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Abstract:

Tourism industry needs people with effective soft skills. These are basic
skills to efficient performance across all types of jobs. Many stakeholders find
a gap in the graduate’s performance because of lack of soft skills.
This research aims to determine the required soft Skills for staff in the
Tourism and hospitality sector, evaluate the most important soft skills required
in Tourism and hospitality sector in Egypt and determine the soft skills
differences between tourism and Hospitality sector from hotels and travel
agencies managers perspectives. A total of 295 questionnaires were distributed
(190 hotel managers(general managers, human resources, and training
managers) represented 64,4% from the total population and 105 travel
agencies managers represented 35.6% from the total population).The
participants are from Great Cairo and Sharm Elsheikh. Results indicated that
the Core and Special skills were the same scores in weighted means. Soft
skills differ from the perspectives of hotels and travel agencies managers in
special and managerial soft skills scores, this means that hotels care about
these skills during selecting and recruiting. The study recommends that
educational institutions should focus on developing students with soft skills
such as communication, planning, problem-solving, and leadership.
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1. Introduction:

Soft skills are the subject of ongoing interest in studies linking tourism, hotel
services, and social psychology. For example, it is defined as a set of cognitive beliefs
and essential, social, and practical knowledge that is dynamically activated and
manifested in performance (Jardim et al., 2022). Soft skills are assistive skills that
enhance communication and job performance (Boudreau et al., 2022).These are
essential skills for recruitment processes (Mishra, 2014).
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Magalhdes et al. (2022) linked emotional intelligence and soft skills for hotel
workers and identified many of these skills, including the relationships between
personality, flexibility, and digital competencies. Moussa (2021) asserted that it is the
employment of emotions in the workplace and focusing on them as a feature that
serves the productive or promotional advantage of the place. Soft skills refer to
organizing thoughts and focusing on behavior in the event of repair and management
of emotion. Soft skills are adaptive skills in the workplace to achieve an organizational
goal (Boudreau et al., 2022).Silva et al. (2022) describe it as a set of competencies that
qualify to work in hospitality management.

2. Literature review and research motivation:

Azizullah et al. (2014) revealed that taking responsibility is the minimum personal
competency, high levels of self-esteem, social intelligence, and working effectively
within a participatory work team are the most distinguished soft skills for tourism
work, especially for new workers. Hospitality skills require creative decision-making,
flexibility in solving problems, no matter how unexpected they are, finding positive
ways to accommodate customers' problems, and offering management skills that
include positive and strategic thinking, saber thinking, and emotional intelligence traits
that seek to work with professional and ethical norms and traditions and achieves the
best leadership skills. Unlike hard skills, they are tangible skills related to operating
systems and language skills, which are learned skills (Shabeer & Sharma, 2019).
Personal characteristics are the basis for motivation, leadership, and behaviors
necessary for success in the hotel and tourism business. Hospitality managers need to
possess these vital skills to develop performance and advance hotels and tourism
businesses (Weber & Crawford, 2020).

Although higher education is highly regarded, it focuses on academic skills without the
courses that enhance the graduate's competitiveness in obtaining soft skills. Therefore,
it is expected that it is the responsibility of the graduate to acquire soft skills and go a
long way in enhancing his chances of self-employment. Among the most important
skills that improve job opportunities are verbal and non-verbal communication skills
and managerial skills such as planning, organizing work, administrative creativity, and
solving problems in innovative ways(Singh & Jaykumar, 2019). Soft skills are directly
related to psychological resilience, prosperity, and employability, and vocational
training which increases psychological capital, which is reflected in professional
success according to the needs of tourism and hospitality industry (Rao, 2014).Soft
skills  improve  productivity, tourism  promotion, professionalism, and
entrepreneurship(Fadel et al., 2021).Freiman et al. (2016) emphasized the integration
of digital skills for workers to provide a kind of adaptation that depends on solving
problems, changing policies, and linking to global databases to keep pace with the
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changes of the times. Almeida and Buzady (2022); Sani (2019); Stek (2022) believe
that it is a set of strategic thinking skills in the workplace to find flexible ways of
management, improve psychological flexibility, find channels of communication
between levels of workers, manage conflicts, and activate emotional intelligence as a

trait.

