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Summary: 

The current study aimed to identify the framing of American 
newspapers' websites for the trade war between the United States 
and China, and the sample of the study is represented in all issues 
issued from websites (New York Times, Huffington Post) during 
the period from March 2018 to June 2019, following the industrial 
week method , Where one day is chosen representing the whole 
week after choosing the first random day 

 The results of the study concluded: 

 The results of the study refer to the media frameworks used to 
deal with the trade war, as the data indicate that the economic 
results came in the first place with a rate of 18.5%, in the second 
place the conflict by 15.9%, in the third place the liability by 
11.1%, and in the fourth place the thefts of intellectual property 
rights by 10.3% And in the fifth order, economic power by 9.9%, 
in the sixth rank, espionage by 8.9%, and in the seventh rank, 
world leadership, agreement and dialogue, 8.6%, and in eighth 
place, digital piracy by 8.2%. 

 The results of the study indicated the framing strategies used, as 
the data indicate that the attack strategy came in the first place 
with a rate of 23.9%, in the second order the generalization 
strategy by 14.4%, in the third place the substitution and 
substitution strategy by 14.2%, and in the fourth order the 
amplification strategy by 13.2%, and in the order Fifthly, defense 
strategy by 13.1%, and intellectual property theft by 12.0%, in 
sixth place, strategy of stereotypes by 9.2%. 

 The results of the study indicated the trends of journalistic 
treatment and their compatibility with the directions of the US 
administration, as the data indicate that balanced trends came in 
the first place with a rate of 38.3%, and in the second place there 
were trends opposing the US administration by 31.8%, and in the 
third place trends biased towards the US administration by 
31.8%. 
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 % ك اىَىاقغ

 New York Times 893 8..3%ٍىقغ 

 Huffington Post .19 8..1%يىقع 

 %111 318 اىَجَىع
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New York Times
Huffington Post

 انًىاقع

 

كم ـــــانش
 انصحفي

 New Yorkيىقع 

Times 
 Huffingtonيىقع 

Post 
 انًجًىع انكهي

 % ك % ك % ك

 %1.19 1.1 %19.8 31 %13.3 .8 خثر

 %88.1 8.3 88.9 1.9 9..8 1.8 ذقرَر

 %1.11 181 %18.3 83 %11.1 .1 ذحقُق

 %8.18 119 %18.1 8. %18.1 3. حىار صحفٍ

 %1.1 .. %..9 1. %..8 .1 ػَىد

 %3.1 1. %..3 11 %11.1 1. قصح إخثارَح

 %3.1 11 %1.1 1 %..3 11 مارَناذُر

 %111 318 %111 19. %111 893 الإجًبني
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York Times 

يىقع 
Huffington 

Post 

 انًجًىع انكهي

 % ك % ك % ك

قطغ غُار اىطائراخ، 
 اىسُاراخ

.. 11.1 13 1..3 111 18.1 

الاجهزج 
اىطثُح،اىريفزَىّاخ 

 اىَسطحح
111 3..1 11 1..8 111 19.1 

ىحٌ اىخْزَر، اىفىامٔ 
 واىَنسراخ

33 33.1 118 3..1 191 38.. 

الاقَار اىصْاػُح 
 والاسيحح

.1 13.1 .3 13.. 113 13.. 

 13.1 1.8 ..13 88 18.1 81 اىصية و الأىىٍُْىً

 18.1 111 ...1 65 11.1 46 فىه اىصىَا

 %155 515 %155 415 %111 893 الاجًبني
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 انًىاقع

 

 

 انقطبعبث

 New Yorkيىقع 

Times 
 Huffingtonيىقع 

Post 
 انًجًىع انكهي

 % ك % ك % ك

 %1445 325 %8..8 138 %81.. ..1 اىَْى الاقرصادٌ

 %5414 115 %18.. 1. %.1.1 13 اىصادراخ 

 %542 65 %1.9 39 %..9 83 اىزراػح

اىصْاػاخ 
 اىرحىَيُح

11 1.1.% 13 3.1.% 122 5414% 

 %2415 155 %1.19 31 %8.19 88 ٍثُؼاخ اىرجزئح

 %143 25 %1.3 9 %..1 11 اىرشغُو 

 %155 515 %155 415 %111 893 الإجًبني
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 5555  5.55 154 5555 

 1155  1.54 415 1.51 
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 انًىاقع
 

 يصبدر 
 انًعهىيبث

 New Yorkيىقع 
Times 

يىقع 
Huffington 

Post 

 انًجًىع انكهي

 % ك % ك % ك

 11.8 .3 1.9 25 11.8 41 انبيج الأبيض 

 ..13 113 ..18 56 11.1 46 يجهس انُىاة 

 13.9 .11 11.8 45 11.1 44 يجهس انشيىخ 

وزارة انًبنيت 
 الأيريكيت 

55 18.3 61 1..1 91 11.1 

وزارة انخجبرة 
 الايريكيت 

54 18.1 53 13.1 118 18.1 

وزارة انخبرجيت 
 الأيريكيت 

45 11.1 45 11.8 3. 11.. 

