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Factors affecting Customer’s Intention to Adopt
Augmented Reality Apps: Applied to the Online Retail
Sector in Egypt.

Mohamed Abdelnabi khashan
Lecturer of Business Administration, Department of Business
Administration, Faculty of Commerce, Mansoura University,
Mansoura, Egypt

Abstract

The present study aims to identify the intentions of consumers
to adopt AR Apps in the retailing industry. The study adopted both
the TTF (Task-Technology Fit) model and the UTAUT2 model
(Unified Theory of Acceptance and Use of Technology) and
extended it with the consumer's innovativeness construct. The
extended research model was tested using a questionnaire-based
response collected from 398 consumers and was analyzed using the
Partial least squares structural equation modelling (PLS-SEM)
method, based on the statistical program WarpPLS.7. The results
revealed that the positive effect of task technology fit, performance
expectancy, effort expectancy, social influence, facilitating
condition, hedonic motivation, and consumer innovativeness on
behavioral intention to adopt augmented reality (AR) apps in
retailing context. This model explains 86% of the variance in
intentional behavior to adopt AR apps in the retailing context from a
developing country perspective. The theoretical contributions and
practical implications of the findings were presented.

Keywords: Augmented Reality, Retailing, UTAUT2, TTF, Intention
to Adopt Retail Augmented Reality Apps.
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Bagaa L aag ddbide Gl 8 o)lidl maally cdwwiall o 23S
Bangall dpkaill aladiid e Al Aulall 35 o5 e . (Abed,  2021)
Leil) Ao 555l Jalsal) Ao ayanll (UTAUT2) Lnsloi€all aladiady Jgadl
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TS

OIS UTAUT2 zisws sk o Fagih et al. (2021) s
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3 U4y (Castillo and Bigne, 2021) a3yl all Bl & Bagase
Akl gy TAM zisal (e dadl z3gai aladialy L0l Al o5
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L) Joudll ey (B Aageadlly GLY) CShs Lo ¢ Grerdil
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