٌجطبطظ 

سبٌخ ِٕبفغخ ربِخ ٠ٚىْٛ ِٕسٕٟ اٌطٍت خظ أفمٟ لأٙبئٟ اٌّشٚٔخ أٞ ِٓ اٌّّىٓ ص٠بدح أٞ لا ٠ٛخذ لٛح عٛل١خ ٚرىْٛ فٟ ٘زٖ اٌ

 سفغ اٌغؼش. بد اٌّظذسح اٌٝ ٘زٖ الأعٛاق، ٌٚىٓ فٟ اطبس اٌغؼش اٌزٕبفغٟ ٚػذَاٌى١ّ

زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد ٌرٕبٚي اٌفظً اٌثبٌث الإزظبءاد اٌٛطف١خ 

خ اٌضساػ١خ اٌّظش٠خ ٚفمب اٌؼب١ٌّخ ٚطبدساد ِظش ٌّسظٛي اٌؼٕت ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠

 ٌٍطش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠مخ اٌسذ٠ثخ.

-0244، خلاي اٌفزشح )أٌف فذاْ  4.2.2أشبسد ث١بٔبد ِسظٛي اٌؼٕت أْ ِزٛعظ ِغبزخ ِسظٛي اٌؼٕت ثٍغذ ٔسٛ 

 ١ٍِْٛ دٚلاس ٚرج١ٓ اسرفبع ل١ّخ اٌظبدساد 0.2(، ٚثٍغ ِزٛعظ ل١ّخ اٌظبدساد ٌّسظٛي اٌؼٕت اٌّظشٞ زٛاٌٟ 0202

١ٍِْٛ دٚلاس،  ٚرش١ش ٔزبئح ِؤشش اٌغؼش إٌغجٟ ٌٍؼٕت اٌٟ أْ ِظش  02..خلاي ٔفظ اٌفزشح ثّزٛعظ ص٠بدح ع٠ٕٛخ رمذس ثٕسٛ

ِٓ أُ٘ اٌّظذس٠ٓ ٌٍؼٕت ػٍٝ ِغزٜٛ  ضح عؼش٠خ رٕبفغ١خ وج١شح ث١ٓ ِٕبفغ١ٙب ٚرٛضر ٘زٖ إٌزبئح أْ ِظش رؼزجشرزّزغ ث١ّ

اٌّزسذح الأِش٠ى١خ، رزّزغ ث١ّضح عؼش٠خ رٕبفغ١خ وج١شح ث١ٓ ِٕبفغ١ٙب ث١شٚ، اٌٛلا٠بد اٌؼبٌُ، ٚرش١ش ٘زٖ إٌزبئح اٌٟ أْ ِظش 

ِٓ  اٌظ١ٓ، ٌٕ٘ٛذا. أفش٠م١ب ز١ث إْ ٘زٖ اٌذٚي رزّزغ ث١ّضح عؼش٠خ رٕبفغ١خ اػٍٝ ِٓ ِظش ٚرٛضر ٘زٖ إٌزبئح أْ ِظش رؼزجش

ْ اٌؼٕت اٌّظشٞ ١ٙ٠ّٓ ػٍٝ أعٛاق اٌغٛداْ أُ٘ اٌّظذس٠ٓ ٌٍؼٕت ػٍٝ ِغزٜٛ اٌؼبٌُ، ٚأٚضسذ ٔزبئح اٌسظخ اٌغٛل١خ ا

أْ ِظش ٌٙب زظخ عٛل١خ وج١شح فٟ ٘زٖ الأعٛاق، وّب أشبسد ٔزبئح ِؤشش اخزشاق اٌغٛق ٚعٍٛف١ٕ١ب ٚخٕٛة أفش٠م١ب ٠ؼٕٟ 

ٌّسظٛي اٌؼٕت اٌٝ طغش ٔغجخ اخزشاق الأعٛاق ٚرؼٕٟ رٌه طؼٛثخ ص٠بدح طبدسارٙب فٟ ٘زٖ الأعٛاق، وّب أٚضسذ ٔزبئح 

د اٌؼٕت أوثش اعزمشاساَ ثبٌٕغجخ ٌزمٍجبد أعؼبس عزمشاس أْ و١ّبد اٌؼٕت رزغُ ثؼذَ الاعزمشاس، ٚأطجر اردبٖ طبدساػذَ الا

