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in this study, the’ Researchers addressed the relatlonshlp of the dlmensmns of

Guerrilla advertising to Attltude towards the brand by applying- to cuetomers of

food manufactured in Egypt_
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- For coitecting the date the survey'list wae designed, and the Researchers used
~the online survey, made avallabfe to a wide audtence -of potential participants,
and was directed to customers of ‘processed food" in Egypt specuﬂcally from

19/12/2020 until 31/1/2021. ‘

To analyze the primary data of the study, the SPSS V26 stattstrca[ program was
used fo enter the primary data and analyze the study hypotheses, with a sample .
size of 384 individuais. .

The results of the statistical analysis showed a. etatistically sngntf cant correlation
(Med:um strength) between the dimensions of the study (Novelty, Relevance,
aesthetics, humor, ctanty, surprise, emottonal arousal ) through on Attitude
towards the brand of foodstuffs manufactured in Egypt under study, Where a8
'functnon carne statrstrcalty at the Ievef of mdicetlon (0 01), as the.resuits of the
‘ current study found that there is a moral effect of the d:mensmns of ‘guerrilla
advertising (Emotlonal Arousal, Clarity, Relevance ) on the Attltude towards the-
brand, and there is no effect important of (Novelty, aesthetics, homor. sorprise)
on Attitude towards the ‘brand. 7 ;

Keywords: guerrilla advertising, consumer responses :
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