Tourism and Hospitality Soft Skills:

The study attempted to do a content analysis in relation to soft skills in the areas of
management, trade, tourism studies, social sciences, and entrepreneurship. The study
reached agreement on the description of the following skills

Table 1. Content analysis of soft skills according to previous studies

Skills Definition Authors
It is a Personal and social skill used in achieving
verbal channels of communication with customers Klein (2009)

Communication

or other non-verbal channels to deal with the
management staff to improve the service provided
in an unaware way to the customer.

Flexibility

It is a kind of negotiation skill in an atmosphere
dominated by positive thinking between managers
and employees to solve problems diplomatically
and find ways to develop effectively. It includes
ways of participatory decision-making in a way
that suits the nature of work for all segments of
workers in hospitality and tourism sector.

Vaari (2015)

Commitment

Commitment to work procedures and passion for
the procedures of the profession, and achieving
work rules that oblige everyone to preserve the
uniqueness of the foundation and to show its
characteristics well.

Stek (2022)

Decision Making

The ability to make decisions to achieve goals
proactively, which increases work efficiency

Succi (2018)

Leadership

The ability to create a competitive environment to
achieve goals and provide rewards for
distinguished work methods and find patterns of
obstetric and transformational leadership in order
to achieve the competitive advantage of the
organization and provide ways to stimulate career
transformation for workers in the tourism sector to
contribute effectively to achieving the goals.

Haselberger et
al. (2012)

Teamwork

It is a kind of elaborate work that provides workers
with the completion of the largest number of tasks
efficiently and effectively, and it is a kind of
unintentional mastery for new workers in the

Sharma & Singh
(2020)
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tourism fields, as it is an indirect experience to
acquire work skills, learn about the different roles
of different jobs, and identify work problems.

Problem-Solving

Problem-solving skills include defining the
problem, proposing solutions, and implementing
them, following up on solving the problem,
evaluating the results, and ensuring customer
satisfaction

Arensdorf (2009)

Customer Service

It requires management to provide people with
high levels of emotional intelligence, dialogue
ability, flexibility in problem-solving,
perseverance, and psychological resilience. The
nature of customer service requires patience and
persuasion skills as one of the necessary marketing
strategies for any organization to achieve customer
satisfaction and loyalty.

Ali et al. (2018);
Sani (2019)

Organizational

It is a type of declared task and a binding job
description for each category of workers to
determine the minimum professional and personal

Anderson et al.

Skills competencies required for work to allow (2008)
commitment to workloads, reduce job conflict and
occupational pressures and carry out tasks in a
positive and effective manner.
They are the reference frameworks and
Professional organi_zati_onal rules that regul_ate acceptable _
Ethics beh_awor in the workplace and defme standards_ of | Vasanthakumari
ethical commitment that allow positive cooperation (2019)
behavior among employees to ensure job
satisfaction and workmanship within institutions.
Time management refers to dividing your time
Time between sp(_emflc activities which engbles you to Vasanthakumari
Management work effectively so that you can achieve more in
: : : (2019)
less time. The Failure to manage time causes stress
and damage work effectiveness.

Creativity It is a process of flndlng alternative solutions for Henrickson et al.
the problems and changing concepts and (2022)
perceptions to think outside the box.

R(e:soor:l;l':?cfn Itis a kind of facilitating the peaceful ending of Vasanthakumari
conflict between employees. (2019)

Negotiation Skills

Negotiation skills require finding channels
between employees and management to improve
the work environment and other channels between
managers and customers to improve the service
provided and the image of the institution
constantly. Negotiation skills require flexibility

Haselberger et
al. (2012)
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and finding links between all opinions to achieve
goals in a way that satisfies all parties.

