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Abstract

This research aims to study the relationship between electronic marketing orientation and
Value co-creation in business markets (B2B). The study was applied to the business markets
sector, especially to companies working in advertising industry and marketing research in
Egypt. The number of these companies was 197, the sample size was 131, and the number of
responses that were subjected to statistical analysis was 98. The data were collected from these
companies through a survey based on five-point Likert scale, and the variables were measured
based on special measurement elements for each variable that were extracted from previous
studies. The results of the study showed that there is a statistically significant relationship
between each of the Philosophical components, Initiation activities, Implementation activities,
and electronic marketing adoption and Value co-creation. That is, value co-creation is affected
by electronic marketing orientation. In light of this result, some recommendations were
presented to companies to be electronic marketing oriented and achieve Value co-creation.
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