
 
 
 

 الشرائً والسلىك المنتجات تبيين بين العلاقة
 المصري المجتمع فً للمستهلل

 دراسة تطبيقيه 
 
 

 

 

 

 * شلبي محمد المنعم عبد د. سهً

انببلكتتا انةي دتتا   –. أستتذ م اعتت دا ة الأع الدبتت ع  ط اةتتا مديتتا   نباة تتا انب تتىلأع      د. سهه ع د ههم عم ههمد  لب ههم  هه      

 –لأأس انبت ع انبةيفتي    –انعةى ةا . والاهذب ا ت انيحثدا في " انخااع انذعتىةيي  

أثتي انبلقتي ت حد تا وست لن ان  تي       –أثي نبط انيدت  ع دلتا انبعتيىندا الااذب ددتا     

 . ط اةا   ه  " 4102دلا تقىةت ان  خب س ا 
 . 

E-mail: SOHA.SHALABI@YAHOO.COM 

 

mailto:SOHA.SHALABI@YAHOO.COM


 

 

 

 

 

.

 

.

  

 

 



 

 

Abstract: 
The study aimed to search the effect of the indications on the purchasing 

decision of the female and male, as well as the content and content of the data 

and its effect on the decision. In this sense, the researcher formulated three 

hypotheses and investigated the customers of the goods of the commercial 

centers, which resulted in the most important results which we review a quick 

summary of the following: 

It is clear from the results of the first hypothesis that discussed the relationship 

between the identification and purchasing behavior of customers in Egyptian 

society, the validity of the hypothesis, which means that the identification is an 

important tool for the institution to transfer its goods to the consumer 

convincingly and through it to broadcast information that generates confidence 

in the consumer especially because of the impact of the identification in The 

formation of these behaviors and then companies can use the identification as 

an influential factor on the behavior of purchase and generate satisfaction and 

retain customers, especially in the intense competition in markets that require 

confidence and meet the needs and distance from commercial fraud by 

providing correct data on the product or products . 

This means that the clarification has an effect and a positive relationship with 

the purchasing behavior, especially with regard to providing information and 

data that affect the companies to make purchasing decisions in the consumer 

when providing data on the benefits expected to be achieved as a result of 

consumer access to that commodity and specifications different from the 

competing goods and quality, To protect the consumer against any risks 

associated with the commodity through the identification. 

On the level of the relationship between the content and content of the 

identification and purchasing behavior in the Egyptian society, it has its 

significance, as the consumer seeks in his behavior buyers to see the 

specifications of the product and all the related data and information, Valtibip 

contributes to provide information related to the needs of customers and 

contribute to their conviction and awareness For such information in proportion 

to their needs. 

On the variable level, the study found that there were differences between men 

and women with regard to the difference. The results showed that the 

differences in favor of females, which means that the females have tendencies 

towards reading the indications and attention to it, which shows that female 

behavior in the Egyptian society Affected by hyperventilation before making 

the purchase. 
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