One of the twenty-first-century skills needed to Freiman et al,

prepare leaders. It is one of the lifelong learning

Digital Skills skills, using knowledge and navigating it to solve Vlachopoulos
: . (2019)
problems and improve work policies.
It is a set of economic skills and successful
management  competencies that focus on Almeida &
Strategic improving the  work  environment and | Buzady (2022);
Thinking providing means of development. These skills Sani (2019);

digital skills.

Statement of the problem:

Soft skills receive more attention as stakeholders often report that
employees lack these skills. Educational institutions are often blamed for this
lack of skills. Employees’ withdrawal from work may be due to negative
feedback from stakeholders, and they reflect poor soft skills when recruiting,
selecting, and training practices(Hurrell, 2016).Today, many stakeholders find
a gap in the graduate’s performance as a result of theoretical preparation that
does not qualify him to work in the tourism and hospitality sector due to his
lack of soft skills (Shabir and sharma, 2019).Soft skills are essential skills for
any individual to excel in the tourism and hospitality industry. This is one of
the first studies that relied on the opinions of hotel and travel agencies
managers in assessing the soft skills required for staff to improve hospitality
and tourism sector performance.

Research objectives:

1. Determine required soft Skills for staff in the tourism and hospitality sector.
2. Determine the Soft Skills differences between tourism and Hospitality sector
from the perspectives of hotels and travel agencies managers.

Methodology:

2.1. Participants:Hotels and travel agencies managers were selected
randomly. A total of 295 questionnaires were distributed (190 hotel
managers(general managers, human resources, and training managers)
represented 64,4% from the total population and 105 travel agencies
managers represented 35.6% from the total population).
The participants are from Great Cairo and Sharm Elsheikh. Great Cairo
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concluded 10 hotels and 15 travel agencies while Sharm Elsheikh
concluded 25 hotels and 7 travel agencies.

2.2. The social skills scale: 27 items distributed on three
components. Core soft skills (items 1 to 8) describe essential skills
required to work in tourism and hospitality sector; special soft skills
subscale (items from 9 to 16) confirms the ability to solve problems in
workplace and to be flexible with colleagues. The managerial soft skills
subscale (items from 17 to 27) refers to organizational and negotiation
skills. The internal consistency calculated by Cronbach’s alpha for all
items was .929. alpha coefficients for subscales were .64, .65, and .94
respectively.

2.3. Design: Cross-sectional design was used in the study because of
its suitability for research motivation.
2.4. Procedures: IBM SPSS v. 20 was wused to analyze the

descriptive statistics and test the significant differences in soft skills
such as leadership, time management, and communication skills
required for staff working in hotels and travel agencies. LISREL
software 8.8 version was used to verify the CFA Three-model construct
validation in Egyptian Society. The goodness of fit for good CFA model
indices as RMSEA (value ranged from .05 to .08), GFI, NNFI, AGFI
(upper than or equal to .90), SRMR (nearby zero value), and X? (not
significant value).

2.5.Results:

2.5.1. Demographic  data  profile: Demographic  distribution of

participants performed by frequency as the following:

Table 2. demographic analysis of participants.

Tourism sector Frequencies Percentage
Hotels managers 190 64.4%

General managers 23 7.8%

Human resources 100 33.8%

managers

Training managers 67 22.6%
Travel agencies 105 35.6%
managers
Total 295 100%

Table (2) demonstrates that 100 respondents representing 33.8% of research sample
were human resources managers,67 respondents representing 22.6% were training
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managers,23 respondents representing 7.8% were general managers, while 105
respondents representing 35.6% of research sample were travel agencies managers.

2.5.2. Descriptive statistics: descriptive indices performed to describe soft
skills subscales, the results as the following:
Table 3. descriptive statistics of soft skills subscale.

