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Abstract

This research aims to analyze some factors of customer loyalty in
service sector with the application of Saudi Arabian Airlines, which is
known by "Al-Saudia". Also, it identifies the statistical significance of
the correlations among the factors of price, switching cost to other |
competitors and customer satisfaction (as independent variables) with
the Attitudinal & behavioral loyalty (as dependént variables). The
analysis of the research shows the following:

» Evidence of statistically significant variables for the three
significance on general loyalty (R = 0.628) and (Rz 0.394).

. » Evidence of statistical significance for each of the switching costs
and satisfaction influence behavioral loyalty (R = 0.662) and (R*=
0.439), while not proven for the price.

» Evidence of statistical significance of the three elements W1th the
general loyalty of customers (R = 0.70) and (R” = 0.49). _

This model could explains 49% of general loyalty, 43.9% of
behavioral loyalty, 39.4% of attitudinal loyalty.
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