انًصبدر صيُيت 
 رسًيت

19 ..3 .. 11.. 18 8.8 

يصبدر أوروبيت 
 رسًيت

.8 1..8 .9 11.8 111 18.1 

 9.3 .8 8.9 33 11.1 42 يجهس الأيٍ

 %155 515 %155 415 %111 893 الإجًبني
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 يصبدر
 انًعهىيبث

 New Yorkيىقع 

Times 
 Huffingtonيىقع 

Post 
 انكهيانًجًىع 

 % ك % ك % ك

يصبدر أيريكيت 
 غير رسًيت  

164 .1.3 155 .8.1 8.. .3.1 

يصبدر صيُيت 
 غير رسًيت  

114 33.1 156 3..8 331 31.9 

يصبدر أوروبيت 
 غير رسًيت 

121 81.. 133 81.8 3.. 81.1 

 %155 515 %155 415 %111 893  ً الإجًبن
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Times 
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Huffington 

Post 

 انًجًىع انكهي

 % ك % ك % ك

 %1445 325 %8..8 138 %81.. ..1 انًُذوة انصحفي

 %5414 122 %.3.1 13 %.1.1 11 وكبلاث الاَببء

الاراعت 
 وانخهفسيىٌ

11 1..% 9 1.3% 25 143% 

شبكت انًعهىيبث 
 انذونيت

83 ..9% 39 9.1% 65 245% 

انىزاراث 
وانًؤسسبث 

 انحكىييت
88 19.8 31 19.1 155 1542 

 %5414 115 %18.. 1. %.1.1 13 بذوٌ يصذر

 %155 515 %155 415 %111 893 ً الاجًبن
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New York Times

Huffington Post

 انصحف
 
 

 إبراز انًىقع

 New Yorkيىقع 
Times 

 Huffingtonيىقع 
Post 

 انكهيانًجًىع 

 % ك % ك % ك

 ً صفحح اوى
118 .1.1 133 .8.. 8.. .3.3 

 ...8 339 81.1 1.1 8..8 183 صفحح اخُرٓ

 13.1 1.8 3..1 11 ..31 31 صفحاخ داخيُح 

 ... 81 3.. 31 1.. 11 اتىاب ثاترح

 %111 318 %111 19. %111 893 الإجًبني
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New York 
Times

Huffington Post

 انًىاقع
 

 الاشكبل
 انخىضيحيت

 New Yorkيىقع 
Times 

يىقع 
Huffington 

Post 

 انًجًىع انكهي

 % ك % ك % ك

 خرائط
118 ..39% 188 

8.83
% 

254 1.81% 

 أشناه تُاُّح 
1.3 8.8.% 1.3 

8.88
% 

355 8.81% 

 أشناه جرافُل 
88 8.13% 83 

1.13
% 

151 ..13% 

 ىٌ َسرخذً شنو
11 1.11% .1 

1.11
% 

112 8.18% 

 %111 318 %111 19. %111 893 الإجًبني
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إبراز 
 الأنىاٌ

 New Yorkيىقع 
Times 

 Huffingtonيىقع 
Post 

 انًجًىع انكهي

 % ك % ك % ك

 %5453 433 %6451 216 %.... 318 اىىاُ

 4545 354 4544 253 .... 131 تذوُ اىىاُ

 %155 515 %155 415 %111 893 الإجًبني
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انعُبويٍ 
 انًسخخذيت

 New Yorkيىقع 
Times 

 Huffingtonيىقع 
Post 

 انًجًىع انكهي

 % ك % ك % ك

 ٍاّشُد
311 ...8 311 .3.1 .18 .1.1 

 ..81 393 83.8 113 3..8 181 ٍَرذ فقط 

 ..13 113 ..18 1. 11.1 1. ػاٍىدٌ

 %155 515 %155 415 %155 355 الإجَاىٍ
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 انًىاقع

 

 يسخىي

 انخغطيت

 New Yorkيىقع 

Times 
 Huffingtonيىقع 

Post 
 انًجًىع انكهي

 % ك % ك % ك

 8.1. 8.1 1.1. 181 1.8. 131 ذغطُح اىَراتؼح

 ..81 3.3 3..8 1.1 1..3 93 ذَهُذَحذغطُح 

 31.1 318 38.1 99 33.1 .11 ذغطُح ذفسُرَح

 %111 318 %111 19. %111 893 الاجًبني
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 New Yorkيىقع 

Times 
 Huffingtonيىقع 

Post 
 انًجًىع انكهي

 % ك % ك % ك

 9..1 181 8..1 65 18.1 55 انصراع

 11.1 91 11.1 46 11.8 45 ىنيتانًسئ

 ..13 1.1 31.8 51 1..1 65 انُخبئج الاقخصبديت 

 3.1 81 ..8 31 9.3 35 الاحفبق و انحىار   

 9.9 31 ..9 45 11.8 41 انقىة الاقخصبديت 

 3.9 88 3.1 36 9.8 35 انخجسس

سرقبث حقىق 
 انًهكيت انفكريت 

.8 11.3 .1 9.3 3. 11.8 

 3.3 18 ..3 .8 3.1 83 انقرصُت انرقًيت 

 3.1 81 9.8 35 8.3 31 قيبدة انعبنى 

 %111 318 %111 19. %111 893 الاجًبني
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Times 
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Post 
 انًجًىع انكهي

 % ك % ك % ك

اسخراحيجيت 
 انهجىو 

52 38.1 153 3..1 19. 38.9 

 18.1 118 1..1 63 11.1 44 اسخراحيجيت انذفبع

اسخراحيجيت 
 انخعًيى 

55 18.1 45 11.. 113 1... 

اسخراحيجيت 
 انخضخيى 

55 1..3 45 11.8 113 18.3 

اسخراحيجيت 
 الاحلال و انخبذيم 

55 18.3 61 1..1 111 1..3 

اسخراحيجيت 
 انصىر انًُطيت 

35 9.8 35 9.1 8. 9.3 

سرقبث حقىق 
 انًهكيت انفكريت 

.1 11.8 .8 18.1 93 13.1 

 %111 318 %111 19. %111 893 الاجًبني
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