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Abstract

Objective: This research aimed at determining the impact of social media
marketing dimensions on customer experience for the customers of
Technology companies in the Gaza governorate. Data was collected from
(398) individuals and analyzed statistically. The study found a significant
correlation between each of the dimensions of social media marketing
(entertainment, interaction, trendiness, customization, E-WOM) and the
dimensions of customer experience (sensory experience, emotional
experience, cognitive experience, symbolic experience, behavioral
experience). The study also found a positive moral impact on three
dimensions social media marketing (entertainment, customization, electronic
spoken word) on sensory experience. There is also a positive moral impact of
two dimensions of social media marketing (entertainment, customization) on
emotional experience. Three dimensions of social media marketing
(interaction, customization, E-WOM) have a positive moral impact on
cognitive experience. Three dimensions of social media marketing
(interaction, customization, E-WOM) also have a positive moral impact on
symbolic experience. Three dimensions of social media marketing
(interaction, customization, E-WOM) have a positive moral impact on
symbolic experience. There is also a positive moral impact of three Aspects
of social media marketing (interaction, customization, E-WOM) on
behavioral experience.

Keywords: Social Media Marketing, Customer Experience.
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