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Abstract 

Teenagers are being exposed to social media content on their daily routine, with 

a wide range of social media platforms on which individuals can connect with 

others, share or receive information and entertain themselves. Social media has 

positive and negative effect on teenagers. Since social media platforms like 

Instagram depends on posting images, content creators can easily manipulate the 

posted pictures of their bodies though editing and filters, accordingly creating 

unrealistic beauty standards.  

Also, when teenagers experience body dissatisfaction it may cause various 

psychological disorders, unhealthy ways of weight loss and eating disorders. 

This study aims to identify the effect of Instagram exposure on body image 

perception among teenagers.  

The research depends on quantitative method, by conducting a survey on 

teenagers to measure the effect of their exposure to pictures on Instagram and 

their body acceptance. The survey sample will be 400 teenagers, ranging in age 

from 13 to 19, from those who use Instagram. Social media platforms have 

become an essential part of teenagers‟ daily routines, and it is still the most 

controversial issue to be studied as it is in continuous growth.  

Teenagers were found to be logging in to their accounts on social media for 6 to 

8 hours, which makes them heavy users, and the majority of the sample agreed 

that they used Instagram throughout their online activities as a location-based 

social network mobile application for sharing photos and videos that allowed 

users to apply digital filters and share their photos and videos on other social 

networks and social media platforms. However, half of the sample recorded a 

low degree of Instagram addiction, yet 45% scored a moderate degree of 

Instagram addiction, may be because every day a new application is created and 

a decrease the assigned time for Instagram.  

The answers of the participants revealed that they experienced a moderate level 

of body acceptance due to being exposed to standardized beauty scales in online 

advertisements and content.   
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 الملخص:

شٔحٍٛ انٕٛيٙ، دٛث حخٕفش انٚخعشض انًشاْمٌٕ نًذخٕٖ ٔعائم انخٕاصم الاجخًاعٙ فٙ 

أٔ  يجًٕعت ٔاععت يٍ انًُصاث انخٙ ًٚكٍ يٍ خلانٓا نلأفشاد الاحصال باٜخشٍٚ، ٔيشاسكت

حهمٙ انًعهٕياث، ٔانخشفّٛ عٍ أَفغٓى. حؤثش ٔعائم انخٕاصم الاجخًاعٙ بشكم إٚجابٙ ٔعهبٙ 

شاو حعخًذ عهٗ َشش انصٕس، ًٚكٍ نًبذعٙ جعهٗ انًشاْمٍٛ. ٔبًا أٌ يُصاث يثم إَغخ

انًذخٕٖ بغٕٓنت انخلاعب بانصٕس انًُشٕسة لأجغادْى يٍ خلال انخذشٚش ٔانفلاحش، يًا 

عاٚٛش جًال غٛش ٔالعٛت. كًا أٌ حجشبت انًشاْمٍٛ نعذو انشضا عٍ ٚؤد٘ إنٗ إَشاء ي

أجغادْى لذ حغبب اضطشاباث َفغٛت يخعذدة، ٔطشق غٛش صذٛت نفمذاٌ انٕصٌ، 

 ٔاضطشاباث غزائٛت. 

شاو عهٗ حصٕس صٕسة انجغى بٍٛ جحٓذف ْزِ انذساعت إنٗ حذذٚذ حأثٛش انخعشض لإَغخ

هًشاْمٍٛ نمٛاط اعخبٛاٌ يٕجّ نكًٙ، يٍ خلال إجشاء انًشاْمٍٛ. ٚعخًذ انبذث عهٗ انًُٓج ان

 044 الاعخبٛاٌشاو ٔلبٕنٓى لأجغادْى. عخكٌٕ عُٛت جحأثٛش حعشضٓى نهصٕس عهٗ إَغخ

شاو. أصبذج يُصاث جعايًا، يٍ يغخخذيٙ إَغخ 31ٔ 31يشاْك، حخشأح أعًاسْى بٍٛ 

لا حضال انمضٛت الأكثش انخٕاصم الاجخًاعٙ جضءًا أعاعًٛا يٍ سٔحٍٛ انًشاْمٍٛ انٕٛيٙ، ٔ

جذ أٌ انًشاْمٍٛ ٚمٕيٌٕ بخغجٛم انذخٕل  ُٔ جذلًا انخٙ ٚجب دساعخٓا َظشًا نًُْٕا انًغخًش. 