) Core Special Managerial .
Indices skills SKills skils | Softskills
Mean 38.23 38.09 50.53 126.87
Weighted 4.78 4.76 4.59 4.69
mean
Median 39 39 53 131
Variance 6.62 5.70 35.84 100.82
Skewness -2.39 -1.72 -2.01 -1.95
Kurtosis 8.27 3.10 5.54 4.87

Table (3) indicates that the Core and Special skills were the same scores in weighted
means, which means that they are significant and basic skills for selecting and
recruiting candidates for working in hotels and travel agencies. Managerial skills are
the highest in the mean value ,which indicates that they are required skills for
promotions and competitive advantage . Managerial skills had an upper variance,
which means that there were inflated individual differences in organizational culture.

Construct validity of soft skills scale:

Confirmatory factor analysis (CFA) has been performed for the soft skills
construct. The maximum likelihood method was selected, and the three-factor
model was tested among the overall participants of hotels and travel agencies
managers. The goodness of fit indices is as the following:

Table 4. soft skills construct goodness of fit.

Index RMSEA X? GFlI NNFI SRMR AGFI

value 22 4767.5* .93 1 011 .92

The results showed that the model has the best fitting among GFI, NNFI, SRMR, and
AGFI. The factor item loadings are as the following:

Table 5. factor item loading for soft skills construct.

Item Std.
factor Items ) t-value
loadings error
1. Commitment -.007 .021 -.33
: 2. Hospitality 19 020 9.50
Core soft skills 3. Customer focus .32 .023 14.09
4. Effective communication .054 .020 2.79
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5. Teamwork .69 027  25.72
6. Passion towards work .65 026  25.02
7. Social responsibility .80 030 26.29
8. Environment consciousness 12 .020 6.28
9. work performance  during 61 021 2936
stress context

10. Effective performance 48 020 24.17

11. Problem-solving .70 021 33
Spemgl soft 12.Psychological Flexibility with 74 021 34.96

skills colleagues

13.emotional intelligence 45 020 22.20
14. learning skills .68 021  32.48
15. Patience with fussy tourists 48 020 23.68
16. Digital skills 57 020 27.70
17. Decision making .86 022  38.84
18. Employee motivation .88 021  42.67
19. Team care 76 020 37.73
20. Conflict management 87 020 42.36
Managerial 21.Time mar_1agement .68 020  34.09
soft skills 22. Leadgrghlp 81 020 39.73
23. Creativity A7 020 37.92
24. Organizational skills .66 020  32.98
25. Critical thinking 71 020 35.61
26. Negotiation skills .88 021  42.62
27. Strategic thinking 87 021  42.63

Core skills: the item factor loading of item no. 1 was shrunk because managers do not
care about commitment during the interview because commitment is an acquired habit
in workplace systems.

Special skills: it concluded psychological, digital, emotional, and behavioral practices.
Item factor loadings ranged from .45 to .74. It was mild loadings and normal skills as
required by competitiveness systems. The mild loadings of items reflect the importance
of Psychological Flexibility with colleagues and problem solving skills in hotels and
travel agencies.

Managerial skills: These contained organizational, leadership and Negotiation skills.
The item factor loadings ranged from .66 and .88, which are moderate and high
loadings. The higher loadings of items reflect that hotels and travel agencies require
managerial skills such as strategic and critical thinking to have competitive
consideration.
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2.5.3. Differences between hotels and travel agencies managers’ soft
skills:

An Independent sample t-test was used to test statistical differences between
hotels and travel agencies managers’ soft skills. The results as the following:

Table 6. differences between hotels and travel agencies managers in soft skills

subscales.

Components Tourism sector  n Mean  Std. t df Sig.
i travel agencies 105 38.12  2.87 157

Core skills Hotels 190 2850 169 ¥ 2P nNosig.
Special travel agencies 105 37.97  2.65 414 293 .000
skills Hotels 190 38.77 1.44 ' Sig.
Managerial = travel agencies 105 50.06  6.50 9 59 293 012
skills Hotels 190 51.66 4.38 ' Sig.
Soft skills  travel agencies 105 125.97 10.96 5 83 993 .005
overall Hotels 190 128.94 6.98 ' Sig.