اٌزظذ٠ش ِمبسٔخ ثبٌى١ّخ، ٚأٚضسذ ٔزبئح ِؤشش ِشٚٔخ اٌطٍت اٌّزجمٟ ِؼ٠ٕٛخ ٔزبئح ِظش فٟ طبدساد اٌؼٕت ٠ٚؼٕٟ رٌه اْ 

 ٚرسم١ك أسثبذ فٛق ػبد٠خ.ِظش رّزٍه لٛح عٛل١خ ٚلبدسح ػٍٝ سفغ الأعؼبس 

زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد ٌرٕبٚي اٌفظً اٌشاثغ الإزظبءاد اٌٛطف١خ 

اٌؼب١ٌّخ ٚطبدساد ِظش ٌّسظٛي اٌجظً ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠خ اٌضساػ١خ اٌّظش٠خ ٚفمب 

 مخ اٌسذ٠ثخ.ٌٍطش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠

دٌٚخ رمَٛ  441أٌف فذاْ، ٕٚ٘بن  422.4وّب رش١ش ث١بٔبد ِسظٛي اٌجظً أْ ِزٛعظ ِغبزخ ِسظٛي اٌجظً ثٍغذ ٔسٛ 

ثبعز١شاد اٌجظً اٌّظشٞ، ٚرش١ش ٔزبئح ِؤشش اٌغؼش إٌغجٟ ٌّسظٛي اٌجظً اٌٝ أْ ِظش رزّزغ ث١ّضح عؼش٠خ رٕبفغ١خ وج١شح 

ٌٕظش ػٓ إٌٙذ ٚإ٠شاْ ٌٕٚ٘ٛذا ز١ث إْ ٌذ٠ّٙب ١ِضح عؼش٠خ رٕبفغ١خ أػٍٝ ِٓ ِظش، ث١ٓ ِٕبفغ١ٙب ػٍٝ ِغزٜٛ اٌؼبٌُ ثغض ا

ٚأٚضسذ ٔزبئح اٌسظخ اٌغٛل١خ ٌٍجظً أْ ِظش ٌٙب زظخ عٛل١خ وج١شح فٟ ِؼظُ الأعٛاق الاعز١شاد٠خ ٠ٚشخغ رٌه اٌٝ 

اٌمذسح لاخزشاق ْ ِظش ٌذ٠ٙب ٌغٛق ٌٍجظً ااٌغؼش ٚاٌدٛدح اٌزٕبفغ١خ ٌٍجظً اٌّظشٞ، وّب أٚضسذ ٔزبئح ِؤشش اخزشاق ا

ثؼض الأعٛاق اٌؼب١ٌّخ اٌّغزٛسدح ٌىً ِّٕٙب ٚص٠بدح طبدسارٙب فٟ ٘زٖ الأعٛاق ٚسفغ زظزٙب اٌغٛل١خ ٚرٌه لأ١ّ٘خ رٍه 

اٌّسبط١ً فٟ رٍه الاعٛق، ٚأشبسد ث١بٔبد ػذَ الاعزمشاس اٌٝ ػذَ اعزمشاس و١ّخ ٚل١ّخ اٌجظً اٌّظذسح ع٠ٕٛبً، ٚأشبسد 

ٔخ اٌطٍت اٌّزجمٟ اٌٝ ػذَ ِؼ٠ٕٛخ ٔزبئح ِسظٛي اٌجظً أٞ لا ٠ٛخذ لٛح عٛل١خ ٚرىْٛ فٟ ٘زٖ اٌسبٌخ ِٕبفغخ ٔزبئح ِؤشش ِشٚ



 

 

 

 
 

Competitiveness of Egyptian oranges in the global markets during the period (2012-2021) 

125 

ربِخ ٠ٚىْٛ ِٕسٕٟ اٌطٍت خظ أفمٟ لأٙبئٟ اٌّشٚٔخ أٞ ِٓ اٌّّىٓ ص٠بدح اٌى١ّبد اٌّظذسح اٌٝ ٘زٖ الأعٛاق، ٌٚىٓ فٟ اطبس 

 اٌغؼش اٌزٕبفغٟ ٚػذَ سفغ اٌغؼش.

زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد ٌٌٛطف١خ بِظ الإزظبءاد ارٕبٚي اٌفظً اٌخ

اٌؼب١ٌّخ ٚطبدساد ِظش ٌّسظٛي اٌمطٓ ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠خ اٌضساػ١خ اٌّظش٠خ ٚفمب 

 ٌٍطش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠مخ اٌسذ٠ثخ.

أٌف فذاْ، ِٚزٛعظ ل١ّخ طبدساد  003.1ثٍغذ ٔسٛ  أْ ِزٛعظ ِغبزخ ِسظٛي اٌمطٓ وّب رش١ش ث١بٔبد ِسظٛي اٌمطٓ

١ٍِْٛ دٚلاس، ٚوبٔذ ٔزبئح ِؤشش اٌغؼش إٌغجٟ ٌّسظٛي اٌمطٓ اٌّظشٞ ِمبسٔخ ثبٌذٚي إٌّبفغخ،  24اٌمطٓ اٌغ٠ٕٛخ ٔسٛ 

اٌّظذّسح ٌٍمطٓ، ٚأٚضسذ ٔزبئح ِؤشش فزش١ش إٌزبئح إٌٝ أْ ِظش لا رزّزغ ث١ّضح رٕبفغ١خ عؼش٠خ ِمبسٔخ ثىً دٚي اٌؼبٌُ 

اٌسظخ اٌغٛل١خ أْ اٌمطٓ اٌّظشٞ ١ٙ٠ّٓ ػٍٝ عٛق اٌٛلا٠بد اٌّزسذح الأِش٠ى١خ ٚعٍٛف١ٕ١ب، ٚأٚضسذ ٔزبئح ِؤشش اخزشاق 

ٚضسذ اٌج١بٔبد أْ اٌغٛق ٌٍمطٓ اٌٝ طغش ٔغجخ اخزشاق الأعٛاق ٚرؼٕٟ رٌه طؼٛثخ ص٠بدح طبدسارٙب فٟ ٘زٖ الأعٛاق، أ

١ّخ اٌمطٓ أ٠ضب رزغُ ثؼذَ الاعزمشاس، وّب أشبسد ٔزبئح ِؤشش ِشٚٔخ اٌطٍت اٌّزجمٟ ٓ رزغُ ثؼذَ الاعزمشاس ٚأْ لو١ّبد اٌمط

اٌٝ ِؼ٠ٕٛخ ٔزبئح ِظش فٟ طبدساد اٌمطٓ ٠ٚؼٕٟ رٌه اْ ِظش رّزٍه لٛح عٛل١خ ٚلبدسح ػٍٝ سفغ الأعؼبس ٚرسم١ك أسثبذ 

 فٛق ػبد٠خ.

زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد ٌخ رٕبٚي اٌفظً اٌغبدط الإزظبءاد اٌٛطف١

اٌؼب١ٌّخ ٚطبدساد ِظش ٌّسظٛي اٌفبط١ٌٛبء اٌخضشاء ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠خ اٌضساػ١خ 

 اٌّظش٠خ ٚفمب ٌٍطش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠مخ اٌسذ٠ثخ.

أٌف فذاْ،  ....١ٌبء اٌخضشاء ثٍغذ ٔسٛ ٌخضشاء أْ ِزٛعظ ِغبزخ ِسظٛي اٌفبطٛوّب رش١ش ث١بٔبد ِسظٛي اٌفبط١ٌٛبء ا

ٚرش١ش ٔزبئح اٌغؼش إٌغجٟ ٌٍفبط١ٌٛبء ثشىً ػبَ اٌٝ أْ ِظش ١ٌظ ٌذ٠ٙب ١ِضح عؼش٠خ رٕبفغ١خ ث١ٓ ِٕبفغ١ٙب اٌّظذّس٠ٓ 

خ وج١شح فٟ ِؼظُ الأعٛاق الاعز١شاد٠خ ٌٍفبط١ٌٛبء ػب١ٌّبً، ٚأٚضسذ إٌزبئح اْ اٌفبط١ٌٛبء اٌخضشاء اٌّظش٠خ ٌٙب زظخ عٛل١