عاعاث، يًا  8إنٗ  6إنٗ دغاباحٓى عهٗ ٔعائم انخٕاصم الاجخًاعٙ نًذة حخشأح بٍٛ 

خذيٌٕ ، ٔأجًعج انغانبٛت انعظًٗ يٍ انعُٛت عهٗ أَٓى ٚغخبصٕسة يكثفتٚجعهٓى يغخخذيٍٛ 

شاو خلال أَشطخٓى عبش الإَخشَج كشبكت اجخًاعٛت لائًت عهٗ انًٕلع نًشاسكت انصٕس جإَغخ

ٔانفٛذْٕٚاث، يًا ٚخٛخ نهًغخخذيٍٛ حطبٛك انفلاحش انشلًٛت ٔيشاسكت صٕسْى ٔفٛذْٕٚاحٓى 

عهٗ انشبكاث الاجخًاعٛت ٔيُصاث انخٕاصم الاجخًاعٙ الأخشٖ. ٔيع رنك، عجم َصف 

% عهٗ دسجت يخٕعطت يٍ 04شاو، بًُٛا دصم جفضت يٍ إدياٌ إَغخانعُٛت دسجت يُخ

شاو، ٔلذ ٚكٌٕ رنك بغبب إَشاء حطبٛماث جذٚذة ٕٚيًٛا ٔحمهٛم انٕلج انًخصص جإدياٌ إَغخ

شاو. كشفج إجاباث انًشاسكٍٛ أَٓى ٚعإٌَ يٍ يغخٕٖ يعخذل يٍ لبٕل انجغى بغبب جلإَغخ

 .اث ٔانًذخٕٖ عبش الإَخشَجحعشضٓى نًماٚٛظ انجًال انًٕدذة فٙ الإعلاَ

 

 وشاج: انًشاْمٌٕ، لبٕل انجغى، ٔعائم انخٕاصم الاجخًاعٙ، إَغخالكلمات المفتاحية
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Introduction:  

Teenagers are being exposed to social media content on their daily 

routine, with a wide range of social media platforms on which 

individuals can connect with others, share or receive information and 

entertain themselves. 

1.Research Problem:  

Social media has positive and negative effect on teenagers. Since 

social media platforms like Instagram depends on posting images, 

content creators can easily manipulate the posted pictures of their 

bodies though editing and filters, accordingly creating unrealistic 

beauty standards. Also, when teenagers experience body 

dissatisfaction it may cause various psychological disorders, unhealthy 

ways of weight loss and eating disorders. This study aims to “identify 

the effect of Instagram exposure on body image perception among 

teenagers”. 

2.Research Objectives: 

A.Measuring the frequency of teenagers‟ exposure to Instagram. 

B.Exploring the relationship between teenagers‟ exposure to 

Instagram content and their body acceptance.  

3.Research Significance: 

A.The popularity of Instagram is rising day by day, as being a well-

known mobile application among young people who are active users 

on social media, so this research focus on Instagram.   

B.The frequent increase of Instagram‟s features (reels, filters, edited 

stories) that may relatively affect teenagers‟ body acceptance.  

C.The impotence for enhancing teenagers‟ social media literacy, to be 

able to interpret and analyze the presented content. 

4.Research Hypothesis: 

There is a statistical significant correlation between teenagers‟ 

exposure to Instagram content and their body acceptance.  

5.The study variables: 

A.The independent variable 

Teenagers‟ exposure to Instagram content  

B.The dependent variable  

Teenagers‟ body acceptance 

 

 



The teenagers’ exposure of Instagram and its relationship with their body acceptance 

 56 0202 ديسمير /الثلاثون )الجزء الثاني( أكتوبرالعدد  –الإذاعة والتليفزيونالمجلة العلمية لبحوث 

6.Methodology: 

6.1.Study Method 

The research depends on quantitative method as a way of data 

collection. This method will be applied by conducting a survey on 

teenagers to measure the effect of their exposure to pictures on 

Instagram and their body acceptance. 

6.2.Sampling Methods 

The survey sample will be 400 teenagers, ranging in age from 13 to 

19, from those who use Instagram. The researcher chooses the stage of 

teenager because it represents the most difficult stage in the formation 

of the child's personality, where he begins to determine his tendencies 

and directions, as well as the stage of the desire for independence.  

