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Cognitive and Emotional Motives for Online Shoppers
to ‘Follow’ Brand Pages on Social Networking Sites
Abstract
Brands often use social networking sites (SNS) to reach new
customers and connect with existing customers; however, the
motives of social media users to ‘follow’ brands’ social media
pages and interact with their content remain unclear. This study
focuses on the factors that motivate customers to ‘follow’ brands’
pages on social networking sites— specifically Facebook. The
study aims to find out whether online shoppers' tendencies to
"follow" brands’ Facebook pages arise primarily from their
emotional or cognitive motives. This study therefore proposes a
model based on cognitive and emotional motives concept and the
theoretical framework of Uses and Gratifications. An online
survey was conducted, 198 university students, who had
previously shopped online, participated in this study. The results
show a positive relationship between cognitive motives and

‘following’ brands’ pages on Facebook.

Keywords: Cognitive motives, Emotional motives, Uses and

Gratifications, Facebook, Follow
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