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Abstract

SOCIAL MEDIA AND SOCIAL RESEARCH
THE ETHICS
ETHICAL GUIDELINES

Nahed Saleh

This Paper deals with one of the most important dimensions of social media
research ethics: The ethical guidelines.

Starting by definitions of internet research, social media research,
and internet research ethics, and reviewing the internet research ethics
history, the paper tries to answer these questions: why avocation of ethical
guidelines rather than ethical codes? What is the impact of this on the
structure, Function, and application on the internet researcher responsibility
to ensure an ethical approach is taken to different stages of research?
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