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content/uploads/2013/03/SMM-Standard-Definitions  DAA v4.pdf
®) Don w. Stacks and Shannon a. Bowen: dictionary of public
relations measurement and research, third edition, _institute for
public relations ,2013, p14 &19

@ Taral Patel : 10 Methods to Measure the Success of a PR
Campaign,2017

Available at https://www.prmention.com/blog/10-methods-to-
measure-the-impact-of-pr-campaign/

¥aq



http://www.instituteforpr.org/wp-content/uploads/2003_AVE1.pdf
http://www.instituteforpr.org/wp-content/uploads/2003_AVE1.pdf
http://www.smmstandards.com/wp-content/uploads/2013/03/SMM-Standard-Definitions_DAA_v4.pdf
http://www.smmstandards.com/wp-content/uploads/2013/03/SMM-Standard-Definitions_DAA_v4.pdf
https://www.prmention.com/blog/author/taralp/
https://www.prmention.com/blog/10-methods-to-measure-the-impact-of-pr-campaign/
https://www.prmention.com/blog/10-methods-to-measure-the-impact-of-pr-campaign/

iyplozias V) Sl ol SBNAI g8 15 o BLSailg dalall BN sl ddeb ol pylas

Gy YY) Jilurg b gl Al Al e e3Y) A pgd condl
{(Nopportunity to see’ (OTS) ;ua il pa ks i p
Opinion and advocacy auililly iyl Lesly
el e diagial) jagan) G (nbse G Ao malidl 5,08
Ladad) clBMal) &l gl A
Flug gl Enalal) A dalal) clideil) JMA Ga aulilly @il S a4
Jla i i) o clibel) gl (Geualill g dIiy claa Ciaua) Al a3 Y)
sty Majey | clbsiladly Giatigny o puby g clishiy cligial)
ol b gadi Y Lunliall (e ToOne or Sentiment  Lsadd) g 5l
JIly Lagaladia) oy Cua dpadle ) dglaiil) Lgde i Al aulilly ol 1) da
L5alal) g ol Lad g
Engagement on gelosiall o%¥l Jilwy glo Jolasll :Luold
Social Media

@ Don w. Stacks and Shannon a. Bowen :dictionary of public
relations measurement and research , third edition,_institute for
public relations ,2013,p.14

) David Michaelson and Don W. Stacks (2011) Standardization in
Public Relations Measurement and Evaluation, Public Relations
Journal Vol. 5, No. 2, Available at
http://prjournal.instituteforpr.org/wpcontent/uploads/Standardization
.pdfp.12

(?)_Kabucua, J. M., Oriaso, S. O. &Kiambati, K. K. (2016). L:iking
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