There were statistically significant differences between hotels and travel agencies
managers in special skills, Managerial, and soft skills overall scores in favor of hotels.
The mean score for subscales as the following:

140
120
100
80
60
40

20

Core skills Special skills Managerial skills Soft skills overall

—=@==travel agent ==@==Hotels

Figure 1. the diagram of soft skills subscales achieved.

The diagram shows that soft skills differ from the perspectives of hotels and
travel agencies managers in special and managerial soft skills scores; this
means that hotels care about these skills during selecting and recruiting
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because of dealing with fussy customers and the multiple departments whose
goal is to satisfy tourists, but travel agencies have small numbers of
employees and limited departments. However, travel agencies care about core
soft skills to encourage teamwork and effective communication between
employees.

2.6. Discussion:

The results indicated that the core and special skills were the same scores in
weighted means. The core subscale was more increasing variance than special
skills. Soft skills differ from the perspectives of hotels and travel agencies
managers in special and managerial soft skills scores, this means that hotels
care about these skills during selecting and recruiting.

The study findings are consistent with Azizullah et al. (2014) who revealed
that hospitality skills require creative decision-making, flexibility in solving
problems, no matter how unexpected they are, finding positive ways to
accommodate customers’ problems, and offering management skills that
include positive and strategic thinking, saber thinking, and emotional
intelligence traits that seek to work with professional and ethical norms and
traditions and achieves the best leadership skills. Also, Singh and Jaykumar
(2019) asserted that the most important skills that improve job opportunities
are verbal and non-verbal communication skills and managerial skills such as
planning, organizing work, administrative creativity, and solving problems in
innovative ways.

Moreover, the study results indicate that travel agencies care about core
soft  skills, this finding aligns with Majid et al. (2012) who indicated that
employees such as tour leader , marketing manager and sales person who
communicate with customers and stakeholders need more soft skills than the
others in back office jobs like auditors and accountants.

Singh and Jaikumar (2019) noted that higher education is highly regarded
but creates a gap in providing employment opportunities for graduates.
Therefore, students are expected to develop soft skills that will help them
enhance their employment opportunities. The research  supported the
importance of soft skills inclusion in the tourism and hospitality industry.
Developing the personal skills is necessary for tourism and hospitality,
improving the services provided, and studying the methods through which
these skills can be developed. Educational institutions should focus on
developing students with soft skills such as communication, planning,
problem-solving, and leadership. Moreover, Hotels and Travel agencies
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should provide soft skills training for the new and current employees to
enhance the work environment and increase productivity.

Credit author statement: Mariam Samy contributed to the idea, reviewing,
and data collection, Mahmoud Salama contributed to the literature review and
methodology, and Mahmoud Moussa contributed to the conclusion and
psychological perspective effects and data analysis.

Conflict of interest: Authors have no conflicts of interest with the
organization or individuals to declare.

Informed consent: All procedures followed were following the ethical
standards of the responsible committee on human experimentation
(institutional and national) and the Helniski Declaration of 2013. Informed
consent was obtained from all participants to doing included in the study
orally.

Data availability: The raw data supporting the conclusion of this article will
be available upon request to the corresponding author.

Funding: The corresponding author acknowledged that the study has no
funding to declare.

ORCID:

Mahmoud Ahmed Salama (ORCID ID: 0000-0002-2570-0500)
Mahmoud Ali Moussa (ORCID ID: 0000-0002-5611-1792)

References:

Ali, M., Iragi, K. M., Rawat, A. S., & Mohammad, S. (2018). Role of Customer Service

Skills on Customer Satisfaction and Its Effects on Customer Loyalty in
Pakistan Banking Industry. South Asian Journal of Management Sciences,
12(2), 210-223

Almeida, F., & Buzady, Z. (2022). Development of Soft Skills Competencies Through The

Use of FLIGBY. Technology, Pedagogy and Education, 31(4), 417-430

Anderson, D. H., Munk, J. A. H., Young, K. R., Conley, L., & Caldarella, P. (2008).

