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The current study seeks to determine the innovative strategies
and methods used in innovative marketing and their effectiveness in
achieving brand loyalty, and the extent of their impact on the repeat
purchase decision of existing consumers and their attraction to new
consumers, and this study belongs to Descriptive studies, which
depend on the survey method and the questionnaire sheet as a tool for
collecting field study data from a sample of 400 individuals. This
study reached several results, the most important of which are:
the existence of a statistically significant correlation between the
respondents' attitudes towards the four innovative strategies
represented in marketing (green, viral, pink, and sensory) and the level
of loyalty of the respondents in the study sample to the brand by
57.5%, and it was also proven that there is a correlation Statistically
significant between the respondents' attitudes towards innovative
marketing strategies represented in marketing (green, viral, pink, and
sensory) and the repeat purchase process among consumers by 61%,
The results also showed that the loyalty of the respondents in general
towards the innovations of the brand, where loyalty came in the first
place with a percentage of more than half of the sample, amounting to
66%.
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