7.Measurements:  

The Pattern of exposure to Instagram: Will be measured through 

responses to some questions: How often do you use social media 

daily? Do you use Instagram? What other platforms do you use? And 

several statements to measure their frequency of using Instagram.  

Teenagers‟ Instagram addiction; Kircaburun and Griffiths created the 

“Instagram Addiction Scale (IAS)” as a modified version of Internet 

Addiction Young. The scale included two scales, “Instagram Feed 

Addiction” and “Instagram Stories Addiction”, but the study will mix 

between them, to identify Instagram-related behaviors. Each item in 

Instagram Addiction Scale represents the addiction component, 

salience, mood modification, tolerance, withdrawal, conflict and 

relapse.  

Body acceptance: Also the researcher will use the "Body-Esteem 

Scale for Adolescents and Adults (BESAA)". 

8.Literature Review  

Since new media has a great role in affecting adolescents‟ body 

image, Audrey et al. and his colleagues (2020) studied Instagram as a 

medium that enlarged body comparisons between adolescents and the 

ideal body they presented on Instagram. They worked on this research 

to identify whether self-esteem is linked with body image in female 

Instagram users. Audrey and his colleagues specified their sample to 

be working on females who were high Instagram users, and that 

proved that two mechanisms enhance the effect of Instagram on 

females: the first was the idealization of the social standard of 
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physical appearance, and the second was the social comparison 

process done by users. The research showed that there was a 

significant relationship between body image and self-esteem among 

female users. However, it was clear that some dimensions had positive 

relationships, such as those who were satisfied with all parts of their 

bodies, those who felt satisfied with their appearance, and those who 

considered their weight reasonable and had high self-esteem. Others 

had recorded a negative relationship between body image and self-

esteem, especially those who don‟t care about being fat and don‟t 

concern themselves with their body weight, as they recorded high self-

esteem. 

Steinsbekk et al. (2020) stated that photographs on social media 

presented the best version of oneself, so they proved that the negative 

effect of social media on one's appearance and self-esteem depended 

upon the type of engagement with social media content. They 

examined a group of children and adolescents and divided them into 

two groups: one group that actively posted their pictures and received 

comments and appearance confirmation ("self-oriented social media 

use"), and the other group that only viewed and responded to others' 

content ("other-oriented social media use"). The results showed that 

passive users who followed and watched other people's perfectly 

constructed photos were more likely to be negatively affected and 

negatively impact their appearance and self-esteem, and those users 

usually socially compared themselves with others trying to prove their 

attractiveness. However, the users who posted and shared their content 

had higher self-esteem due to the positive comments they received and 

encouraging words about their appearance. However, they added that 

it could be incomplete self-esteem because they might be sharing 

(selfies), which indicated that they didn't accept their bodies. 

Steinsbekk assured that both females and males used photo-shared 

social media websites, but they proved that females who didn't share 

their photos had less self-esteem about their body image than males 

because they compared themselves with their same gender on social 

media. 

McComb and Mills (2020) agreed with Steinsbekk about the negative 

effect of social media on young women who perceived the idealized 

body images on Instagram that made them all the time compare 

themselves with peers, celebrities, and models. Although images of 
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idealized models' bodies were available in traditional media and many 

researchers studied their effect, McComb and Mills stated that social 

media reduced females' feelings of shame, body dissatisfaction, and 

low mood because of the vast amount of time that young people spent 

on social media and due to the widespread usage of filters and 

Photoshop programs that could be used to alter images on social 

media. McComb and Mills exposed a group of young ladies to 

idealized body images on social media, and they found that females 

compared themselves upwards to the models by considering them 

superior in their physical appearance, which resulted in increasing 

weight appearance dissatisfaction and less confidence. 

Jiang and Ngien (2020) agreed with McComb and Mills on the 

importance of Instagram since it is the upcoming famous website that 

focuses on images and creating pictures with filters and editing tools. 

The study by Jiang and Ngien stated that Instagram offered many 

electronic features that made heavy users more capable of social 

comparison with others, through pictures and videos allowing self-

presentation that increased users' social comparison. Also, Instagram 

included public profiles for celebrities and influencers that allowed 

users to like, comment on, and share their pictures and videos, which 

made it easy to compare on social media. Also, hashtags facilitated the 

search and accordingly facilitated the social comparison. When users 

made social comparisons with picture content that presented a positive 

appearance, this proved to increase one's social anxiety. As the rest of 

the researchers, Jiang and Ngien, proved that social comparison had a 

negative impact on users' self-esteem.      

