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(1) Cognitive Effects 

: 

 Ambiguity 

. 

  Attitude Formation 

 

  Agenda Setting 

. 

  (Enlargement Ideas )
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Affective Effects

 Desensitization

 Fear and Anxiety
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Behavioral Effects

Activation

Deactivation
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 Chi Square Test

Nominal
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 Oneway Analysis of Variance

ANOVA
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