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The effect of children's cartoons in the motion advertisement on product marketing
The research deals with animated cartoons for children in motion advertising and
explains the concept of marketing and its connection with optimal ways to satisfy the
needs and desires in a competitive and profitable manner with the successful marketing
management to make appropriate efforts to achieve an exchange of its products with
prospective markets.
The research also shows the difference between common confusion between marketing

and advertising, as they are seen as two sides of the same coin, although there are
some points of agreement or similarity between them, but this does not negate the
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existence of points of difference as well. It explains what marketing is not propaganda,
and how propaganda cannot perform the role of marketing, as it exposes research to
marketing tools, to achieve marketing goals. The most important contributions to modern
marketing and helping companies to see the importance of changing perceptions from
product focus to market and customer focus.

The research presents models of animated cartoons for children as it is the thing that
attracts their attention in anything, whether on clothes, bags, food products, or
advertisements on television or on social media, especially if they are known to them.
Where the use of the target cartoon characters known to them in advertisements,
especially healthy food advertisements, it will be profitable for the production of the
company and also beneficial to the child.
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o William M. O’Barr, an article named (Children and Advertising), Advertising & Society
Review, Advertising Educational Foundation, VVolume 9, Issue 4, 2008
o https://www.cbsnews.com/news/resources-marketing-to-kids/
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o https://www.apa.org/pubs/info/reports/advertising-children
o https://raisingchildren.net.au/toddlers/play-learning/screen-time-media/advertising-
children
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o https://metro.co.uk/2019/08/17/kelloggs-corn-flakes-invented-stop-masturbation-
10587364/

o http://www.adclassix.com/a5/39kelloggscornflakes2.html

o https://www.forbes.com/sites/priceonomics/2016/05/17/the-surprising-reason-why-dr-
john-harvey-kellogg-invented-corn-flakes/?sh=361ab2706997

o https://www.kelloggs.com/en_US/products/kellogg-s-corn-flakes-cereal-product.html
o https://www.metv.com/stories/6-cereals-from-our-childhood-that-got-rid-of-the-word-
sugar

o J. Michael McGinnis, Jennifer Appleton Gootman, Vivica I. Kraak, Food Marketingto
Children and Youth ( threat or opportunity ?), Institute of Medicine, The national academic press,
2005.

o https://jandonline.org/article/S2212-2672(16)31034-6/fulltext

o https://graphicmama.com/blog/mascots-in-advertising-campaigns/

o https://www.youtube.com/watch?v=_CssLDkbgbo

o https://www.youtube.com/watch?v=CSVee9WvaTQ&t=30s

o https://www.youtube.com/watch?v=Asinhzg9XVc

. Christopher Hart, Modern Cartooning “ Essential Techniques for drawing Today’s
popular cartoons”, Watson-Guptill publications, New York, 2013.

o https://www.youtube.com/watch?v=b6PIRLDnOjs
o https://www.youtube.com/watch?v=NVFfGpW8faw

° https://www.youtube.com/watch?v=jpJPl T2MIw&list=PL -
aJwLFZfwd6CIZHG15W7r8cjl6BfrAg&index=1
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