Lewallen (2016) focused on fitness images presented in an Instagram 

format and the effects of their text frames (body-positive, body-

negative, and no caption) on women‟s self-esteem and upward social 

comparison, so she conducted an experiment on U.S. women and 

divided them into three groups (exposed to Instagram fitness images 

featuring body-positive captions, exposed to Instagram fitness images 

featuring body-negative captions, and exposed to Instagram fitness 

images featuring no caption). The findings showed that text captions 

paired with images on Instagram had an impact on the way users 

evaluated their body image and feelings of self-worth; accordingly, 

women in the body-positive condition reported higher levels of self-

esteem than women in the body-negative condition, who reported 
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significantly lower levels of self-esteem. It was also proved that 

women with negative conditions ranked significantly higher on the 

state of upper social comparison with the images, and those who 

ranked higher in social comparison with the images also ranked 

significantly higher in fantasy, believing that they could achieve the 

look and lifestyle of the women featured in the images. 

Fardouly (2017) agreed with Lewallen about the effect of being 

exposed to ideal images on Instagram and women comparing 

themselves to these images. Fardouly conducted the study on women 

aged 18–25 years (as heavy users) from Australia and the U.S. to 

determine the effect of Instagram usage associated with young 

women‟s body image concerns and self-objectification, as well as 

specifying the exact effect on body dissatisfaction, whether it was 

internalization of societal beauty ideals or the tendency to compare 

one‟s appearance to the appearance of others.  

The research assured that Instagram was found to be an appearance-

focused media platform, so spending more time on Instagram was 

associated with higher self-objectification because of the salience of 

physical appearance; accordingly, Instagram usage was proved to 

positively correlate with self-objectification. 

 The researcher found that internalization of the beauty ideal mediated 

the association between Instagram usage and self-objectification 

because the posted images on Instagram were carefully selected, 

edited, and enhanced, which increased the idealized representations of 

women‟s physical appearance. Participants reported comparing their 

appearance most frequently to both friends and celebrities, but only 

comparisons to celebrities on Instagram mediated the relationship 

between Instagram usage and self-objectification.  

And finally, the higher the participants‟ exposure to inspirational 

images on Instagram, the higher body dissatisfaction and a greater 

drive for thinness among young women, but this was not associated 

with self-objectification. 

Tiggemann and Anderberg (2020) experimentally investigated the 

effect of exposure to „Instagram vs. reality‟ images on women‟s body 

dissatisfaction and appreciation. „Instagram vs. reality‟ is online social 

activism where women post two images of themselves side-by-side: 

an ideal „Instagram‟ version that is perfectly lit to show their best 

attributes and a more realistic version with a more natural look. The 
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participants were females, and they were divided into groups: the first 

group viewed the “Instagram vs. reality‟ images, the second viewed 

the real pictures, and the third viewed the Instagram pictures only. The 

results showed that the group exposed to “Instagram vs. reality‟ 

images and the group exposed to the real images scored lower body 

dissatisfaction than did viewing idealized Instagram images. 

Appearance comparison predicted an increase in body dissatisfaction 

and a decrease in body appreciation for those who were exposed to the 

idealized Instagram images. 

Reategui and Plamer (2017) conducted an experiment study on a 

sample that included 4 groups of females divided according to their 

body mass weight (underweight, normal, overweight, and obese). 

Some of the samples were exposed to a video of Victoria's Secret 

fashion show, and others were exposed to a part of Dove's real beauty 

campaign. In this experiment, they measured females' comparison 

with the models, their self-esteem, and body self-acceptance. The 

results showed that the group who watched Dove's campaign 

experienced lower self-comparison and lower self-esteem, while those 

who watched Victoria's advertisements experienced a higher level of 

upward social comparison with the models and lower self-esteem. 

They also proved that the younger the female, the higher she 

compared herself with the models presented in the media. Their 

second hypothesis proved that the higher the body mass index of the 

females, the lower their self-esteem, as their feeling that they couldn't 

meet the ideal thinness and the better overall image presented by 

media might generate a high level of anxiety, leading to the creation 

of a truly negative self-concept and a worrying depressive state. 

