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Abstract 
This research studied a number of media releases 

issued by public and private bodies in the Kingdom of 
Saudi Arabia, and presented the methods of writing them, 
the language used in them, the formal aspects of the data, 
and the areas of agreement and difference between the 
bodies in their formulation of them. It followed the 
deductive and descriptive approach, and presented the 
types of press releases and the areas of difference. Among 
them, and comparing them to what is written about them 
in public relations books written in the English language, 
as well as to data terminology, and giving preference to the 
term (media). The research also concluded that press 
releases - according to the models studied - do not have 
specific agreed-upon controls, but rather each party 
adopts what it sees, It is part of journalistic writing, which 
is characterized by characteristics of the formulation of 
news, announcements, and official speeches. The research 
concluded with a number of results and recommendations, 
including the necessity of careful selection of verbs, 
according to the type of event about which the statement is 
issued, and to specify unified elements for the formulation 
of statements, so that it is easier Teaching it to its creator, 
and receiving it to its audience. It also concluded with 
notes related to the wording from a linguistic standpoint, 
such as the inappropriate use of the term (responsible 
source), and the importance of paying attention to 

linguistic and spelling errors and checking them. 
Keywords: data, public relations, journalism, 

editing. 
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 انًُبرج الدذروسخ:
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 تمهيذ:

 

Political public 
relations

                                                           
(1) (Foster, 2005, p. 99) (Ozgun & Broekel, 2022, p. 27) 
(2) (Catenaccio, March 2008, p. 9) 
(3) (Aronson, Spetner, & Ames, 2007, p. 13) 
(4) (Reinemann, 2014, p. 245) 
(5) (Theaker, 2004) 
(6) (Ozgun & Broekel, 2022, p. 25) 
(7) (Catenaccio, March 2008, p. 11) 
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 يصطهحبد انجيبٌ:

Press releaseNews release

media release
news release 

Ivy Lee

media 
release

                                                           
(1) (Aronson, Spetner, & Ames, 2007, p. 13) 
(2) (Heath, 2013, p. 560) 
(3) (Marsh, Guth, & Short, 2018, p. 118) 
(4) (Eggensperger & Salvatore, 2022, p. 50) 
(5) (Eggensperger & Salvatore, 2022, p. 51) 
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 أَىاع انجيبَبد:
news release

feautre release

Advancestory
Cover release

Follow up release
announcement

feature story
Hybrid story
                                                           

(1) (Heath, 2013, p. 560) 

( )  

(3) (Marsh, Guth, & Short, 2018, p. 118) 
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 وسبئم عرض انجيبَبد الإعلاييخ:

 

                                                           
(1) (Choi, 2012, p. 422) 
(2) (Zappala & Carden, 2004, p. 108) 
(3) (Smith, 2005, p. 192) 
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 رىقيذ انجيبَبد:

 كيف ركزت انجيبَبد الإعلاييخ:

genres
advertisingNews

 
                                                           

  

(2) (Catenaccio, March 2008, p. 14) 
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- 

-  
-  

 
 صيبغخ انجيبٌ الإعلايي:

inverted 
pyramid

                                                           
(1) (Eggensperger & Salvatore, 2022, p. 52) 
(2) (Eggensperger & Salvatore, 2022, p. 54) 
(3) (Aronson, Spetner, & Ames, 2007, p. 14) 
(4) (Zappala & Carden, 2004, p. 113) 
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trustwothiness

                                                           

  

(2) (Eggensperger & Salvatore, 2022, p. 55) 

  

  

  

(6) (Edelman, 2002, p. 209) 
(7) (Ozgun & Broekel, 2022, p. 28) 
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 عُبصر انجيبٌ انصحفي:

 في أعهى صفحخ انجيبٌ:
-  

- 

FOR EMMIDIATE RELEASE
EMBARGOED FOR RELEASE

Caps
 

                                                           
(1) (Marsh, Guth, & Short, 2018, p. 121) 
(2) (Foster, 2005, p. 102) 
(3) (Eggensperger & Salvatore, 2022, p. 56) 
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- 

 
- 

 
- 

 
- 

                                                           
(1) (Eggensperger & Salvatore, 2022, p. 57) 
(2) (Eggensperger & Salvatore, 2022, p. 56) 
(3) (Zappala & Carden, 2004, p. 108) 
(4) (Eggensperger & Salvatore, 2022, p. 56) 
(5) (Eggensperger & Salvatore, 2022, p. 56) 
(6) (Foster, 2005, p. 118) 
(7) (Marsh, Guth, & Short, 2018, p. 123) 
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- 

 
- lead

 
- 

 
- Body

 
- Qoute

                                                           
(1) (Zappala & Carden, 2004, p. 108) 
(2) (Eggensperger & Salvatore, 2022, p. 56) 
(3) (Foster, 2005, p. 102) 
(4) (Eggensperger & Salvatore, 2022, p. 57) 
(5) (Foster, 2005, p. 102) 



 وانشكم الأسهىة في دراسخ وخبصخ حكىييخ جهبد يٍ صبدرح نمبرج انرسميخ الإعلاييخ انجيبَبد

 
 

.
 

 .( ) 
 

- Poilerplate

 
- End notation

###

 
- 

 

                                                           
(1) (Eggensperger & Salvatore, 2022, p. 57) 
(2) (Marsh, Guth, & Short, 2018, p. 124) 
(3) (Eggensperger & Salvatore, 2022, p. 57) 
(4) (Zappala & Carden, 2004, p. 113) 
(5) (Eggensperger & Salvatore, 2022, p. 57) 
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 رىجيهبد عبيخ ممب يرد في أسبنيت انجيبَبد الإعلاييخ:

spokeperson

 يىضىعبد انجيبَبد الإعلاييخ:

                                                           
(1) (Marsh, Guth, & Short, 2018, p. 125) 
(2) (Foster, 2005, p. 102) 
(3) (Dunn, 1999, p. 53) 
(4) (Foster, 2005, p. 105) 
(5) (Zappala & Carden, 2004, p. 114) 
(6) (Zappala & Carden, 2004, p. 117) 
(7) (Dunn, 1999, p. 42) 
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Announcement Release  
 

Spot News Releases  Announcement 
release

 

.

:
:

.
..

                                                           
(1) (Newsom & Jim , 2008, p. 188) 
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(1) (Newsom & Jim , 2008, p. 189) 
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 
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. 

 انزحهيم وانُزبئج

 الجهبد الحكىييخ:

                                                           
(1) (Newsom & Jim , 2008, p. 189) 
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 الجهبد الخبصخ:
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 انزحهيم انعبو نجيبَبد الجهبد انعبيخ والخبصخ:
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 انُزبئج وانزىصيبد:

- 
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