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Abstract:

This study aims to test organizational culture as a modifier variable in
the relationship between customers' big data systems and both customer
relationship management and the competitive advantage of the
organization. This was based on a sample of 314 five-star hotel customers.
The study relied on testing research hypotheses on multiple regression
analysis to measure the impact of organizational culture on the relationship
between big data analysis systems and both customer relationship
management and the competitive advantage of the organization.

The results of the study reached several results, the most important of
which is that the organizational culture works to enhance the application of
big data analytics systems for customers and works to enable organizations
to benefit from the powers of big data analytics systems, which is reflected
in several dimensions such as customer relationship management and the
competitive advantage of the organization. The results of the study also
confirmed that the organizational culture greatly affects the vision of the
organization regarding to the importance of applying big data systems in
the organization.

Key words: organizational culture, big data analysis systems, customer
relationships management, competitive advantage of the organization.
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