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Study abstract:

The current study seeks to try to identify the impact of digital
marketing on the purchasing decisions of consumers and to work for
companies and institutions to benefit from it and aims to identify the
impact of electronic marketing on the purchasing decisions of
consumers in light of the Corona crisis). Audiences after exposure to
online marketing of products and determining the impact of
consumer behavior on products
In addition to evaluating the role of e-marketing as a non-traditional
means that institutions resort to in times of crisis, this study belongs
to descriptive studies that are concerned with describing the
phenomenon of the trend towards e-marketing in light of crises and
its relationships with the purchasing decisions of consumers, and
providing information about this phenomenon. It relies on the

descriptive approach and the questionnaire sheet in collecting data
The field study was conducted on a sample of 400 individuals and

reached the following results:

There are several factors that have contributed to increasing
consumer interest in online shopping during the Corona pandemic.
Among these factors are the ease of access to products and the
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saving of time, as online shopping provides easy and quick access to
goods and services.

Zo1.¢of the sample support the features of online shopping.

While 42% of them were neutral towards the characteristics of online
shopping, while only 1.6% of them were against

In general, the results indicate that a clear majority of the sample -
56.4% - supports the characteristics and advantages of online
shopping, compared to a small opposition rate that does not exceed

1.6%.

There is a statistically significant correlation between trust and
credibility as one of the characteristics of e-marketing, and each of

the purchasing behavior and purchasing decision of the respondents.

The purchasing behaviors of the respondents for products and
services marketed electronically in light of the Corona crisis differed
according to the demographic variable
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