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Figure 1: game advertising conceptual framework
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Table 1: Dimensions of game brand congruity

Dimensions Definition

Functional Congruity It occurs when the product category being promoted is a central object

within the advergame.

lifestyle Congruity This dimension is related to the relationship between the lifestyle of the
player and the lifestyle that the player associates with the product or brand

being promoted in an advergame.

Image Congruity It occurs when brand image is found to be related to the image of the
game
Advertising Congruity This dimension is related to the perceptions of the player on the

appropriateness of the brand being promoted within an advergame.
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