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intention to accept mobile marketing and
attitude toward mobile marketing, using
a sample of 401 customers of the mobile
marketing providers in Dakahlia. Pearson
correlation coefficient was used in order
to determine the correlation between
study variables, result in a significant
positive relationship between these
variables. Path analysis was used to test
the direct and indirect effects of
Perceived utility dimensions on intention
to accept mobile marketing when attitude
toward mobile marketing was used as a
mediator variable. Results demonstrated
that both perceived information utility
and perceived entertainment utility have
a dgnificant positive effect on the
intention to accept mobile marketing. It
turned out that the effect of Perceived
utility dimensions (information,
entertainment, and money) on the
intention to accept mobile marketing
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Abstract:
This study aims to investigate
the causative relations  between

Perceived  utility dimensions and
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