Ghazaly (2019) decided to measure the psychological effect of using 

Instagram on female adolescents in Lebanon. Ghazaly, throughout his 

research, moved from testing how Instagram's content was perceived 

by women to how this affected their self-esteem, ending with its effect 

on their self-enhancement and motivating them to be better. First, he 

found that the thin and beautiful faces of models and influencers on 

Instagram caused a mood swing in women, as they felt ugly and fat. 

This mood swing was heavier for younger females, aged from 18 to 

25, than for older females, yet they were all affected. It was proven 

that the majority of the sample compared themselves with the images 

and posts they were exposed to on Instagram and that this made them 
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not satisfied with their bodies and lives. It also proved that the sample 

was very keen on the number of "likes" they received and the number 

of "followers" they had. 

Brown (2017) examined whether females' usage of social media might 

be harmful and influential on how they perceived their self-body 

image, so she made in-depth analyses of some famous eating disorder 

blogs. The analyses showed unexpected results: females found these 

blogs a source of support on which they freely felt open to talk with 

each other, exchange experiences, and ask for advice. The comments 

of the females showed that they preferred communication with others 

who understood what they were experiencing, and this communication 

promoted self-acceptance, self-esteem, and satisfied needs for 

affection and intimacy. Females used these blogs as an outlet to 

express their often-obsessive thoughts about being thin and healthy 

and looking like models. The result showed that some women were 

easily influenced and pressured by social media and many other social 

influences to achieve the perfect body. So they used the blogs for 

information on disordered eating and behaviors. 

Wallis (2015) focused her thesis on studying the relationship between 

using social media and its effect on body satisfaction in adolescents 

and young females aged 14–25 (divided into 2 groups ranging from 

14–18 and 18–25 years). It was proven that the higher the usage of 

social media for female adolescents, the more they were willing to 

compare themselves with influencers as well as their peers and vice 

versa, regardless of their age, as they all agreed on this. She also 

proved that the female who frequently engaged herself with self-

comparison with influencers, as well as her peers, had lower body 

self-satisfaction and vice versa. However, Wallis's study proved that 

there is no significant relationship between the amount of time spent 

on social media and women's appearance-related attitudes. However, 

it was proven that there is an inverse relationship between females' 

appearance-related attitudes and their body self-satisfaction. 

9.Results of questionnaire addressed to teenagers: 

1.Sample distribution according to gender: 

The study sample is mostly females, with a ratio of (76.8%), while the 

ratio of males is (23.3%). The reason is that females were more 

interested in social media influencers, and they all agreed on 

following these accounts, as well as showing more respect for 
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answering and contributing to this academic research. However, males 

were less interested as they followed more football celebrities and 

food bloggers. 

 

 

 

 

 

 

 

 

 

 

Figure (1): Sample distribution according to gender 

2.Sample distribution according to age: 

The result shows that teenagers aged between 17 and 19 years old 

represent (92.1%) of the whole sample, and this is because they are 

adults. They are more patient in answering the questionnaire, and they 

can read without the help of their parents, who may affect their 

answers. As agreed with many previous studies, this range of age 

makes them heavy users of different social media platforms. While 

teenagers aged between 13 and 16 years old represented (8.1%) as 

they were younger, it took them a lot of time to understand the idea of 

a questionnaire, and they were not high users of social media. 

 

 

 

 

 

 

 

 

 

 

 

 

Figure (2): Sample distribution according to age 
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3.The use of Instagram: 

The figure shows that 92.8% of the research sample used Instagram, 

as it is a free social networking platform specially designed for young 

individuals, allowing them to upload and share photos and videos 

through a mobile app with features that increase the interaction of the 

users to grab their attention and become the main source of linkage 

with social life. Especially now that Instagram has developed the 

concept of narration and storytelling and converted it to the digital era, 

it has become a digital storytelling tool that bears cultural codes. 

Instagram can present all the narrative story elements, such as 

symbols, rituals, heroes or valiants, and values, throughout its visual 

posts, which have a great effect on the behavior and attitudes of the 

users (Seyfi, 2017). Jiang and Ngien (2020) agreed on the importance 

of Instagram since it is the upcoming famous website that focuses on 

images and creating pictures with filters and editing tools. Instagram 

offered many electronic features that made heavy users more capable 

of social comparison with others, through pictures and videos 

allowing self-presentation that increased users' social comparison. 