٠ٚشخغ رٌه اٌٝ اٌدٛدح اٌزٕبفغ١خ ٌٍفبط١ٌٛبء اٌّظش٠خ، وّب أٚضسذ ٔزبئح ِؤشش اخزشاق اٌغٛق ٌٍفبط١ٌٛبء اْ ِظش ٌذ٠ٙب 

ٖ الأعٛاق ٚسفغ زظزٙب اٌغٛل١خ ٚرٌه اٌمذسح لاخزشاق ثؼض الأعٛاق اٌؼب١ٌّخ اٌّغزٛسدح ٌىً ِّٕٙب ٚص٠بدح طبدسارٙب فٟ ٘ز

عزمشاس فٟ الا َٚاشبسد اٌج١بٔبد اْ وً ِٓ طبدساد اٌفبط١ٌٛبء اٌخضشاء رزغُ ثؼذ لأ١ّ٘خ رٍه اٌّسبط١ً فٟ رٍه الاعٛق،

 و١ّخ ٚل١ّخ اٌظبدساد.

زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد ٌرٕبٚي اٌفظً اٌغبثغ الإزظبءاد اٌٛطف١خ 

ظش ٌّسظٛي اٌفشاٌٚخ ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠خ اٌضساػ١خ اٌّظش٠خ ٚفمب اٌؼب١ٌّخ ٚطبدساد ِ

 ش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠مخ اٌسذ٠ثخ.ٌٍط

أٌف فذاْ، رظذّس اٌفشاٌٚخ  02.20وّب رش١ش ث١بٔبد ِسظٛي اٌفشاٌٚخ أْ ِزٛعظ ِغبزخ ِسظٛي اٌفشاٌٚخ ثٍغذ ٔسٛ 

ٛٞ اٌؼبٌُ، فزٛضر ٔزبئح اٌفشاٌٚخ رّزغ ِظش ث١ّضح رٕبفغ١خ وج١شح ز١ث أخفضذ دٌٚخ ػٍٝ ِغز 440اٌّظش٠خ اٌٟ زٛاٌٟ 

ٌؼبٌُ ػذا ا١ٌٛٔبْ، ٚأٚضسذ إٌزبئح اْ اٌفشاٌٚخ % ٌىً اٌذٚي اٌّظذسح إٌّبفغخ ػٍٝ ِغزٛٞ ا422ل١ّخ اٌّؤشش ػٓ ٔغجخ 

ٚاٌدٛدح اٌزٕبفغ١خ ٌٍفشاٌٚخ اٌّظش٠خ،  اٌّظش٠خ ٌٙب زظخ عٛل١خ وج١شح فٟ ِؼظُ الأعٛاق الاعز١شاد٠خ ٠ٚشخغ رٌه اٌٝ اٌغؼش

١ّخ اٌّغزٛسدح ٌىً ِّٕٙب أٚضسذ ٔزبئح ِؤشش اخزشاق اٌغٛق ٌٍفشاٌٚخ اْ ِظش ٌذ٠ٙب اٌمذسح لاخزشاق ثؼض الأعٛاق اٌؼبٌ

ق، اشبسد اٌج١بٔبد اْ اٚص٠بدح طبدسارٙب فٟ ٘زٖ الأعٛاق ٚسفغ زظزٙب اٌغٛل١خ ٚرٌه لأ١ّ٘خ رٍه اٌّسبط١ً فٟ رٍه الاعٛ

عزمشاس فٟ و١ّخ ٚل١ّخ اٌظبدساد،  ٚأٚضسذ ٔزبئح ِؤشش ِشٚٔخ اٌطٍت اٌّزجمٟ ػذَ ِؼ٠ٕٛخ الا َدساد اٌفشاٌٚخ رزغُ ثؼذطب

ٔزبئح ِسظٛي اٌفشاٌٚخ أٞ لا ٠ٛخذ لٛح عٛل١خ ٚرىْٛ فٟ ٘زٖ اٌسبٌخ ِٕبفغخ ربِخ ٠ٚىْٛ ِٕسٕٟ اٌطٍت خظ أفمٟ لأٙبئٟ 