Teaching Organizational Skills to Promote Academic Achievement in
Behaviorally Challenged Students. Teaching Exceptional Children, 40(4), 6-13

Arensdorf, J. R., & Andenoro, A. C. (2009) . Engaging Millennial Students in Leadership

Education. Educational Considerations, 37 (1)

Azizollah, A., Hajipour, R. & Mahdi, S.S. (2014). The Correlation between Justice and

Organizational Citizenship Behavior and Organizational Identity among Nurses.
Global Journal of Health Science, 6(6)

50



Journal of the Faculty of Tourism and Hotels-University of Sadat City, Vol. 7 Issue (1/1), June 2023

Boudreau, A., Rose, H., & Landine, J. (2022). Soft Skills in Ontario’s Post-Pandemic
Hospitality and Food Services Sector. a Report for The Hospitality Workers
Training Center

Fadhil, S. S., Ismail, R., & Alnoor, A. (2021). The Influence of Soft Skills on
Employability: a Case Study on Technology Industry Sector in Malaysia.
Interdisciplinary Journal of Information, Knowledge, and Management, 16,
255-283

Freiman, V., Godin, J., Larose, F., Léger, M., Chiasson, M., Volkanova, V., & Goulet, M.
J. (2016). Towards the Life-Long Continuum of Digital Competences:
Exploring Combination of Soft-Skills and Digital Skills Development. 11th
International Technology, Education and Development Conference, 9518-9527

Haselberger, D., Overhearer., A., Perez, E., Cinque, M , & Capasso , f. (2012). Mediating
Soft Skills at Higher Education Institutions, Handbook of ModEs Project.
Lifelong Learning Program.

Henrickson, L., Jephcote, W., & Comissiong, R. (2022). Soft Skills, Stories, and Self-
reflection: Applied Digital Storytelling for Self-branding. International Journal
of Research into New Media Tecnologies , 28(6)

Hurrell, S. A. (2016). Rethinking the Soft Skills Deficit Blame Game: Employers, Skills
Withdrawal, and The Reporting of Soft Skills Gaps. Human Relations, 69(3),
605-628 .

Jardim, J., Pereira, A., Vagos, P., Direito, I, & Galinha, S. (2022). The Soft Skills
Inventory:  Developmental Procedures and  Psychometric ~ Analysis.
Psychological Reports, 125(1), 620-648

Klein, C. R. (2009). What Do We Know about Interpersonal Skills? A meta-analytic
Examination of Antecedents, Outcomes, and The Efficacy of Training.
University of Central Florida, Electronic Theses and Dissertations, 2004-2019.
3950

Magalhdes, C., Aradjo, A., & Andrés Marques, I. (2022). Hotel Workers’ Perceptions on
Soft and Hard Skills in Porto, Portugal. Journal of Human Resources in
Hospitality & Tourism, 1(22)

Majid, S., Liming, Z., Tong, S., & Raihana, S .(2012). Importance of Soft Skills for
Education and Career Success. International Journal for Cross-Disciplinary
Subjects in Education, 2 (2)

Makri, A., & Vlachopoulos, D. (2019). Professional Development for School Leaders: A
Focus on Soft and Digital Skills . Edulearn19 Proceedings, 6200-6209

Mishra, K. (2014). Employability Skills That Recruiters Demand. IUP Journal of Soft
Skills, 8 (3)

51



Journal of the Faculty of Tourism and Hotels-University of Sadat City, Vol. 7 Issue (1/1), June 2023

Moussa, M. A. (2021, January). Assessing the Construct and Convergent Validity of Trait

Meta-mood Scale among Suez Canal University Students during Corona
Pandemic. Journal of Faculty of Education in Ismailia, 2 (49) , 19- 32.

Rao, M. S. (2014). Enhancing Employability in Engineering and Management Students

Through Soft Skills. Industrial and Commercial Training, 46(1), 42-48

Sani, R. (2019). Demand for Soft Skills in The Workplace. New Straits Times
Shabir, S., & Sharma, R. (2019). Role of Soft Skills in Tourism Industry in Saudi Arabia.