 

 

 

 

 

 

 

 

 

 

 

Figure (3): The use of Instagram 

4. Frequency of using Instagram:  (Instagram feed and stories 

addiction) 

The sample consisted of 24 questions that represent the degree of their 

addiction and frequency of using Instagram according to Instagram 

feeds and stories addiction scales. The results show that teenagers 

scored lower degrees of addition to using Instagram (50.5%) in 

addition to moderate addition to using Instagram (45%). This result 

contradicts most researchers who proved that their sample are high 
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and moderate users of social media generally and Instagram 

specifically. Fardouly (2017) proved that women aged 18–25 years 

were heavy users of Instagram, which was associated with higher self-

objectification because of the salience of physical appearance. Also, 

Kircaburun and Griffiths (2018) found that addictive Instagram users 

were less agreeable individuals who didn‟t post about their lives but 

spent excessive time on Instagram checking celebrities‟ pages or 

checking the pages of any interesting topic that would occupy their 

time. 

 

 

 

 

 

 

 

 

 

 

 

Figure (4): Addiction of using Instagram 

5.Teenagers’ perception about the degree of their body 

acceptance: (Body-Esteem Scale for Adolescents and Adults  

Teenagers in the sample recorded a moderate level of body esteem 

(67.5%); however, the sample was found to be heavy social media 

users and frequent users of Instagram, yet this doesn‟t affect their 

body acceptance or body image, unlike the other studies. However, 

most studies stated that adolescents suffered from a low level of body 

acceptance. Yahaya et al. (2021) conducted a questionnaire that 

showed that the majority of the senior students had body image 

concerns ranging from mild to serious, and there was a significant 

relationship between body image and self-esteem. Audrey et al. 

(2020) studied whether self-esteem is linked with body image in 

heavy female teenage Instagram users. They proved that two 

mechanisms enhance the effect of Instagram on females: the first was 

the idealization of the social standard of physical appearance, and the 

second was the social comparison process done by users. Ajmal and 

Javaid (2019) also proved that body image was a big part of 
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adolescents‟ total self-image, as they were sensitive to criticism about 

their body image and felt irritated due to negative comments that 

made them start to lose their self-esteem and confidence about their 

appearance, physical abilities, social looks, and ethnic features. 

 

 

 

 

 

 

 

 

 

 

 

Figure (5): The degree of teenagers’ body acceptance 

Conclusion: 

Social media platforms have become an essential part of teenagers‟ 

daily routines, and it is still the most controversial issue to be studied 

as it is in continuous growth, whether by adding new features to the 

old platforms to make them easier and more entertaining to the users 

or by creating new platforms called “Threads” to keep the users 

engaged in their online activities. Teenagers were found to be logging 

in to their accounts on social media for 6 to 8 hours, which makes 

them heavy users, and the majority of the sample agreed that they 

used Instagram throughout their online activities as a location-based 

social network mobile application for sharing photos and videos that 

allowed users to apply digital filters and share their photos and videos 

on other social networks and social media platforms. However, half of 

the sample recorded a low degree of Instagram addiction, yet 45% 

scored a moderate degree of Instagram addiction, may be because 

every day a new application is created and a decrease the assigned 

time for Instagram. The answers of the participants revealed that they 

experienced a moderate level of body acceptance due to being 

exposed to standardized beauty scales in online advertisements and 

content. 
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10.Hypothesis result: 

“There is a relationship between being exposed to social media 

influencers‟ pages and teenagers‟ self-esteem with the existence body-

esteem.” 

The data in the table reveals a significant correlation between 

teenagers‟ exposure to social media influences‟ pages and teenagers‟ 

self-esteem with the existence of body-esteem, as the value of the 

Pearson correlation reached (=0.277), which is statistically significant 

at the 0.01 level. In terms of its intensity, it is a weak relationship 

where (0.1 < r > 0.3). And in terms of its direction, it is a direct 

relationship, which means that the higher the exposure to social media 

influencers‟ pages, the higher teenagers‟ body-esteem, and vice versa. 

Accordingly, we accept the sub-hypothesis that states: 

 “There is a statistically significant positive correlation between 

teenagers’ exposure to social media influencers’ pages and their 

body esteem. 

Table (1) 

Correlation between teenagers’ exposure to social media 

influencers’ pages and their body-esteem 
R Sig. 

0.277** 0.000 

** Correlation is significant at the 0.01 
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