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The interactive effect of artificial intelligence marketing activities
on the relationship between brand image and repurchase
intention of air e-tickets in Egypt
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Abstract

This research aimed to explore the effect of the brand image on the repurchase
intention of air e-tickets as well as identify the interactive effect of artificial
intelligence marketing activities in the relationship between the brand image and the
repurchase intention of air e-tickets in Egypt. The linear regression analysis method to
test the direct effect and the Macroprocess V4.1 regression method to test the
interactive effect by using SPSS V.25 software. Based on the data collected from 384
airline customers who use electronic airline ticket booking applications in the Arab
Republic of Egypt.

The results of this research found that there is a significant positive effect of the
brand image on the repurchase intention of air e-tickets; when the brand's image
becomes good through customer perception, information, and experiences with the
airline, customers want to repurchase from that brand. It was also found that artificial
intelligence marketing activities (interaction, information, accessibility, and
customization) have a moderated effect on the relationship between the brand image
and repurchase intention of air e-tickets, so that the relationship becomes stronger in
the event of a rise in marketing activities with artificial intelligence, as interaction
gives the customer individual attention and seeks to identify his individual needs,
while the information provided by artificial intelligence provides the necessary
recommendations to help in repurchasing decision-making, and accessibility helps
ensure an immediate response and effective assistance, and also the customization can
deal with customer complaints directly and promptly. So, airlines should pay attention
to the use of artificial intelligence in their marketing activities because of its positive
impact on supporting customers and motivating them to repurchase.

Keywords
Artificial Intelligence Marketing Activities - Artificial Intelligence - Brand Image -
Repurchase Intention of Air E-tickets in Egypt.
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