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A QUESTIONNAIRE   FOR  TOURISTS  IN Siwa

This questionnaire is used only in purposes of scientific 

research: 

1-Nationality?............................................. 

2-Gender?    a-Male            b-Female 

(More than 60 years)    (60 40 40 20)  3-Age?  

( Less than 20 years)  

4-Social Status? A-Single          b-Married       c-

Divorce              d-Widow

5-Labor status? a-Student               b-Employ                      

c-Businessman   d-Professional/Technician                            

e-Others………………

6-Education?a-Illiterate                   b-  Qualified 

average and above average 

 c-graduate degree                           d-post graduate 

7-Monthly Income Average? a-Less than 3000 $        

b-3000>4000 $         c-4000>5000$         

d-  More than 5000 $ 

8-How come to Egypt? 

a-By air               b-By sea               c-By land 

9-What place you intend to go……………………….. 

10-Does  your trip include other town?  

a-Yes                               b-No 

11-If yes, please name the town……………………….. 

-How many days will you stay in It ……………………

12-What kind of media affected your choice of Siwa? 

a-Through travel agencies      b-Brochures and flyers        

c-Satellite channels and Internet                       d-

Friends or relatives who visited this area before 

13-During your visit were you? 

A-alone              b-with your family or friends           

c- Organization of trips

14- Is there a purpose other medical tourism 

detail………… 
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15- your accommodation ? a-hotel     b-tourist village      

c-Bedouin houses 

16-No .of nights in Siwa ……………………………….  

17--How often do you visit this Area?

a-Once        b-Twice         c-More than two times 

18-Do you intend to visit siwa again? (yes)– (No) Please 

state the main reason …………………………………… 

……………………………………………………………

…… 

19-Describe your satisfaction regarding your visit:

Not

satisfaction 

Quite

satisfaction 
Good v.good Excellent Services 

     Accommodation 

     Roads 

     Food 

     Entertainment 

and recreation 

     Security and 

stability 

     General  

behavior of  

citizen 

     Environment 

cleanliness 

     The general 

impression 

about medical 

tourism 
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20-What are the problems of medical tourism in 

Siwa(from your opinion)  

……………………………………………………………

……………………………………………………………

……………………………

21- Features and characteristics of medical tourism in 

Siwa (from your  opinion)

……………………………………………………………

…………………………………… 
22- What are your suggestions for the development of 

medical tourism in Siwa? 
 

Suggestions for tourist resorts: 

……………………………………………………………

Suggestions on the environment: 
……………………………………………………………

……………………………………………………………

………………………… 
Suggestions for the exploitation of therapeutic 

ingredients: 
……………………………………………………………

…………………………………… 
        Thank you for co- operations 

 

 



57 

 

 

 

 

 

 

 

 

. 

 

 

 

 

 

 

1- Abeles,A. and   Kipnis,v., 1998, Bioclimatology And 

Balneology In Dermatology: A Dead Sea Perspective, New 

York.

2- Butler, R. and pearce, D., 1995, Change in Tourism: 

people, places, processes, London.  



58 

 

3-Charles,R. and Brent,R., 2008,Tourism: Principles, 

Practices  and Philosophies, New Jersey. 

4- Christie.R.M., 1998, Tourism: The International Business 

, Prentice, Hall, Inc, New York.

5-Huffadine, M.,2000,Resort Design, Planning, Architecture 

, and Interiors ,Mc Grow .Hill, New York.

6-Mathieson, A., and Wall. G., 1998, Tourism: Economic, 

Physical And  Social  Impact, Longman, Inc, New York.

7- Oliver, J.E, 1981,Climatology, selected applications, 

London. 

8- Philip, L., 2005, Tourist  Behaviour: Themes And 

Conceptual Schemes Inc, New York.

9- Robinson, H., 1976, A Geography of  Tourism, London .

10- Routh, H. and Bhonic, K., 1996, Basic Tenets of  

Mineral Water A Glossary of Concepts  Relating to 

Balneology, Mineral Water And the SPA, Inc, New York.

11-Roy,C. and  Laura,J ., 2009 , Tourism : The Business Of 

Travel, New York. 

12- World Tourism Organization, (UNWTO). 

13- Young, G., 1973, Tourism: Biessing or Blight? Hazell 

Watson And Viney, New York.  

 

 