 سح اٌٝ ٘زٖ الأعٛاق، ٌٚىٓ فٟ إطبس اٌغؼش اٌزٕبفغٟ ٚػذَ سفغ اٌغؼش.اٌّشٚٔخ أٞ ِٓ اٌّّىٓ ص٠بدح اٌى١ّبد اٌّظذ
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زطٛس اٌّغبزخ ٚالإٔزبج ٚالإٔزبخ١خ ٚالإٔزبج اٌؼبٌّٟ ٚاٌظبدساد ٚاٌٛاسداد ٌرٕبٚي اٌفظً اٌثبِٓ الإزظبءاد اٌٛطف١خ 

اػ١خ اٌّظش٠خ ٚفمب اٌؼب١ٌّخ ٚطبدساد ِظش ٌّسظٛي اٌطّبطُ ٚل١بط ِؤششاد رٕبفغ١خ أُ٘ اٌّسبط١ً اٌزظذ٠ش٠خ اٌضس

 ٌٍطش٠مخ اٌزم١ٍذ٠خ ٚاٌطش٠مخ اٌسذ٠ثخ.

أٌف فذاْ، ٚرش١ش ٔزبئح اٌغؼش  131.0أْ ِزٛعظ ِغبزخ ِسظٛي اٌطّبطُ ثٍغذ ٔسٛ اٌطّبطُ وّب رش١ش ث١بٔبد ِسظٛي 

دساد، إٌغجٟ ٌٍطّبطُ اٌٟ أْ ِظش رزّزغ ث١ّضح عؼش٠خ رٕبفغ١خ وج١شح ث١ٓ ِٕبفغ١ٙب ِّب ٠ذي ػٍٝ أ١ّ٘خ ِسبط١ً اٌظب

ٚأٚضسذ ٔزبئح اٌسظخ اٌغٛل١خ ٌٍطّبطُ أٙب رظذس و١ّبد وج١شح ٌغ١ش١ً ٚرٛٔظ ٚرؼزجش ِٓ أُ٘ اٌّظذس٠ٓ ٌُٙ، وّب اشبسد 

ق ٚرؼٕٟ رٌه طؼٛثخ ص٠بدح طبدسارٙب فٟ ٘زٖ الأعٛاق، ٔزبئح ِؤشش اخزشاق اٌغٛق ٌٍطّبطُ اٌٝ طغش ٔغجخ اخزشاق الأعٛا

بئح ِؤشش ِشٚٔخ اٌطٍت عزمشاس فٟ و١ّخ ٚل١ّخ اٌظبدساد، وّب اشبسد ٔزالا َغُ ثؼذاشبسد اٌج١بٔبد اْ طبدساد اٌطّبطُ رز

اٌّزجمٟ اٌٝ ِؼ٠ٕٛخ ٔزبئح ِظش فٟ طبدساد اٌطّبطُ ٠ٚؼٕٟ رٌه اْ ِظش رّزٍه لٛح عٛل١خ ٚلبدسح ػٍٝ سفغ الأعؼبس 

 ٚرسم١ك أسثبذ فٛق ػبد٠خ. 

د إٌّضسػخ ِٓ اٌّسبط١ً ٚاٌزٛخٗ اٌٟ رظذ٠ش ثؼض ٚرٛطٍذ اٌذساعخ اٌٝ أُ٘ اٌزٛط١بد ٟٚ٘ اٌزٛعغ فٟ اٌّغبزب

اٌّدففخ اٌزٟ رؼًّ ػٍٝ سفغ عؼش اٌغٍؼخ ٚرذس٠ت أ٠ذٞ ػبٍِخ ِذسثخ ِٚؤٍ٘خ ٌٍزؼبًِ ِغ اٌزىٌٕٛٛخ١ب، ٚٚضغ  اٌّسبط١ً

١١ّض ػٓ ع١بعبد رزلائُ ِغ زشوخ اٌزدبسح ٚرٛف١ش اٌغ١بعبد ٚاٌزغ١ٙلاد ٚاٌغ١بعبد اٌزغ٠ٛم١خ اٌزٟ رمَٛ ثذساعخ الأعٛاق ٌٍز

 ِٕبفغ١ٙب ٌزٕبعت أرٚاق اٌّغزٍٙى١ٓ ِس١ٍب ٚفٟ أٔسبء دٚي اٌؼبٌُ.  
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