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Abstract
This research paper aims to identify the determinants that affect the behavioral transformation of

customer bank customers towards the use/ non —use of banking services applications via mobile
phone, and also to reveal the directions of adopted/ non —adopted customers to use these applications
to determine the factors that enhance bank banks' ability to expand The base of the adopted customers
for its use, in addition to examining the obstacles to adopting the applications of banking services via
mobile phone, and finally this research paper aims to help the banking sector better understand the
needs and aspirations of its customers in order to formulate and apply flexible and advanced marketing
strategies to keep pace with successive environmental changes, especially technological.

key words: Technological creativity, banking services, behavioral transformation of
customers
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