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Abstract

The present study aims to test a customer equity drivers "CEDs" model. It
was applied to communication sector and Mobil phone sector. The study
used the structural equation modeling to identify the effect of CEDs: the
Value Equity, Brand Equity and Relationship Equity on Loyalty intention.
The study relied on sample of Alexandria University students, consisting of
419 unite. The results indicate the effective role of relationship equity in
building Loyalty intention in both sectors. The results didn't prove the effect
of value equity and brand equity on Loyalty intention. These results are
consistently with the services marketing Literature, which assure on the role
of interactive relationship between employee and customer for the success
of the service Organization. The study explained that the difference of
sectors doesn't affect the relation between research variables.

Key words: Customer Equity, value equity, Brand equity, relationship
equity, Loyalty Intention, CEDs.
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