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Abstract
The changes that the Arab region is going through are affecting, in one 
way or another, the extent of the objectivity and professionalism of the 
media message and predicting clear implications for the future of the 
media in all its branches and sectors. This requires that our research be 
focused on these current international transformations and their impact 
on the media and its impact on them with the purpose of finding all 
possible ways to preserve the course of media according to the 
professional bases and ethical rules, which some believe the current 
media has deviated from driven by these surrounding transformations  
These fast-paced and highly intertwined changes have posed many 
major challenges to our Arab region. The Arab media has not been 
immune to these changes or the difficulties they brought, but has always 
been at their core, keeping up with their evolution, influenced by and 
influencing them. Our research is an ideal opportunity to see tackle the 
media, maximize its strengths and correct any imbalances in it. This 
serves to affirm the media's historical role as a partner in supporting our 
societies for the better and helping them overcome obstacles  
The rapid pace of development in the techniques, concepts and methods 
of media in the wake of the great technological revolution sweeping the 
world today imposes great responsibility on the Arab media officials in 
the implementation of new solutions to keep pace with these 
developments and ensure the Arab media remains at the highest levels 
of efficiency and competitiveness. The responsibility also lies with them 
to counter any defects that may have distorted part of the Arab media's 
image or undermined the public's confidence in its credibility, especially 
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as some such media outlets have slipped into the dilemma of bias, 
falsification of facts and reality, and using misleading and fabricated 
information as a weapon to serve their own agendas  
Our study will discuss many of the fundamental issues that affect our 
Arab society and constitute new values that may have some positive and 
negative aspects, in order to arrive at theoretical and methodological 
frameworks to address the current international transformations that 
came under discussion in the first axis of this study  
The researcher concludes his study by suggesting some theoretical and 
methodological mechanisms to deal with the current international 
transformations in previous issues 
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