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Abstract:

This research aimed to investigate the relationship between integrated marketing
communications through social media and financial knowledge, a study applied to customers
of banks in Egypt.

An analytical model is developed as a guideline to test the relationship between
integrated marketing communications through social media and financial knowledge. In
order to collect primary data, a questionnaire is designed using the Google Drive form, and
directed to bank customers through Online Survey. The SPSS is used to process the primary
data, PLS is used to access the results of the study. Sample type is stratified random, Sample
size is (433), the valid questionnaires are (398) they are the ones who deal with banks, and
the number of those who do not deal with banks is (35).

The findings show that there is a significant positive effect of the integrated
marketing communications through social media on financial knowledge of the customers of
banks in Egypt.
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