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Abstraet
This paper deals with one aspect of the marketing process in the Egyptian
market for cars and this aspect is a relationship established for the new car
buyer's decision before the Egyptian acquisition of this car, have reached
a researcher from the literature review marketing to Arab and foreign that
a variety of demographic characteristics related to the impact of countries of
origin to buy, has been identified by the researcher based on previous
studies (age - income - rehabilitation science), so the researcher tested three
hypotheses for research, based on the rule of the Egyptian buyer when
buying a car ride on the new technological advances for the country of
origin, and the quality of their products, and the right price was reached by
During the field study, ‘which applied in Cairo - a set of conclusions and
implications which are such that there is no effect largely to the age and
income qualified buyer to purchase the decision was in light of these
findings suggest a number of recommendations, and future studies to enrich

the Egyptian thought-Market.
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