International Journal of Engineering and Management Research, 9

Sharma, S., & Singh, V. (2020). Soft Skills in Tourism-A Case Study of Tourism

Management Graduates. International Journal of Research and Analytical
Reviews, 7(1), 430-437

Silva, R., Soares, G., Pataco, T., Oliveira, M., Silva, S., & Silva, C. (2022, May).

Describing Skills in Hotel Management Syllabi: A View from The Field.
International Conference on Tourism Research, 15(1), 405-414

Singh, A., & Jaykumar, P. (2019). On The Road to Consensus: Key Soft Skills Required

for Youth Employment in The Service Sector. WorldWide Hospitality and
Tourism Themes, 11(1)

Stek, K. (2022). A Soft Skills Experiment in An Industrial Engineering and Management

Academic Course: A Demonstration of How to Develop Soft Skills. Training
Engineering Students for Modern Technological Advancement, (pp. 20-49). IGI
Global

Succi, C. (2019). Are You Ready to Find a job? Ranking of A list of Soft Skills to

Enhance Graduates' Employability. International Journal of Human Resources
Development and Management, 19(3), 281-297

Vaari, A. (2015). Flexibility in The Core of Effective Leadership. Master’s Thesis. Industrial

Management. Oulu University of Applied Sciences

Vasanthakumari, S. (2019). Soft Skills and Its Application in Workplace. World Journal of

Advanced Research and Reviews, 3(2), 066-072

Vasilieva, E. (2022). Research on The Level of Soft Skills of The Digital Generation.

Digitalization of Society, Economics and Management (pp. 361-376). Springer,
Cham .

Weber, M.R., Lee, J. and Crawford, A. (2020). A Suggested Best Practice for Enhancing

Performance of Soft Skills with Entry-level Hospitality Managers. Anatolia, 31
(2),1-12

52



Journal of the Faculty of Tourism and Hotels-University of Sadat City, Vol. 7 Issue (1/1), June 2023

AALESIL) Al 10papaal) B Agag G (Ally bl g Uil des Ul clgall 2l

Al 2ead 3 gana 2 (4 9a Sle 3 gana S S b a0
Gl 5l and G il Ao aud Apalund) il ) aud
Galall 5 dabual) 4< dp il A0S Galall 5 dabual 4<
o geal) 3L daala oo gl 3L daalas o gl 3L8 dmala
roadla

Go waall amg LB Elol paea B Jldll oY) sl dauli] Cllge b declll Gl
Lee Ul cjlgall aaan ) Ganll Gangag o cblgal) ol Gl A cpayal) olol 8 8sad Jaall Cilaial
O DAY aaaty L Aseal SSY) Chlgall auliy saae (b Al asbiad) elhi Jeall diglladl)
Gndey dabudl CISHE Gae Sl dgay o Sl glladlly abidl g Uadll dsglladll decll) @lgal
ey S Halall Galdll Graeg daluddl QIS Gpae 5o 28 205 (e ) die eSS L 3aludl)
Gl$d (52 e il Laiy dball aas 0 PTEE Jia e gag (V) GaL (5raae 220 &l Cus Gl
gl oy calias dee W) @lead) o ) mln clal L% ¥o,6 Jie L sy (105) 4alud)
CASHE (Gae ki dgay e elldy )Y @hleally Lalall hleals Bl Lo Badll ¢ Uadlly alocd)
G\ g e cpanlly LAY ol el s3gn 23 oLl o ey 1aag 3L (gyas dalid)
Bgpwms Al agis . Guilasall O Jladll dealilly eleall Jaadl goniil daula) clgalls daloud)
bl glaall 4 Jeall 2P declll @ljlgall GOl ng iy @alidlly dabud) GliSy dalea alaial

5Ll llgay Sl dag Jadaailly el gill illge Jia Bidlly

)Y Gllgall ¢ aadly dalidl cV IS, ¢ 3atall ¢dac Wl el jlgadl sddlal) calalst)
IS Chlgall ¢ jaudly dal; 543 )

53



